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CLARK EQUIPMENT | 
GALION IRON WORKS 
PERFECT CIRCLE 
ZENITH RADIO 
j DOLE VALVE 
HOTPOINT 
1. CASE 
BLACK, SIVALLS & BRYSON 
NASH MOTORS 
NAVY 
AIR FORCE 
MAYTAG 
AMANA REFIGERATION 
BALL BAND 
CHICAGO SUN-TIMES 
ALLIS-CHALMERS 
BUCYRUS-ERIE 
SUNBEAM 


GREYHOUND 


ATLAS 


WHIRLPOOL 


PURE OIL 


A VITAL FACTOR 
IN ATLAS 
FILMATURITY* 


ATLAS, still young at 40, is growing more versatile 
and vigorous by the year. Atlas offers its many clients a 
world of experience, seasoning, creative imagination and 
mature film sense, coupled with complete, up-to-the- 
minute facilities and techniques. 

Check with Atlas clients. Then do as they are doing: 
Take advantage of Atlas Fi/maturity when you make your 
next film. 


CONSULTATION WITHOUT OBLIGATION 


FILM CORPORATION 


Producers of Quality Motion Pictures, Sound Slidefilms, 
Theatrical Shorts, TV Commercials 


ESTABLISHED 1913 


1111 SOUTH BOULEVARD + OAK PARK, ILLINOIS 
CHICAGO PHONE: AUSTIN 7-8620 


the wealth of mature film sense, 
skill and judgement achieved only through mony 
yeors of actual production experience. 


NATIONAL SAFETY COUNCIL 
ANHEUSER-BUSCH 
STUDEBAKER 


ADMIRAL 
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More and better 
Demonstrations 
mean more and 
better Sales! 


EAVY EQUIPMENT can tbe sampled ina prospect's oflice. 
H So the problem of bigger sales gets down to this: Hlow 
to step up the number of effective demonstrations in a given 
period of time... 


Towmotor Corporation meets this challenge with a mov- 
ing picture, “The One Man Gang.” To visit the many plants 
shown in this picture would normally require about six 
months. On sereen it takes about 30 minutes. Towmotor 
backs this picture with slidefilm training aids and top-flight 
promotion. Here are a few typical comments from Towmotor 
representatives: 


“Our first two showings were attended by 800 custom. 
ers and prospects. The picture has since been shown to 
more than 5.000 groups of prospective purchasers.” 


“We had made calls at the Malden plant for two years. 
The showing of the film gave us the necessary approach 
to obtain our first order.” 


“The movie we showed at the Superintendents’ meet- 
ing is partially responsible for all the Towmotors we 
have since sold this company.” 


We shall be happy to show you “The One Man Gang” either 
at your offices or ours. Then. if you like. we can talk ways 
and means. We suggest you write or telephone today. 


FILMS, 


730 FIFTH AVENUE « NEW YORK TEL. 7-6110 
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and motion picture 


film facility under one roof! 


ry production (2nd Floor) 
seript 
4’ 4 music library 
recording 
editing 


laboratory (/st Floor) 


PRINTING 
laboratory facilities UNGE 
pal 
LAB 
= MANAGER 
INSPECTION VELOPING 
o 
RECEPTION ASSEMBLY 
DEVELOPING | 


NEGATIVE 
PREPARATION 


CHEMICAL 
With the largest lomm producing plant in 
the country, Byron offers the most 
complete studio and laboratory facilities in 
the industry for speed, service, economy. 

Visit our studios, or if you can’t, ask for re) r Oo n : ' 
Studios and Laboratory 

our new illustrated brochure. 


1226 Wisconsin Avenue, N.W. 
*Trademark exclusive with byron 
Washington 7,D.C. DUpont 7-1800 
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“We found better cost-reduection methods 


eee in a fertilizer plant,” says Management Consultant S.J. FECHT 


Photographed at Chicago Heights plant, International Minerals & Chemical Corp. 


Sound movies you make yourself 
get results at lowest cost! 


Here’s S. J. Fecht at work on an assignment. 
Problem? Helping International Minerals & 
Chemical Corporation make plant food at lower 
cost. Mr. Fecht took movies of all operations— 
studied his movies for methods improvements 
—put his own commentary on the film with his 
B&H magnetic recording projector, the Filmo- 
sound 202. He did the whole job in record time 
at rock-bottom cost. He then showed his sound 
movies to plant supervisors. Result? Supervi- 
sors took action on work-simplification changes 
suggested by these movies. 

In business and industry, church, school and 
farm, more and more sound movies are used to 
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solve heretofore difficult and costly problems 
...and do it better! 


Bell & Howell offers you a wide variety of 
the finest audio-visual equipment to help you 
do the best job at lowest cost. 


Bell 


makers of the world’s finest 
audio-visual equipment 


“We discovered that by mak- 
ing our own sound movies 
with Bell & Howell cameras 
and recording projectors we 
are now able to serve our 
clients faster, better, and at 
much lower cost!” 

S. J. FECHT, President 

S. J. FECHT & ASSOCIATES 


New! Magnetic Filmosound 
202 16mm recording projector 
lets you add sound to movies 
easily, inexpensively. Add 
sound to old silent films, change 
sound to fit specific needs. Plays 
both optical and magnetic 
sound. From $699. 


Optical Filmosound 285 shows 
sound or silent films at their 
best! Full, natural sound at all 
volume levels. From $449.95. 


Find Out Today How 
Bell & Howell Audio-Visual 
Equipment Can Help You! 


Bell & Howell Company 

7108 McCormick Road 
Chicago 45, U1. 

Please send me, without cost 
or obligation, complete informa 
tion on sound movie equip 
ment for use in: () industry 
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NO MORE 
BURDENSOME 
EQUIPMENT 


16 MM “SUITCASE” PROJECTORS 
GIVE YOU ALL THESE 
EXCLUSIVE ADVANTAGES— 


Complete Self Operating Unit—No reels of 
film to thread—no screen to set up—no sound 
speaker to engage—all these features are 
together in the one unit case. Sales film 
presentations are set up in seconds. 
Flick’ It's On—Just plug into any 115 volt 
electrical outlet, AC or DC and with a “‘flick”’ 
of its switch the TSI Projector is on and run- 
ning. 
Automatic Rewind—Due to exclusive 16mm 
film magazine—film is automatically rewound 
—no rethreading necessary — magazine is 
power driven. It's ready to go after every 
show. 
Daylight Operation — No need to draw 
shades or draperies. Crystal clear pictures 
are projected on the self contained screen 
in any lighted room. 
5 Compact Models —To meet your every 
need—Model D or H (DeVry or Bell & Howell 
mechanism), Model T (new magnetic B & H 
tape), Model M (400' film), Model M8 (800° 
film). 
Nationwide Service—Over 100 TSI service 
centers throughout the U. S. and Canada. 
Designed and built by the pioneers of suit- 
case projectors. 

WRITE FOR ILLUSTRATED BROCHURES 
FEATURING TSI SUITCASE PROJECTORS. 


Custom Mire. 


Technical 


Service 
Incorporated 
—Dept. C-5— 


30865 Five Mile Road 
LIVONIA, MICHIGAN, U. S. A. 


of Electronic and/or Mechanical Equipment 
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Lone AGO we realized that quality production in this 
complicated business is both possible and predictable only 
with complete and integrated facilities, and with centralized 


control over every phase and every process. 


The company we have built in the past thirty years gives us 
that control. And this is why it is important to the sponsor 
of a motion picture. 


Our three studios stand on our own land. 
Our physical equipment is all Wilding-owned. 


We are the only commercial producer that owns a Mitchell 


rear-screen projector. 
We own an electronically controlled animation stand. 


We own complete lighting equipment, the latest in cameras 


and the largest motor generator set east of Hollywood. 


We operate our own machine laboratory, our own carpenter 


shop, our own scene dock. 


Contrast this efficient and economical operation with the 
set-up of the producer who must pay high rent for stages, 


sets, cameras, lights and all the other essential tools of 
the trade. 


It's no accident that Wilding pictures are better. 


WILDING 


*CHICAGO 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


*DETROIT 
1000 Dime Bldg. 


CLEVELAND 
1010 Euclid Bldg. 


*HOLLYWOOD 
5981 Venice Blvd. 


ST. LOUIS 
4378 Lindell Blvd. 


CINCINNATI 
Enquirer Bldg. 


PITTSBURGH 
Law & Finance Bldg. 


*Studio Facilities 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES + SLIDE FILMS - TELEVISION FILMS 
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It documents our 
complete 16mm laboratory 
services and indicates 


the cost of each. 


We offer all 

the resources of a 

: laboratory, MeGea ry Smith 

fully equipped and staffed 
to achieve the highest Laboratories Inc. 
possible quality in color 
+ or black and white. by 


1905 FAIRVIEW AVENUE, N.E. @ WASHINGTON 2, D. C. 
phone LAWRENCE 6-4634 


NON-COMPETITIVE SERVICE TO THE PRODUCER 
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NUMBER 4 


SAM KAMIN, President 


Ss. Y Neon Products, Inc., Lima, Ohio 


\ 4 J irH point-of-sale displays and signs — like many 


other things — it’s important to show them to 
prospective buyers as they actually appear in use, in 
natural color and three dimensions. Their size, however, 
presents a real problem to salesmen. 


Neon Products Inc., has proven conclusively that true- 
to-life Stereo-REALIST slides are the answer. Each of 300 
salesmen is equipped with REALIst Viewers and slides 
taken with the REALIST camera. Compact REALIST sales 
kits weigh only 40 ounces — yet do a better selling job 
than much heavier sales presentations. Salesmen are 
enthusiastic not only because of the convenience but also 
because of the interest and attention which REALIS1 


e 
slides command with their customers. 

There is some application for the REALIST in virtually STEREO (;: a IS 
every field of business. If you haven't seen REALIST 


slides, ask your camera dealer or commercial photog- The camera that “sees” —in 3 dimensions—the same as you 
rapher to show you some. Or for free folder on com- 


mercial applications write: Davin Wuire Company, Saint 


319 West Court Street, Milwaukee 12, Wisconsin. 


$159.00 (Tax inc.) 


Cameras, Viewers, Projectors, and Accessories ave products 
of the David White Company, Milwaukee 12, Wisconsin, 


$T20-5B REALIST 
SLIDE AND VIEWER 
CARRYING CASE 


The ideal salesman’s stereo portfolio—-carry like a brief case. Contains 150 
slides and Reawist Viewer. Attractive plastic leatherette finish, Sturdy all- 
wood construction, De luxe hardware and convenient leather handle 
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ag ood production 


DESERVES 


A good production 
needn't suffer because of 


reel failure that causes 


distracting, annoying 


noises. And it can't 
happen when films 
are mounted on 
Compco reels and 
protected in Comp- 

co film cans. 


good package 


“ The reels are made of the hardest, spring-type 
oy steel. They just can't bend out of shape. The 
a } cans ore die-formed, rigid, and dent-resistont. 
Re j Together, they make the perfect combination for 
ty film production packaging. 

as Reels and cans available 

de in all lomm sizes 


2251 W. St Paul Ave 


CORPORATION 


Chicago 47, 
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ZOOM DIRECTOR'S FINDER for 
and 35mm... . 
zooms from 13mm te 75mm. 
35mm from 25mm to 


lémm 


‘Gamera 


IN THE NEWS OF 


BUSINESS FILMS 


* Films are forming an ever more important 
part of the Greater New York Fund’s annual 
campaign to raise s 423 separate 
charitable and welfare In addition to 
the 20 minute film, A Thought for Your Pennies, 
(Business Screen, Issue One, 1953, p. 121), pro- 
duced by Campus Film Productions, and planned 
to encourage employees of firms cooperating with 
the Fund to contribute at least a penny a day, 
two other film projects have recently been re- 
leased. 

One is Who's a Rabbit?, or, “The Perils of 
Fenwick,” a slick animated cartoon, produced by 
Transfilm Incorporated, that will show volunteer 
workers for the Fund how to get pledges and 
make them stick. Fenwick, in the file. is a mite 
timorous about putting the bite on fellow em- 
ployees for Fund contributions until he 
beefed up with facts and figures showing how 
the Fund benefits everyone. Then no rabbit, 
he. 


money for 
agencies. 


gets 


For getting to the public on a wide scale, the 
Fund has a series of a dozen or so TV spots, 
made by Pathescope Productions, that are based 


on an appeal to the “heart” of New York. 


HE NationaL Association OF MANUuFAc- 

TURERS, which puts out a most interesting 

and useful Motion Picture Bulletin from 
time to time as a service to business executives, 
has recently completed a survey on the use of 
films by business that sheds a lot of light on 
what businessmen want in the way of films and 
what they presently find hard to get. 

As prepared by the director of NAM’s Motion 
Picture Department, L. Robert Oaks, the survey 
was designed to guide the department on content 
for future Motion Picture Bulletins and also to 
find out the film needs of business in planning 
NAM’s own motion picture productions. No at- 
tempt was made to limit replies and comments. 
Rather, free expression was encouraged. 

Question 1 was open-end, 
gested answer: 


without a sug- 
On what topics would you es- 
pecially like to have more of these motion picture 
bulletins? 

Question 2 was designed to double check 
replies to the first question, and to bring out the 
most acute film needs. It was planned to let the 
NAM know some idea of what film subjects are 
cither not available, or not known to be avail- 
able, to industry: Have you recently looked for 
a motion picture subject which you were unable 
to find? What subject? 

Question #3 had its purpose to find out the 
range of intcrest of the bulletin’s readers: Jn 
what way do you use motion pictures? Follow- 
ing these questions, a place was left for other 
comments, Signature was optional. 

Final results have now been compiled as fol- 
lows: 109 questionnaires were returned from 
(CONTINUED ON FOLLOWING PAGE 10) 


TEWE MOTIVEFINDER is a wizard that solves scores of set problems. 


This Director's 


Zoom-type Finder reveals the most suitable focal length, the proper camera position, the effects 


of dolly shots, etc. 
special effects. 


It is invaluable to a creative Director who likes to plan optical tricks and 
Combination Finder zooms from 25mm to 135mm for 35mm Motion Picture 


and zooms from 28mm to 150mm for TV Complete with leather carrying case and neck band. 


WATSON Director's type finder, 
pocket size, with mattes from 
30mm to 100mm for 35mm 
cameras. 
cameras. 


Voice . 
to 12”. 
Also for 


ZUCKER 


1600 BROROWAY YORK CITY 


200M Finder for Auricon Cine 
+ Tooms from 15mm 


$60 


Available for Filmo and Eyemo. 


$35 $39.50 


Equipment (© a 


Only $75 


ZOOM Finder for Cine Kodak 3 
Special . . . zooms from 15mm 3 
te 150mm, with parallax ad- 

justment. $75 

Template supplied for mount- 

ing Finder on magazine. Ad- 

ditional brackets for magazines 

available at $7.50 per set. 
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Like a rocket piercing the strato- 
sphere, IBM’s Electronic Data Pro- 
cessing Machine cuts through the 
mysteries of the atom’s core, calcu- 
lates trajectories of guided missiles, 
computes payrolls and costs. The 
difficult task of describing the oper- 
ating principles of this fabulous 
device and explaining the many uses 


RIERCING THE UNKNOWN 


for its astronomical feats of calcula- 
tion is accomplished in a new film, 
“Piercing the Unknown? just pro- 
duced for International Business 
Machines Co. It is logical that this 
job was given to motion pictures, 
for here is a medium that has long 
been noted for making an unknown 
easily understood. 


STUDIOS 


HOLLYWOOD ¢ NEW YORK 
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The sharpness of a print depends on 
close contact between original and 


YOUR PRODUCTION DEMANDS 
THE EXCELLENCE OF 


Precision 


Prints 


STEP PRINTING 
ELIMINATES 
CONTACT SHIFTS 


print stock. In step printing at Pr 
cision, the two films are absolutely 
stationary during exposure. Timing 
and effects are produced without 
notching original. 


YOUR ASSURANCE OF 
BETTER 16. PRINTS 


15 Years Research and Spe- 
cialization in every phase of 
l6mm processing, visual and 
aural. So organized and equip- 
ped that all Precision jobs are 
of the highest quality. 


Individual Attention is given 
each film, each reel, each scene, 
each frame — through every 

’ phase of the complex business of 
processing — assuring you of the 
very best results. 


Our Advanced Methods and 
our constant checking and adop- 
tion of up-to-the-minute tech- 
niques, plus new engineering 
principles and special machinery 


Precision Film Laboratories —a di- 
vision of J. A. Maurer, Inc., has 14 
years of specialization in the lomm 
field, consistently meets the latest de- 
mands for higher quality and speed. 


enable us to offer service un- 
equalled anywhere! 


Newest Facilities in the 16mm 
field are available to customers 
of Precision, including the most 
modern applications of elec- 
tronics, chemistry, physics, optics, 
sensitometry and densitometry— 
including exclusive Maurer- 
designed equipment—your guar- 
antee that only the best is yours 
at Precision! 


PRECISION 
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TRENDS IN BUSINESS FILMS 


( CONTINUED FROM PAGE EIGHT ) 


a list of 604 sent out, or a little more than 18% 
return. 

How do those surveyed use films? Those re- 
plying often checked ‘several uses, but four com- 
prised the great bulk of the replies: Training 
787, Community Relations Noon-hour 
shows 324%. Sales Miscellaneous 27%. 
“Miscellaneous” uses included many which could 
probably be classified, under further investiga- 
tion, as specialized training, public relations or 
stockholder relations. 

What motion pictures are hard to find? Bulk- 
ing large are subjects on human relationships 
and on problems related to production. Topics 
mentioned include: waste reduction, absentee- 
ism, budget control, waste control, quality of 
workmanship, work standards, courtesy, produc- 
tion control, work planning, and scheduling, 
housekeeping and maintenance. Also mentioned 
were such technical training subjects as: gray 
iron foundry operation, electronics, blue print 
reading and tool grinding. 

What do they suggest for editorial content of 
the bulletin? More than 60 topics were men- 
tioned. They wandered from such subjects as 
materials handling and safety to nutrition and 
sports. 

Analyzing these replies in an attempt to find 
some pattern, the NAM came up with this pie- 
ture: 64°¢ want information about films in some 
field of training, such as job training, sales train- 
ing. foreman training: 30° want films on eco- 
nomics, free enterprise, and the American Way, 
and the like; 29° need motion pictures on 
human relations, including films showing how 
to handle disagreements. 

Combining the answers to questions #1 and 
+2 make it appear to the NAM that film needs 
of management, although many and diverse, are 
mostly for motion pictures which give the worker 
a better understanding of his job, its impor- 
tance, its relationship to the rest of the pro- 
ductive economy, which show how he can im- 
prove his job and inspire him to do it better; 
films which show men and women how better 
to get along together in all types of situations, 
and films which explain management's functions, 
problems and methods. Ly 


TYPE TITLES 


Produced up to 
a standard—not 
down to a price 


Knight Studio 


| 159 E. Chicago Ave. Chicago 11 
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NEW 10" MICROGROOVE Slide Film Record 


Standard groove records don't say more but 
they sure weigh more! The big difference in size 
and weight makes them inconvenient to handle 
and expensive to use. With Microgroove you 


COLUMBIA 
TRANSCRIPTIONS 


A DIVISION OF COLUMBIA RECORDS 


ORIGINATORS OF THE MICROGROOVE RECORD 


Trade-mark ‘‘Columbia” Reg. U.S. Pat. Off. Marcas Registradas 
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OLD 16" STANDARD GROOVE Slide Film Record 


save up to 50% on pressing, processing, ship- 
ping and storage costs and you get far finer 
quality. To get in the right groove—send the 
coupon today. 


Columbia Transcriptions 
799 Seventh Avenue, New York 19, New York 


We are interested in the full cost and quality story 
on Microgroove Records. 


Name 
Company 
Address 


City 
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For Instant Movahility 
and Advanced Design 


“HYDROLLY” 


(TV OR CAMERA DOLLY) 


Hydraulic lift type for fast up- 
ward and downward motion 
of TV and Motion Picture 
cameras. Lightweight—sturdy 
~easily transported in a sta- 
tion wagon. Fits through a 
28" door. Adjustable leveling 
head. In-line wheels for track 
use. Steering wheel and floor 
locks 


SYNCHRO-FILM-ED SYNCHRONIZER 


A Precision Instrument for 
Synchronization and Measurement of 
l6mm and/or 35mm Films 


Any combination of sprockets assembled to 
your specifications. Sturdy cast aluminum 
construction, Foot linear type, with frame 
divisions engraved on sprockets. Contact 
rollers adjusted individually for positive 
film contact. Fast finger-tip roller release, 
sprocket shaft slip lock, complete with foot- 
age counter. 


VARIABLE SPEED MOTOR with TACHOMETER 
for Cine Special and Maurer Cameras 


115 V. Universal Motor—AC-DC 
Variable Speed 8-64 Frames 
Separate Base for Cine Special 
Adapter for Maurer Camera 


INTERCHANGEABLE MOTORS: 
12 Volt DC Variable Speed 8-64 Frames. 


115 Volt AC 60 Cycle, Synchronous Motor, 
Single Phase. 


Animation Motors for Cine Special, Maurer, 
B & H, Mitchell Cameras, Motors for Bolex and 
Filmo Cameras, and Time Lapse Equipment. 


e LENS COATING 
STOP CALIBRATION 
e@ DESIGNING and MANUFACTURING 


of lens mountings and camera equipment 
for 16mm and 35mm cameras. 


BAUSCH & LOMB "“BALTAR" 


LENSES and others for Motion Picture and 
TV Cameras. 


@ RENTALS — SALES — REPAIRS: 
Mitchell, Eyemo, Bell & Howell, Wall, 
Cine Special Cameras. 


Write for full information and prices 
JOHN CLEMENS ERWIN HARWOOD 


NATIONAL EQUIPMENT, Inc. 


209 WEST 48th STREET, NEW YORK 36, N. Y. 
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SIGHT SOUND 


BRIEFS ON AUDIO-VISUALS 


U. S. Projector Firms Export 

10,000 Sound Units During 1952 

* A total of 10,092 l6mm sound 
motion picture projectors, valued at 
$3,038,594 were shipped abroad by 
U. S. manufacturers during 1952. 
Largest U. S. customer of this 
equipment was Canada which ab- 
sorbed 2,634 machines last year. 
Mexico was our next biggest buyer 
with 1,297 sound projectors going 
south of the border in the same 
period. 

South American countries, prin- 
cipally Brazil, Colombia, and Ven- 
ezuela, purchased 1,641 16mm 
sound machines in °52. Among the 
Far Eastern consumers were Indo- 
nesia with 384 projectors and Thai- 
land with 244. Japan acquired 296. 

In previous years, Brazil was our 
biggest customer with 2,148 pro- 
jectors in 1950 and another 2,810 
machines in 1951. 


National Advertisers Will Meet 

in Chicago September 21st-23rd 

* The annual meeting of the Asso- 
ciation of National Advertisers will 
he held in Chicago at the Hotel 
Drake, Monday, September 21 
through Wednesday, September 23, 
1953. The announcement was made 
by the co-chairmen of the meeting, 
G. B. Park, manager, advertising 
and sales promotion, Marketing 
Services Division, General Electric 
Company, and M. F. Peckels, man- 
ager, Consumer Relations Depart- 
ment, International Harvester Com- 
pany. 

At the same time it was announc- 
ed that the A.N.A. spring meeting 
will be held at the Homestead, Hot 
Springs, Virgina, March 17 through 
March 10, 1954. 


AMA Convention Visitors See 
Current Films and Equipment 

* The record 17,500 doctors who 
milled about Grand Central Palace 
in New York early this month at 
the annual conclave of the Ameri- 
can Medical Association saw a turn- 
out of exhibitors which filled the 
Palace’s four floors to overflowing. 
Prominent displays set up by firms 
in the audio-vsual field were those 
of Audio Productions, Inc., which 
demonstrated five-minute excerpts 
from recent Audio medical films, 
Sturgis-Grant Productions, Spindler 
& Sauppe, Keystone, Eastman Ko- 
dak and Bell & Howell. E. R. 
Squibb & Sons had a small daylight 
“theatre” where film excerpts from 
the Meet the Doctor TV series were 
shown. 


Swift & Company Film Division 
Is Transferred to Advertising Dept. 


* The film division of Swirt & 


Company in Chicago has been 
transferred to the advertising de- 
partment according to an announce- 
ment by Ray Weser, advertising 
manager. 

Under the new arrangement all 
photographic activities will be cen- 
tered in the film division under 
W. M. BastaB_e, who remains as 
head. This will include development 
of informational, sales promotion 
and training pictures, television 
films and other audio-visual media. 


Canadian Film Company Executive 
Gets Advertising-Sales Post 

© GRAEME FRASER, vice president of 
CRAWLEY LIMITED, was 
elected president of the Federation 
of Canadian Advertising and Sales 
Clubs at their annual meeting, June 
13. The Federation is made up of 
30 clubs, stretching from Halifax 
te Victoria, with a total membership 
of more than 7,500. 

Mr. Fraser is a past president of 
the Ottawa Advertising and Sales 
Club, a director of the Ottawa Ro- 
tary Club, and is active in many 
other service organizations. 


Minnesota Mining Announces 
Magnetic Tape Price Changes 

* Price changes in the “Scotch” 
sound recording tape line, includ- 
ing reductions on six items, were 
announced recently by MINNESOTA 
MINING AND MANUFACTURING Com- 
PANY. 

P. W. Jansen, sales manager for 
the firm’s magnetic tape division, 
attributed the reductions to “a com- 
bination of constantly growing de- 
mand for sound recording tape and 
some newly developed production 
techniques.” 

Prices were cut 7 to 22 percent 
on two types of tape in three reel 
sizes. The new prices became effec- 
tive June 15 on quarter-inch tape 
Nos. LLL and 101 in 300, 2400 and 
4800-foot lengths. Most prices on 
empty boxes and reels in these sizes 
were also reduced. 

Increases in the price of two 
items were announced at the same 
time. Leader and timing tape No. 
43 in 150-inch lengths went from 
50 to 60 cents, and empty 4800- 
foot tape boxes were raised from 
75 cents to $1.00. 


Helicopters in the Atom Age 

* A new film on the use of heli- 
copters in atomic warfare is about 
to be released for theatre and tele- 
vision showings by Marathon TV 
Newsreel. The new 12% minute 
film, Airhead, was produced in co- 
operation with the Department of 
Defense, and the Marine Corps. 
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DEPENDABILITY 


A reputation for dependability is established by many Sound Masters, with complete facilities and competent 
‘ satisfactory accomplishments over a period of time. Once personnel, has through the years so organized its opera- 
attained it becomes the catalyst that coordinates all other _ tions that exacting clients have learned to recognize and 


worthy qualities of a business. appreciate its dependability. 


MOTION PICTURES 
SLIDE FILMS 


ESTABUSHED 37 =: 165 WEST 46TH STREET, NEW YORK 36, N.Y. PLAZA 7-600 J 
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This informative folder, packed with pictures, shows how 
ideally qualified for schoolroom use the VU-LYTE is. It points 
out the easy availability of the free projection materials at every 
teacher's hand. It explains how applicable these free materials 
are, to every class level and subject. And it fully describes the 
exclusive features that make the Beseler VU-LYTE such an out- 
standing, ultra-modern, professional-type teaching tool, embody- 
ing an entirely new principle in opaque projection. 


This new folder, just off the press, illustrates and explains the 
Vacumatic* Platen, that holds copy flat without need for pasting 
and mounting . . . the Feed-O-Matic* Conveyor, that feeds new 
copy in and ejects the old automatically .. . 
the Pointext Projection Pointer, the built-in opti- 
cal device that throws on the screen a movable 
arrow of light which the operator can direct and 
control without leaving his place beside the 
projector . . . and other features of pronounced 
teaching value. 


CHARLES COMPANY 


teee 
60 Badger Avenue, Newark 8, N. J. 
The World's Largest Manufacturer of 
Opaque Projection Equipment 


NAME 


for your free copy of 
ING THE DOOR TO THE 


own convenience 


city 


ZONE___ STATE 


Ralph Creer, AMA Film Secretary 
to Make European Lecture Tour 


* Three talks on medical motion 
pictures will be made by Ratpu P. 
CrEER, Secretary of the Committee 
on Medical Motion Pictures of the 
American Medical Association, dur- 
ing a European trip in late August 
and early September. 

The effective use of motion pic- 
tures in medical education will be 
his topic before the section on 
“Technics and Methods of Medical 
Education” at the First World 
Conference on Medical Education. 
The Conference, to be held in Lon- 
don, August 22-29, is expected to be 
“one of the biggest and most im- 
portant events in the history of medi- 
cine.” It took two years of planning 
by the World Medical Association, 
which has a membership of national 
medical associations from 43 coun- 
tries. 

While in Europe, Mr. Creer will 
also address the Seventh Interna- 
tional Film Festival in Edinburgh, 
Scotland on September 3. His sub- 
ject will be, “Motion Pictures in 
Health Education.” The Department 
of State has requested that he also 
serve as an official advisor to the 
United States delegation at this fes- 
tival. 

Returning to London on Sep- 
tember 10, Mr. Creer will address 
a special meeting of the Royal Pho- 
tographic Society on “Recent Ad- 
vancements of Medical Motion Pic- 
tures in the United States.” His talk 
will include a discussion of the lat- 
est developments in color television 
as applied to medical education. 
Since 1939 Mr. Creer has been a 
Fellow of the Society, which is the 
oldest photographic society in the 
world. 

While in London, Mr. Creer will 
attend informal meetings with mem- 
bers of the Scientific Film Associa- 
tion and the Motion Picture Com- 
mittee of the British Medical Asso- 
ciation. One of the important prob- 
lems to be discussed at these meet- 
ings will be the international dis- 
tribution of medical films. 

* * 
Pettit Directs Sales Training 
Activities of Union Bag & Paper 
* Union Bac anp Paper Corpora- 
TION has announced the appoint- 
ment of Rocer Pertir to the newly 
created position of director of sales 
training. 

Prior to joining the Union or- 
ganization, Mr. Pettit was a mem- 
ber of the editorial staff of The 
Jam Handy Organization. More 
recently he was associated with the 
United States Steel Corporation as 
senior project supervisor for the 
Sales Training Section. 
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He doesn’t act. He doesn’t write, direct 
nor produce. His specialty is operating a band saw. 
Yet, what he and many other men like him do — and 
how well they do it — determines the success of the 
finished product, 


In making films for business, perfection is 

the sum of all jobs well done — from that of the 
stor before the cameras to the work of the studio 
carpenter at the band saw. 


Each man is a specialist in his own right, 
for each has a specific responsibility in the 
making of better motion pictures which will bring 


Fe better results for you, the sponsor. 

be At TRANSFILM, better films for business are 

x produced by men who demand perfection, of themselves, 
ive. of each other, of everyone who participates in the 

making of motion picture. 


35 WEST 45TH STREET, NEW YORK 36, N. Y. 
JUdson 2-1400 


M. B. Mitchell Named President 

of Encyclopaedia Britannica Films 
Maurice B. a vice- 
president and member of the board 
of directors of Muzak Corporation 
for the last three years, has been 
named president of ENCYCLOPAEDIA 
Brivannica Firms. Inc. The an- 
nouncement was made this month 
by the board chairman of the film 
company, Benton, for- 
mer senator from Connecticut. 

In addition to his duties as sales 
manager of the nationwide Muzak 
franchise operation, which provides 
a wired and wireless music service, 


Mr. Mitchell has also served as 
general manager of Associated 


Program Service, the transcription 
library division of Muzak. This 
unit has also distributed EBFilms 
in the television field. 

Though only 38 years old, Mr. 
Mitchell has been associated with 
many aspects of communications. 
He began in the newspaper field, 
on the advertising staff of the New 
York Times, running a country 
weekly and serving as advertising 
manager on several papers. He is 
the original director of the Broad- 
cast Advertising Bureau of the Na- 


| tional Association of Broadcasters, 


and 


was successively promotion 
manager, sales manager and gen- 
eral manager of WTOP, CBS out- 
let in Washington, D. C. 

Mr. Mitchell is a member of sev- 
eral organizations, and since 1948 
he has been secretary of the All- 
Radio Presentation Committee, an 
industry-wide promotional effort 
which produced a group of films. 

EBFilms, with national head- 
quarters in Wilmette, Illinois. north 
shore suburb of Chicago, is a pio- 
neer in the field of audio-visual edu- 
cation because it is the lineal heir 
to the research and development 
in the field of classroom films orig- 
inally undertaken at the University 
of Chicago. 


Promotions Announced for Two 
RCA Victor Division Executives 

Election of W. Warrer Warts 
as vice-president in charge of tech- 
nical products, and of THEoporE A. 
SMITH as vice-president in charge 
of the Engineering Products De- 
partment of the RCA Vicror Dt- 
vision, Radio Corporation of Amer- 
ica, was announced today by WAL- 
TER A. Buck, vice-president and 
general manager. 

Mr. Watts, previously vice-presi- 
dent in charge of the Engineering 
Products Department, will super- 
vise the activities of both that de- 
partment and the Tube Department 
of the Division. 

Mr. Smith was previously assist- 
ant to Mr. Watts. 


W. C. DeVry 


Elected President—Armed Forces 
Communications’ Assn. Chapter 

* W. C. DeVry, head of the De- 
Vary Corporation, has been elected 
president of the Chicago chapter of 
the Armed Forces Communications 
Association. DeVry, whose Chicago 
firm has specialized in the manu- 
facture of motion picture projection 
equipment for over 40 years, suc- 
ceeds James H. Kellogg of the Kel- 
log Switchboard and Supply Com- 
pany. 

The Association has as members 
key men from leading electronic, 
communication and photographic 
manufacturers. This group of highly 
trained technicians is available to 
assist the Armed Forces during war 
or peace in problems of research, 
development, manufacturing, pro- 
curement and operation. 


ae 


Eastman Kodak Co. Announces 
Four Executive Appointments 

* Four executive appointments at 
EastMAN Kopak Company's Kodak 
Park plant have been announced by 
I. N. HuLTMAN, vice-president and 
general manager of Kodak Park. 

Louis J. McManus is superin- 
tendent of the stores division. He 
joined the company in 1907, and 
1945 he has been assistant 
superintendent of engineering and 
maintenance stores. 

Assistant superintendent of that 
division is Harotp C. GUNDERSON 
who had been assistant to the gen- 
eral superintendent of engineering 
and manufacturing services since 
1945. 

Austin M. CULLIGAN, whose first 
job was with Kodak, is now superin- 
tendent of the paper box division. 
He had been assistant superintend- 
ent of that division since 1946. 

The new superintendent of the 
printing division is Harry A. Par- 
TERSON. After joining Kodak as a 
copywriter in 1930 he transfered to 
the printing division in 1933, and 
became assistant superintendent. 


since 
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MOVIELAB FILM LABORATORIES, INC. 


619 West 54th Street, New York 19, N.Y. JUdson 6-0360 


YOUR MOST DEPENDABLE BUYER’S 
* Business and government 
buyers of films, equipment and 
related services find Business 


GUIDE 
SCREEN their most dependable 

buyer's guide . select: your 

supplier in these pages. 


Pan American-Grace 


Audience Juries at Stamford Film Festival 
Select Six Pictures for Top Honor Awards 


A’ ARD Honors to films from in- 

dustry, education and the reli- 
gious field climaxed the Fourth An- 
nual Stamford Film Festival, spon- 
sored by the Stamford (Conn.) 
Film Council on May 22. A total of 
27 films were selected by screening 
committees from 185 entries. Audi- 
ences in the new Walter Dolan Jun- 
ior High School Auditorium voted 
top awards to six of the l6mm mo- 
tion pictures selected for the festi- 
val showings. 


Sponsored Films Score 


First award in the Public Rela- 
tions and Industry section was given 
to American Cowboy, sponsored by 
the Ford Motor Company and pro- 
duced by MPO Productions. MPO 
also scored with a top award in the 
section on Sports and Travel films 
for Out of the North, the brilliant 
color film on wild fowl migration 
sponsored by Nash Motors. 

That the Deaf May Speak, color 
film on the Lexington School for the 
Deaf produced by Campus Film 
Productions won first place in the 
Adult Education section. First 
award in the Classroom Film divi- 
sion went to The Prairie, an Arthur 
Barr Productions’ film. In the Arts 
division, the film John Gilpin, pro- 
duced by John Halas and distrib- 
uted by the British Information 
Services. was a first award: the win- 
ning film in the Religious section 
was We Hold These Truths, spon- 
sored by the National Council on 
Churches and distributed by the 
Religious Films Association. 


Four Get Awards of Merit 


Sponsored films shared four 
Awards of Merit. Two of these were 
given in the group of Classroom 
films with The Canned Meat Story, 
sponsored by the American Can 
Company and produced by Raphael 
G. Wolff Studios and Air Freight, 
sponsored by American Airlines and 
produced by Academy Films taking 
honors in this class. 

Fabulous Fishin’ in South Amer- 
ica produced by Sound Masters for 
a group of sponsors including John- 
son Motors, South Bend Bait and 
Airways re- 
ceived an Award of Merit in the 
Sports and Travel group. 


Anheuser-Busch Shares Honor 


The Mark of C, sponsored by An- 
heuser-Busch, Inc. and produced by 
Wilding Picture Productions, Ine., 
received the Award of Merit in the 
Public Relations and Industry sec- 


tion. 


OTHER FILM AWARDS 


N. Y. Art Directors Cite 
Atlantic Refining Commercials 
® Among the awards of Distinctive 
Merit given last month at the 32nd 
Annual Exhibition of the New York 
Art Directors Club was one for a 
series of filmed, live technique, TV 
commercials sponsored by Atlantic 
Refining Company. 
Sound Masters, Inc. under the su- 
pervision of N. W. Ayer & Son 
(Norman Tate, Art Director). 

The Atlantic 
unique 


produced by 


series featured a 
“floating figure” which 
showed only the seat, steering wheel 
and radiator of a car as if suspended 
in, space. 

Fifty-six entries were made in the 
Exhibition’s TV) commercial cate- 
gory. Another award in the filmed 
animation technique classification 
went to a series produced for the 
Bardahl Mfg. Co.. by Ray Patin 
Productions. The agency was Wal- 
lace Mackay. 


“Legend of Dan and Gus"’ Wins 
Public Utilities Contest Prize 

* The Legend of Dan and Gus, a 
film produced for the Columbia 
Gas System, Inc. by Wilding Pic- 
ture Productions, has been awarded 
first prize in the motion picture di- 
vision of the Public Utilities Ad- 
vertising Association’s better copy 
contest. 


General Electric Film Wins Award 

at Milan International Fair 

* Freedom and Power, the latest 
film in the General Evecrric 
Company’s More Power to Amer- 
ica series, recently won the Min- 
ister of Communications Award at 
the 1953 Milan Samples Fair in 
Milan, Italy. 

The 29-minute color film, pro- 
duced by G. Worrr 
Stupios of Hollywood, competed in 
a field of 186 commercial motion 
pictures submitted by 70 companies 
from 14 nations. This contest for 
excellence in advertising cinemato- 
graphy is a regular feature of the 
Milan Fair, largest exposition of its 
kind in the world. 

Last year Pipeline to the Clouds, 
another G-E film produced by Wolff, 
won the same award. 

Freedom and Power combines 
animation and live action to trace 
the development of the nation’s 
power industry against the historic 
background of the colonists’ strug- 
gle for freedom. It was designed as 
a public information vehicle to give 
people a better understanding of 
electricity’s role in national welfare. 
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In seven years of hitting the most difficult targets 
with live action and animation films 

our writers, artists and production personnel 
have yet to lose a client. Any volunteers? 


NEW YORK - 60 E FORTY-SECOND ST. CHICAGO - AMBASSADOR WEST HOTEL = LOS ANGELES - 201 N. OCCIDENTAL BLVD. 
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For over a decade 


PRINTERS OF 16mm 
Kodachrome duplications . . . 


YOUR ASSURANCE OF 
BETTER 16mm PRINTS 


Color Reproduction Company has always believed in 
specialization because specialists are qualified to turn out | 
the finest work. Color Reproduction Company has always 
specialized exclusively* in 16mm Kodachrome duplica- 


tions. These years of specialization is your assurance of 


finer quality prints, and faster, dependable service. Try 


Color Reproduction Company on your next order! All 


prints guaranteed. 


*EXCEPTION: Black and white reversals from color 


prints for TV projections. 


COMPANY 


7936 Santa Monica Bivd., Hollywood 46, California | 
Telephone: HILLSIDE 8225 


FOR BETTER SHOWS USE 


* Many large U. 


THE AUDIO VISU AL PROJECTIONIST’S HANDBOOK 


S. business firms now use the 


Audio-Visual Projectionist’s Handbook to train 


employee projectionists, 


This graphic 


illustrated 


manual contains step-by-step lessons on good show- 
manship; sells at only $1.00 per copy, postpaid. 
Coder 8 today from Business ScREEN, Chicago 26. 


Ricuarp M. Houcu 


Elected Vice-President of 
Modern Talking Picture Service 
* A veteran of three decades of 
film production and distribution is 
the newly-elected vice-president of 
Mopern TALKING PICTURE SERVICE, 
Inc. Announcement of the new 
post for RicHarp M. Hoven, for- 
merly midwest divisional manager 
for the sponsored film distribution 
network, was made last month by 
FRANK ARLINGHAUS, president. 
“Dick” Hough’s career in films 
dates back to studio affiliations with 
Warner Brothers and MGM. His 
affiliation with }6mm began in the 
30°s when he was head of exten- 
sive audio-visual activities for the 
Bank of America and Trans-Ameri- 
ca. Joining Modern in the late 
30s, he has been continuously aec- 
tive as a top sales executive except 


for the period of World War II 


_when he served as Navy photo and 


intelligence officer in a Pacific Task 
| Force on the carrier Randolph. 
* 
_DuKane Promotes Al Hunecke 
A. F. Hunecke, district mana- 
ger of the home territory of the 
Audio-Visual Division of DUKANE 
Corporation, St. Charles, Illinois, 
has been made assistant to the vice- 
president and general manager. 


(CHet) 
FANNING 


Victor Animatograph Appoints 
C. W. Fanning Advertising Director 
| appointment of C. W. 
” FANNING, JR. as advertising 
of Victor ANIMATOGRAPH 
CORPORATION was announced re- 
cently by Sam G. Rose, president. 
| The appointment, Mr. Rose said, is 
| in conjunction with expanding pro- 
duction and sales plans. 
Mr. Fanning, formerly with Sper- 
Boom, advertising agency, 
will supervise Victor's advertising 
| and public relations programs. 
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You Cant Hold a Whale 
With a Fly Rod... 


And You Can’t Hold An Audience 
With a Dim Picture 


IF YOU EXHIBIT 16mm FILMS TO 100 OR MORE PEOPLE, 
you can’t possibly provide optimum screen illumination by 
. any means except the carbon arc. And the “National” carbon 
arc for 16mm projection is 4 times brighter than the next best 
light source. 


WHEN YOU BUY PROJECTOR CARBONS Today, with so many business and educationa' film produc- 
tions under way — with record high attendance and accelerated 
distribution, with constantly improving production quality 
and the imminence of such new film techniques as 3-D — 
audience attention is at a premium. 


Make it a point to investigate the latest equipment for carbon- 
arc projection of 16mm motion pictures. You'll find it safe, 
simple, economical... with a difference in picture quality you 
can SEE. 


—BUY “NATIONAL!” 


The term “National” is a registered trade-mark 
of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 
District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco 


IN CANADA: National Carbon Limited, Montreal, Toronto, Winnipeg 
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animation 


TELLS AND SELLS! 


How many times can you remember seeing anyone walk out 
of 4 theater during an animated cartoon? Everyone knows 
people watch and enjoy animation. However, everyone may 
not know that The Cartoonists are producing outstandiny 
animation for TV and business film. Our artists have been 
producing humorous illustration for national advertisers for 
inany years, Their talents, coupled with those of our skilled 
inunators and a photographic unit designed expressly for 
iliming animation, is responsible for the high quality animation 


produced by The Cartoonists. See “special services” section 
in this magazine for more information on our facilines or 
give us ating and Our representatives will call. 


Jays Potato Chips 


verti’ 
aove lian & Bronner, 


AGENCY 


AGENG YG Dolrich 


ADVERTISER. E. L. Bruce Company 
AGENCY, Christiansen Advertising Agency 


the 
cartoonists 
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Executive Notes 


B&H Nomes Driscoll Ad Director 
as Margaret Ostrom Retires 

*® The appointment of H. F. Dris- 
coLL, until recently director of 
market research, as director of ad- 
vertising for the Bell & Howell 
Company has been announced by 
CARL SCHREYER, vice-president in 
charge of merchandising. Mr. Dris- 
coll succeeds Marcaret Ostrom, 
former head of the advertising and 
sales promotion departments, who 
is retiring after 20 years of service. 


Marcaret Ostrom 


The new B&H advertising chief 
joined the Educational Sales De- 
partment of the company in 1938. 
He was transferred to the Govern- 
ment Sales Department in 1941 
and, during World War II, was 
manager of order control. He be- 
came assistant to the director of 
sales in 1948 and director of mar- 
ket research in 1950. He will con- 
tinue to head the Market Research 
Department as well as supervising 
the extensive advertising and sales 
promotion activities of B & H. 

Mrs. Ostrom joined Bell & How- 
ell in 1931 as a secretary in the 
president's office. In 1932 she was 
transferred to the advertising de- 
partment. After a series of promo- 
tions she was named advertising 
manager in 1942 and director of 
advertising and sales promotion in 
1950, 

Mrs. Ostrom plans to spend her 
new-found time with her family 
and following her hobby of movie- 
making. Within the past year she 
was honored as one of the na- 
tion’s top advertising women. 

One of the few women to hold 
a top executive position within the 
audio-visual industry, her presence 
will be missed among the many 
liaison committees and trade groups 
which she found time to serve de- 
spite the many internal responsi- 
bilities of management which were 
a part of her job as the company 
continually expanded both plant 
and production schedules during 
the past decade. 


H. F. 


Automatic Projection Elects 

Sales and Engineering Executives 

Norman A. president of 
AUTOMATIC PROJECTION CoRPORA- 
TION, manufacturers of Soundview 
sound slidefilm equipment, has an- 
nounced the election of Joun E. 
Houmes and Prerre H. BoUCHERON 
as vice-presidents of the Corpora- 
tion. Mr. Holmes, vice-president in 
charge of sales, served for 14 years 
with the National Broadcasting 
Company in the development of ra- 
dio and television transcriptions. 
For the past two years he has been 
sales manager in charge of pro- 
motional activities for the Sound- 
view line. 

Vice-president and chief engi- 
neer is Mr. Boucheron, also for- 
merly with NBC. For five years he 
was with that firm’s Research and 
Development Divison. 

At the same time Mr. Bruml an- 
nounced that Leila A. Virdone has 
been appointed his executive assist- 
ant and will have charge of purchas- 
ing for Automatic Projection. 

* 
United World Films to Distribute 
Westinghouse Electric Pictures 
*Westinghouse Electric has been 
added to the group of sponsors 
whose motion pictures are being dis- 
tributed through United World. 

Energy Is Our Business and A 
Hot Time for Mr. Bundy, both 
sponsored by Westinghouse, are 
now available through the 43 offices 
of United World. Booking informa- 
tion on these and many others in 
United World’s free film library 
may be secured from the company’s 
main office, 1445 Park Avenue. N.Y. 

Audio-Visual Firms Take Part 
in Advertising Essentials Show 
* Among the 101 exhibitors at New 
York’s first Advertising Essentials 
Show, which packed advertising ex- 
ecutives into the Biltmore Hotel on 
June 9th and 10th, were the follow- 
ing in the business film field: Audio- 
Master Corp., Bergman Associates, 
the Charles Beseler Company, 
Inc., and David White Company. 
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it's call im knowing ra Only 1,000 or so words are needed for the narration and 
ae dialogue of the average twenty-minute motion picture. 
rae To a large degree, however, the effectiveness of that picture 4 
how 


depends upon a script writer knowing how to pick those 
relatively few words from the 600,000 available to him in 
ta pick fthenti cee Webster’s; depends upon his imaginative choice of words for 
their power to illuminate an idea, for their emotional 
impact, for their persuasiveness—for their ability to induce 
the mind and heart in a desired direciion. 


At Unifilms, the preparation of narration and dialogue scripts 
with imaginative qualities is basic . . . just as imaginative 
’ research and direction and the imaginative use of 
sound are basic. All these, brought into focus at Unifilms, 
create a production that is not just a motion picture, but 
a moving picture: a film-message that impels your viewers to 
positive action. 


The cost? Well, imagination takes a hand here, too. 
For original production techniques devised by Unifilms 
have effected marked savings for our clients. 


To learn more about Unifilms, make a date by 
telephone . . . now! 


UNIFILMS, INC. 


NOT JUST MOTION PICTURES, BUT MOVING PICTURES 


- 
a" 

146 EAST 47TH STREET 

NEW YORK 17.N.Y. 


MURRAY 8-9325 


225 SOUTH 15TH STREET 
PHILADELPHIA 2. PA. 
KINGSLEY 55-8013 
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YREAT STORIES are made of mean- 

F ingful stuff. In these days 
when men incline to doubt their 
power, humbled by the omnipotence 


si of the atom and confused by the 
; j conflict of ideologies, the story of a 
ir vast new adventure of men against 
452 the wilderness brings fresh inspira- 
eh i tion and new faith in the future of 


our free society. 


This film was lensed the 


tangle of ocean and 
mountain peaks that is Canada’s 
Pacifie Coast, known principally 
for salmon, lumber, mining and 


mysterous 


snow-capped scenery. Civilization’s 
only toe-hold was an occasional 
cluster of loggers’ cabins and can- 
nery settlements clinging to the 
shorelines as dark forests behind 
them seemed to be crowding them 
into the sea and its hungry tides. 


Power FOR THE Kitimat SMeLTER will be generated in a huge man-made 
cave eight stories high. A “Big Red” crawler tractor is shown moving some 
of the tons of rock to make room for the Kemano Power station. 


But today, starting at the head of 
an ocean inlet that pokes its deep 
waters a hundred miles into the 
Coast Range mountains, an army of 
skilled men with twenty million dol- 
lars’ worth of construction equip- 
ment is working twenty hours a day 
on six separate, but interdependent, 
construction projects spread over 


A New Color Film 
of Limitless Scope 
Tells Epic Story of 
“Project British Columbia” 
* 
5.000 square miles, covering an area 

as large as all of France. 

This is “Project British Colum- 
bia.” When completed it will be the 
largest aluminum manufacturing 
center in the world, run by the larg- 
est power plant ever built. Half a 
million metric tons of aluminum 
will be produced every year. 


Sponsored by Harvester 

The epic story of “Project British 
Columbia” has been brought to the 
screen by the International Harves- 
ter Company in a 55-minute color 
motion picture of tremendous scope, 
titled Man With a Thousand Hands. 
Written by Charles Palmer, the pic- 
ture was filmed by a special unit of 
Associated Screen News, Ltd., Can- 
adian producers. Jack MacDougall, 
director and Bob Martin, camera- 
man, were key members of this team. 

Final editing and recording of the 
original music for Man With a 
Thousand Hands was supervised by 
Pat Dowling in Hollywood. The 
choice of Raymond Massey as nar- 
rator was as inevitable and appro- 
priate as the whole scheme of this 
great visualization. 

Concentration of Equipment 

Harvester’s role in the “Kitimat 
story” (as this project is geographi- 
cally identified) was to furnish hun- 
dreds of “Big Red” crawler tractors 
to the various contracting firms. 


TD-24’s, TD-14’s, D-8’s and the 
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Within tuts Area or British CoLUMBIA, men and machines are making a 


gigantic effort as world’s largest aluminum producing center is built. 


BUSINESS SCREEN MAGAZINE 


4 
> { 

| 
| 


other familiar power machines liter- 
ally move the mountains as they 
push aside timber, pile up earthwork 
dams. scoop out rocky caverns, and 
drag heavy loads up the steep 
slopes. 


credits are well-distributed to all 
principals on the project. 

“Project British Columbia” is, in 
fact, many projects over the 5,000 
square mile area. The Aluminum 
Company of Canada will operate the 
world’s largest smelter at the newly- 
created town of Kitimat with hydro- 
electric power generated from a 


Restraint in Commercials 
The sponsor has shown admirable 
restraint in product “mentions” and 


SKIMMING OveR Roor oF THE WoRLD, a crawler tractor rides the mile-long 
aerial tramway to the Kemano tunnel. 


Tuts Detar. Map shows the approximate location of the various projects 
within an area as large as France 


SO MILES OF RESERVOIR 


POWER LINES 


KENNEY 


150 MILES LONG DAM 


KITIMAT 


EL.aio Fler 
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this is “Project British Columbia”. 


TRUCKLOADS OF ROCK are dumped on the growing wall of the huge Kenney 
Dam where high-pressure streams of water wash away loose material and 


help bind rock surfaces of the world’s largest clay-core dam, 


huge water reservoir up the 
mountains more than 50 miles away. 

To harness this 150-mile long 
of water, the greatest 
earth-filled structure in the world, 
Kenney Dam, is being built across 
the narrows of the Nechako river. 
The western edge of this giant 


reservoir 


reservoir, covering an area nearly 
as large as Connecticut, is formed 
by the Pacific mountain ranges. 

To facilitate audience comprehen- 
sion of the scope of “Project Bri- 
tish Columbia.” which will open up 
to development an area nearly as 
large as France, Man With a Thou- 
sand Hands includes numerous ani- 
mated sequences. 

This feature, integrated with the 


Massey narration and the many 
scenes of men and machines con- 
quering Nature in an arena formed 
by the majesty of the region that is 
central British Columbia, provides a 
picture of interest not only to con- 
tractors and engineers, but the gen- 
eral public as well. Audiences all 
over the world will want to see it. 
Publie Showings in Fall 

While current showings of Man 
With a Thousand Hands are being 
held only for the press, earthmov- 
ing contractors, technicians, engi- 
neers and members of local and 
state governments, Harvester has an- 
nounced that the film will be placed 
in general release within the next 


few months. 


Tunnet Workers Warr at entrance of 10-mile lone mountain tunnel which 
will carry water to Kemano power station flue. 


— 
— 


: Here's a thought-provoking scene from “Pick Your 
; Safety Target,” selected as 1953 award winner by the 
National Committee on Films for Safety. 


In 14 years, we've produced more than 100 other safety 
films (some 15 of them, also award winners) to help 
industry help its workers to stay safe and sound on the 
job. Off the job, too. 


This is no back-patting. Our purpose is to point out that 
perhaps this experience in creating and producing safety- 
training-on-film may be of value to you — to train your 
people, unsnarl accident problems, make everybody 
work safer, 


May we sit down and talk it over with you? 


NEW YORK 200 £. Séth $1. CHICAGO 16 £. ONTARIO ST. 


MOTION PICTURES TELECOMMERCIALS 
SLIDEFILMS ¢ PHOTOGRAPHIC ILLUSTRATIONS 


Let’s Visualize Our Public Services 


All Levels of Government Can Improve Their Use 
of Audio-Visual Materials: Report of a Project 


by Racnet Goetz 


UDIO-VISUAL materials have 

still to make their full con- 

tribution to democratic gov- 
ernment. It is true that the armed 
services use films at the rate of sev- 
enty million training hours annu- 
ally, and that other branches of the 
federal service have also “discov- 
ered” audio-visual aids. So have 
some of the larger states and cities. 
But there are wide areas, particu- 
larly at the local level, where offi- 
cials remain unaware that these 
new communication tools could pro- 
vide the open sesame to better 
training, better public relations, and 
better citizen understanding. 

Many government agencies and 
most civie groups are just begin- 
ning to learn to command the extra 
dimension which these tools can 
give to public service training and 
public information programs. They 
have not yet learned to maneuver 
themselves through the fast-growing 
audio-visual field. The consequence 
is that rich resources, ripe for the 
taking, lie buried. If audio-visual 
clearing house services were gen- 
erally available, both public admin- 
istration and civic education would 
gain much. 


Two-Year Study Made 


These conclusions have emerged 
from a two-year study of the visual- 
aids-in-government field by Public 
Administration Clearing House. 
This exploratory project explored 
by doing. It combined research with 
pilot audio-visual services to the 
score of organizations of govern- 
ment officials headquartered at 1313 
East 60th Street, Chicago. The 
membership of these organizations 
totals 100,000, mostly local and 
state government officials. Each of 
the organizations is individually an- 
swerable to its own membership. 
All are dedicated to raising the 
calibre of public administration. 
Working and living in close prox- 
imity the “1313” group has become 
a living center for the business of 
public administration. 

In the course of a single year a 
million and a half pieces of mail 
flow out of “1313” in the form of 
newsletters, reports, answers to in- 
quiries, etc. These reach into all 
states to some ten thousand muni- 
cipalities, into the federal govern- 
ment, and governments around the 
world. Back to “1313” and to its 
famous Joint Reference Library 


flows much of the substance of gov- 
ernment. 

The visual-aids project of the 
Clearing House thus was in a posi- 
tion to feel the pulse of audio- 
visual operations at every level of 
government. Built in channels were 
at its disposal which provided a 
unique opportunity to deepen gov- 
ernmental understanding of the po- 
tential of the audio-visual field. 


Pilot Film Bibliographies 


Pilot film bibliographies were 
prepared and “how-to” materials 
were published. These included: 
“Tips for New Film Users.” “Some 
Sources of Audio-Visual Materials,” 
“Visual Aids for Public Service” 
(an illustrated manual, publication 
date July 1953), and a number of 
film listings and articles. 

The most ambitious of the film 
listings were undertaken in co- 
operation with American Public 
Works Association. Serial listings 
of some 200 films on public works 
were issued. They ranged broadly 
over subjects such as water supply 
and purification, street sanitation, 
refuse disposal, street lighting, ve- 
hicle care and maintenance, etc. 
Most of the titles were sponsored 
films, many of which do not appear 
in standard reference works. They 
were uncovered through a question- 
naire sent to manufacturers of pub- 
lie works equipment and materials. 

The listings were reinforced by 
another survey designed to uncover 
evidence of governmental use. 
Cities known to be using films were 
queried. 32 reported that they were 
using a total of 512 films: 63 of 
these had been produced by the 
cities themselves. Such evidence of 
experience-in-use obviously consti- 
tuted most important evaluative in- 
formation. 

Films ranging broadly across all 
of the concerns of city government 
were uncovered. A number of cities, 
including Burbank, San Diego, and 
San Mateo, California, Eugene, Ore- 
gon, and Milwaukee, Wisconsin, re- 
ported that they had produced films 
on overall governmental operations. 
Some of these were major under- 
takings in full color with profes- 
sional production; others were 
homemade efforts on budgets of less 
than one thousand dollars. 

State governments also emerged 
as film users of real importance. 
(CONTINUED ON PAGE 30) 
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There is no longer any reason to deprive anyone of the benefits of 
visual instruction. Certainly not a budget reason — because this fine Viewlex 
Filmstrip projector is so modestly priced that it is easily within the reach 
of even the most stringent budgetary limitations. 

The Viewlex models V-4 and V-44 have been specifically designed for 
use with filmstrip only — in classroom or auditorium. It has been designed 
to put your lecture material “across” effectively, effortlessly ... and 
INEXPENSIVELY! Even under the most adverse conditions it will give perfect 
projection. 


Look at its many features. Unsurpassed performance and top-notch 
construction, combined with functional, streamlined design. Clear, sharp 
projection, brilliant illumination — 2” - 3” - 5-7” interchangeable lenses! 

Compare the real value of this exceptional projector with it’s extremely 
low cost. Decide NOW to use Viewlex for your visual instruction equipment. 


Write for descriptive literature — Dept. 24 


FOR REAL 
ECONOMY 


combined with 


PERFECT 
PROJECTION 
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compare 
experience 
with 

youth 


How can you, and expect 
a good job done? 

No wonder countless motion 
picture producers have 
relied on Cineffect’s fifteen years 
of experience . . . experience 


in methods, plus experience 


in ideas. Yes, experience is what we 
have plenty of, but we don't 

sell youth short-—for our ideas are 
certainly youthful, our 

equipment modern, and we've 
never abandoned a fresh approach 


to any problem 


Cl 6-0951 


cineffects, inc 


W. 45th ST., NEW YORK, N. 


Ask tor our brochure showine how Cimeflec 


spec talized 


factitties can Denefil your production 


Previews 


“DECISION FOR CHEMISTRY” 
PREMIERED BY MONSANTO 


MAJOR INSTITUTIONAL 

motion picture, serving the im- 
portant area of careers for young- 
sters in the chemical industry, has 
been premiered in St. Louis by the 
Monsanto Chemical Company. The 
film, Decision for Chemistry, is a 
50-minute subject produced — by 
Monsanto with the intent of creat- 
ing a better understanding about the 
role of the chemical industry in 
American life. 


It uses a theme of “boys and 
freight trains” and deals with the 
curiosity of youngsters, implying 
that today’s investigative youngsters, 
will be the searching scientists of 
tomorrow. 


World premieres were held at the 
St. Louis Theatre for employees and 
their families of the company’s main 
office, KXOX Building office, the 
Clayton office and the Carondelet 
plant. Similar showings for em- 
ployees of the John F. Queeny and 
William G. Kummrich plants fol- 
lowed during the three-day premiere 
performances. Edgar M. Queeny’s 
celebrated salmon film Silver Light- 
ning was included on the program 
during the St. Louis showings. 

Decision for Chemistry was pro- 
duced by MPO Productions, Inc. of 
New York. Direction was by Sidney 
Meyers, who wrote and edited the 
Academy Award nominee The 
Quiet One and the music score was 
composed by Alex North who wrote 
the film music for Death of a Sales- 
man and A Street Car Named De- 
sire, 


Public distribution of a shorter 
(29 minute) version of Decision 
for Chemistry will begin next fall 
via the nationwide network of Mod- 
ern Talking Picture Service ex- 


changes. 


“Havlaways West" Tells Story 

of Truckload of Automobiles 

* The adventures of an automobile 
haulaway truck and its drivers is 
the subject of a new sound motion 
picture released by the National 
Automobile Transporters Associa- 
tion. The 3000 mile trip from De- 
troit to Los Angeles, made in four 
and a half days, provides the story 
line. 

Prints of Haulaways West, pro- 
duced by Betteridge and Company, 
are available from Elmer R. Reeves, 
NATA accident prevention director, 
2627 Cadillac Tower, Detroit 26. 


New Color Picture Dramatizes 
Milton Hershey School for Boys 

* The story of Milton Hershey’s 
dream and ultimate realization of a 
school for orphaned youngsters is 
told in Milton Hershey School—a 
Living Heritage jor Boys, a 28-min- 
ute color film produced by Louis W. 
Kellman, president of News Reel 
Laboratory. 

Of special interest to social agen- 
cies, welfare groups and educators. 
the film is an example of how a 
motion picture can be created to 
be a potent force in a school’s pub- 
lic information program. 


“The Hawaiian Story” Relates 
History of Islands’ Agriculture 

* The Hawaiian Sugar Planters’ 
Association of Honolulu recounts 
the history of agriculture in the 
islands, in The Hawaiian Story, a 
new color film produced by Pat 
Dowling Pictures. The picture 
brings out some little known facts 
on how sugar became a commercial 
crop in Hawaii, and how early mer- 
cantile firms, now known as agen- 
cies, developed. 

The early history of the islands, 
which deals with the sandalwood 
trade, is illustrated with color 
paintings by Raymond Lanterman, 
well-known Honolulu artist. 

Sugar cane became a major crop 
there after the 1850 gold rush. Be- 
cause flour was selling for a dollar 
a pound in California, island farm- 
ers rushed into the production of 
wheat. They made enough money 
from that venture to go into the 
sugar business. Though only a com- 
paratively small percentage of the 
land surface of Hawaii is suitable 
for any kind of agriculture, produc- 
tion has now developed to the point 
where tonnage per acre is the heavi- 
est of any sugar cane growing area 
in the world, and the crop is the 
largest single source of income to 
the island population. 


* * * 


Kling Studios Produces 3-D Film 
To Announce 1954 Admiral TV 


* The release of one of the first 
complete 3-D commercial motion 
pictures has been announced by 
Frep A. NILes, vice-president in 
charge of motion picture and tele- 
vision, KLinc Stupios, 

THE ApMiIRAL CORPORATION is 
using the film to introduce its 1954 
line of television models at sales 
conventions in New York, Chicago 
and San Francisco this month. 

Niles said a Kling-designed sys- 
tem based on synchronous Mitchell 
lomm cameras was used in pro- 
duction. 
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Portrait of a man all steamed up. 

So much so, in fact, he should have his suits 
made by a steanfitter. 

This lad's really boiling. His first film missed the 
big board meeting — his latest missed the sales 
convention. And why? Because he spent so 
much time carting his film all over town for 


developing . . . for editing... for sound... 
for music ... for titles... for animation... 
for nothing. 


Guess he doesn't know... 

For rapid effciency and undivided respon- 
sibility, he should see TELEFILM, INC. 
— the one studio with every up-to-date 
facility for finishing a motion picture — 
ALL UNDER ONE ROOF. 


Saves Time — Money — Worry. 


reversal trem color, 
reversal from 


MATCHING 


NARRATOR & SPLICING 


“EDITING 


STUDIOS — LABORATORIES — SOUND STAGE 
at one address 
One or all available for your needs 
inquiries invited 
cost estimates promptly returned 
6039 Hollywood Boulevard, 
Hollywood 28, California 


Phone HOllywood 97205 
“Telefilm Makes Better Motic 
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@ PROJECTION 
WORKPRINTS 
in color, black and white 
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WHAT MAKES 


AN AWARD WINNING 
MOTION PICTURE? 


FIRST AWARD 


ADULT EDUCATIONAL DIVISION 
3RD 


ANNUAL BOSTON FILM FESTIVAL 


What makes an award winning motion picture? Creative 
interpretation of the client's objectives ... high standards of 
technical perfection .. . taste and sensitivity in all phases of 
production .. . these are the tools of superior film craftsman- 
ship... the cools that build conviction and strong emotional 


impact into a motion picture. 


This approach, together with over 30 years experience in 
producing all types of motion pictures, is the foundation of 


our successful development of outstanding films. 


There can be no other approach to quality. 


We build value into your films... regardless of budget 


Write or Wire for Screenings 


1733 Sansom Street, Philadelphia 3, Pa. Rittenhouse 6-3892 


PUBLIC SERVICE: 


(CONTINUED FROM PAGE 26) 
Much of their activity is in the area 
of state services to public school 
systems. This fact of state audio- 
visual operation is big business. All 
148 states operate film libraries. 
there are more than 270 such li- 
braries circulating 130,000 prints. 
All but 50 of these are attached to 
state colleges or universities or 
state departments of education. 

Motion picture production by the 
‘tates is also a sizable business. 
At least 400 films have been pro- 
duced by state colleges and uni- 
versities, and scores of others have 
heen produced or sponsored by 
other departments of state govern- 
ments. 

State-produced films run the 
gamut from travelogues and pro- 
motional films to teaching films 
such as River Valley Archeology 
and Hast Any Philosophy in Thee? 
Some state productions stand high 
among l6mm films for maturity in 
handling subject matter and for 
understanding of the film medium. 
Increasingly state governments have 
joined with each other and with 
professional and industrial groups 
in producing films of broad useful- 
ness. 

2.000 Films Listed 

The Clearing House project as- 
sembled a working file of more 
than 2000 films in 170 categories, 
selected for their potential useful- 
ness in the public service and in 
citizen education. They ranged 
through housing, planning, public 
works, health, mental health, recre- 
ation, education, and welfare. Re- 
sources in the fields of traffic safety, 
police and fireman training turned 
out to be unexpectedly rich. 

Typically, films prepared for use 
in the schools proved less useful 
at least for public service training 

than those which can be bor- 
rowed from industry. In the fields 
of personnel administration, office 
management, safety, human rela- 
tions, and public relations, there are 
many films which could readily be 
transplanted to government. Bust- 
NEss SCREEN’s “The Index of Train- 
ing Films” is a key resource. The 
development of magnetic sound 
striping for films has suddenly lifted 
the horizons of film editing, and 
governments stand to profit by be- 
ing able to adapt still more indus- 
trial and educational films to their 
special needs. 

Sponsored films can and do make 
an important contribution to the 
discussion of public issues. Films 
like Chevrolet's “Let's Get Out of 
the Muddle.” “International Har- 


“Battimore PLAN” a recent Encyclo- 
paedia Britannica film is being used to 
help local governments improve slum 
conditions. 


vester’s “A Day in Court,” and Gen- 
eral Mills’ “A School That Learned 
To Eat,” have encouraged informed 
citizen consideration of some of the 
overriding problems of twentieth- 
century America. Opportunities for 
zood - will - building by sponsoring 
distinguished public service films 
are not being overlooked by pro- 
gressive business management. 

Some of the other audio-visual 
tools which industry has learned to 
use — TV, radio, tape recordings, 
still projectors, displays, charts, ete. 

are also spottily appearing on 
the public scene. Once again, os- 
mosis proceeds at a creeping rate. 

An Uncharted Wilderness 

The fact is that the audio-visual 
field is an uncharted wilderness as 
far as the public service is con- 
cerned. There is little or no clear- 
ance between government shops, 
and the rich resources of industry 
and education are largely untapped. 
Public Administration Clearing 
House’s pilot project concluded that 
the task of releasing the full po- 
tential of the new communication 
tools in the public service calls for 
a sustained attack along a broad 
front. Specifically, it will be neces- 
sary to encourage: 

1) Broader awareness of the po- 
tentialities of audio-visual aids. 

2) Greater facility in the use of 
equipment. 

3) More useful evaluations of ex- 
isting films and other aids. 

4) Easier access to films and 
other audio-visual resources. 

5) Increasingly mature collabo- 
ration among producers, sponsors, 
and users. 

Seeking Project Support 

The “1313” organizations have 
become convinced that audio-visual 
aids could contribute substantially 
to public service training and civic 
education. They have therefore in- 
structed Public Administration 
Service (on whose board all the 
others are rep:esented) to seek sup- 
port which would permit it to de- 
velop a public service audio-visual 


center. 
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— Judge a Producer by the companies he keeps 


MERCHANDISING DEPARTMENT ADDS SOUND TRACK 
with RCA MAGNETIC RECORDER-PROJECTOR 


Here’s how a merchandising manager made a 400-foot, 16mm 
color film, complete with sound track for less than the cost of 
an eight-page booklet. Check his five-step plan for making 
complete films in just three weeks: 


1. Rough script prepared by copy- LOOK INTO THE ECONOMIES and the added 
writer (not actually chargeable as EFFECTIVENESS of films prepared with the 
extra expense). ........ RCA MAGNetic RECORDER-PROJECTOR. 
2. Film footage shot on location by It's easy to use as a tape recorder. 
professional photographer . . . . Use it to show your standard optically 
3. Film processed (includes cost of recorded sound films as well as your 
raw film, processing, printing, and magnetic-sound films. 

adding magnetic stripe) . or 
4. Film edited and final script pre- 
pared by copywriter, including ti- SEE THE NEW FILM, 
able as extra expense)... . . 100 
5. Commentary added by member MAIL COUPON NOW 

of merchandising department (not ac- The RCA Dealer in your commu- 
tually chargeable as extra expense) 50 nity will gladly show you this new 


TOTAL COST (Original Film) $830 a——_ 
EXTRA PRINTS (Each). . . $ 35 


VISUAL PRODUETS 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN, 


Visual Products, Dept. 25K 
Radio Corporation of America 
Building 15-1, Camden, N. J. 


() Please send me your new, free booklet, (] Please have an RCA Distributor call on me to ar- 
“RCA Magnetic Recorder-Projector.” range a showing of the film,” You're the Producer.” 


NAME TITLE 


ORGANIZATION 


Record, play back, erase, re-record sound 
on 16mm film in minutes with the RCA 
magnetic recorder-projector. Magnetic ADDRESS 
stripe can be added to sound or silent 
1émm films for only a few cents a foot. 


CITY ZONE STATE 
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CONDOR FILM 


to Condor films 


offers you 


for the Wabash Railroad Company, is the latest in a series of effective, result-getting motion pictures 
being produced for business and industry by Condor Films, Inc. Now being distributed nationally, 

this 25-minute sound and color film is typical of the fresh, new and creative approach that gives vitality 

films with the originality and imagination to entertain while they inform and sell. 


Whether it be in public relations, training, sales or television ... whether it be in 16mm or 35mm, 
in motion picture or slidefilm form, Condor Films, Inc. can lend new vigor to your film program. 


complete production facilities, including sound stage, cameras, dollies, lights, 


thoroughly experienced professsonal staff. 


4 


sound recording and re-recording equipment, editing equipment— 
all the finest money can buy. 


. brilliant new type supersonic sound tracks on 16mm color prints, 
an intense personal interest in your film. 


SEE FOR YOURSELF! Write us on your company letterhead and 
a print of Once Upon the Wabash will be sent you for screening. 


1006 OLIVE STREET, ST. LOUIS 1, MISSOURI, PHONE: MAIN 8876 


Anheuser-Busch, Inc 

Batz-Hodgson-Neuwoehner Advertising Company 
Kemis Bro. Bag Company 

Boys Town ot Missouri 

Centlivre Brewing Corporation 

Cinzens National Bank of Maplewood 
Community Chest of St. Louts and Se. Louis County 
D'Arcy Advertising Company 

Burton W. Duenke Building Company 

Gardner Advertising Company 

Girl Scouts of Ameria 


re are just some of the recent clients or agencies being served by Condor Films, Inc.— 


The Gold Agency 


Gnriesedieck Brothers Brewery Company 


Griesedieck Western Brewery Company 
International Shoe Company 

Knox Reeves Advertising Company 
Krupnick and Associates 

Laclede Gas Company 

Manufacturers Railway Company 
Meletio Sea Food Company 

Monsanto Chemical Company 

Olian Advertising Company 


Pacific Industrial Manufacturing Company 
Phelan-Faust Paint Company 

Ruthrauff & Ryan, Inc 

Sayman Products Company 

Sears, Roebuck and Company 

Steelcote Paint Company 

Southwestern Bell Telephone Company 
Union Electric Company 

U S. Au Force 

Westheimer and Block 

Wabash Railroad Company 
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e do not compete 


with you as a producer... 


e Provide Film Services Only!”’ 


McGeary-Smith Laboratories Ine. 


We offer you a 
complete, non-competitive service. 
Finest specialized equipment and a 
skilled staff assures you of the highest quality 16mm 
prints, color or black and white. 


1905 FAIRVIEW AVENUE, N.E. @ WASHINGTON 2, D. C. 
phone LAWRENCE 6-4634. 


a COMPETITIVE SERVICE TO THE PRODUCER @© NON-COMPETITIVE SERVICE TO THe 
%, 
OL IDIAUIS © BIINGOUd OL ADIAUIS 


NON-COMPETITIVE SERVICE TO THE PRODUCER 
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We Changed The 
Direction of The Sound 


The old way of making Sound Slide-film machines was to throw 
the sound to the left. 


If the volume was adjusted to make the sound adequate for those 
on the right side of the machine, those on the left side were 
blasted unbearably. 


Meanwhile those in the rear got little or nothing. 
And there was no semblance of quality except on the left side. 


To set a machine down in the midst of the audience and throw 
the sound AT some and AWAY FROM others was obviously an 
engineering freak, with nothing that could be said in its favor. 
But loud protests were uttered against it. 


An Engineering Monstrosity 


Users demanded a machine that would “keep ‘em awake on both 
sides of the hall.” 


There was vigorous complaint against the impossibility of adjusting 
the volume to suit the entire audience, 


The audience was not at ease. Attention was not uniform. A big 
part of the program was lost. 


In 1937 we out-moded the freakish style machines with our patented 
assembly which throws the sound upward, just as the illuminating 
engineer throws light upward, and it goes to every part of the room 
in exactly the same quality and volume, 


The Natural Way 

This is good engineering. It is good common sense. It does not 
require an engineer to understand it. It has proved to be the greatest 
forward step in the history of Sound Slide-film machines. 


May we show you what this great 
machine will do for you? 


McCLURE 


1115'2 West Washington Blvd., Chicago 
CAnal 6-4914 


ONE OF 10 MODELS 
MODEL 


13 Ibs. 


| 


Effects of Atom Bomb Are Shown 
in Byron's “Operation Doorstep” 
* The effects of an atomic explo- 
sion on two average frame houses 
are shown in Operation Doorstep, 
film story of the atom firing at 
Yucca Flats, Nevada during the 
March 17 civil defense demonstra- 
tion. 

Produced by Byron, INC., in co- 
operation with the Federal Civil De- 
fense Administration, the film shows 
the preparation necessary for such 
a project, and the combined efforts 
of television, newsreel and radio fa- 
cilities to bring home to Americans 
the importance of being prepared in 
the event of atomic war. 

Ek. M. Russey, a Byron director- 
cameraman, was assigned to get the 
“whole story.” The main part of 
that story is what happened to the 
houses, at 3.500 and 7,500 feet from 
the center of the explosion. which 
contained mannikins representing 
families at home. 

Other questions answered by the 
film include: What was the effect on 
automobiles at various distances 
from the bomb: how effective were 
various home-made shelters: and 
how did volunteer soldiers in 
trenches two miles away react? 

The F.C.D.A. feels that the Op- 
eration Doorstep message is of vital 
importance to every American. It 
offers business and industry an 
opportunity to aid in civil defense 
by showing the film to as large an 
audience as possible. Prints of the 
10-minute black and white film are 
available from Byron, Ine. for 
$27.00 each. 


IBM Produces Educational Film 

on Using Electric Typewriters 

* International Business Machines 
Corporation has made Electric Typ- 
ing Time to show typing students 
that their training on manual ma- 
chines will enable them to take over 
an electric typewriter quickly and 
easily. A natural secondary purpose 
is to win early acceptance of the 
sponsor's product. 

Produced by RKO Pathe, the 20- 
minute color film tells the story of 
Jane Marshall, a typest who has 
just received a promotion. She in- 
troduces her successor to the elec- 
tric typewriter, working in some in- 
struction on correct posture, ma- 
chine operation, and the ease of 
electric typing. 

Flashbacks show the girl in typ- 
ing class at school, and in one class- 
room scene, Stella Pajunas, present 
typing champion, demonstrates ex- 
pert techniques and attains a speed 
of 185 words a minute. 

Distribution, primarily to typing 
classes in high schools and busi- 


| ness colleges, is via the sponsor. 


THE BOMB HITS HOME 


ACTION SEQUENCE from recent Byron civil 
defense films of “Operation Doorstep” 
showing effects of atom bomb explosion 
on @ typical house. 


Safety Council Publishes New 
Directory of 963 Safety Films 
* The National Safety Council has 
recently published the 1953-54 edi- 
tion of the NATIONAL DIRECTORY OF 
Sarety Fits to provide the plant 
safety man with a listing of 963 
motion pictures and slidefilms for 
use in training personnel in occupa- 
tional accident prevention. Films on 
home and traffic safety are included 
for the off-the-job safety program. 
In an effort to make the directory 
as complete as possible all agencies 
known to the Council were con- 
sulted. Films in the related fields of 
first aid, fire prevention and civil 
defense are included. The directory 
will be kept up-to-date with supple- 
ments to be published quarterly. 
Copies are available for 75 cents 
each from the National Safety Coun- 
cil. 425 N. Michigan Ave.. Chicago. 
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Moving Great Pictures 
Greater Audiences 


Being entrusted with the distribution of award-winning films is a matter of great 
pride to Modern. Among the sponsors whose films have been accorded national honors 
by the Freedoms Foundation; the American Public Relations Association; the National 
Committee on Films for Safety; the Boston, Cleveland and Stamford Film Festival 
juries; Business Screen, Financial World and Scholastic Magazines (among others) and 
whose pictures we are privileged to distribute are: 


And Then There Were Four Socony-Vacuum Oil Company, Inc. Man on the Land American Petroleum Institute 
Big Idea... ; nas Swift and Company Mark of “C” Anheuser-Busch, Inc. 
Credit, Man’s Confidence in Man_.. Dun and Bradstreet, Inc. The New California Bank of America 
Cheese Family Album... Kraft Foods Company The duPont Story hE. i. duPont de Nemours & Co., Inc. 
: Day in Court International Harvester Co. Out of the North Nash Motors 
Decision... The Ohio Oil Company Opportunity U. §. A. Investment Bankers Association 
Enterprise Cluett, Peabody and Company, Inc. Powering America’s Progress Bituminous Coal Institute 
A Department of the National Coal Association 

Fabulous Fishin’ in South America Johnson Motors 
Proof Through the Night Nash Motors 
For Some Must Watch... Institute of Life Insurance Hasding College 
How to Make a Good Impression Harris-Seybold Company This Is Life Amsateen Winns Ressteans 
In Balance... The Burroughs Corporation 24 Hours of Progress American Petroleum Institute 
Legend of Dan and Gus Columbia Gas System, Inc. Word of Honor Kaiser-Frazer Corporation 


and more than 150 other outstanding pictures to millions of Americans each 


, month through (1) non-theatrical showings; (2) theatres; (3) 16mm outdoor 


, af FOUR CHANNELS OF CIRCULATION 
7 pink “fink tf developed by Modern for sponsored films are bringing these award winners 


roadshowings; and (4) television. 


. 
9° Write today for facts and information on 


on how Modern can serve your film needs 
Au? 


vb rat OFF. 


MODERN TALKING PICTURE SERVICE Modern alone offers electronic film inspection as a regular part of 


its service at no increase in price. This is another reason why you 
NEW YORK: 45 Rockefeller Plaza . JUdson 6-3830 


CHICAGO: 140 Eost Ontario Street © DElaware 7-3252 ) should consult Modern about the more effective distribution of 


PHILADELPHIA: 243 South Broad Street e Kingsley 5-2500 your sponsored film. 
LOS ANGELES: 612 South Flower Street ¢ MAdison 9-2121 
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30 mins. 


“WAR ON WEAR" : 
An instructional film for farmers on the importarice 
of lubrication and maintenance 


of farm machinery. 


The facts about Modern Marg* 
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Send for 
““A FEW FACTS ABOUT AUDIO” 


AUDIO PRODUCTIONS, INC 


PROD 
: ENTER BUILDING 
-DING * NEW YO 
RK, N. ¥. 


ters OF SOT of the many 
/ 
| 
id 
Ic 
low clr deserines TOMORRO 
embryo. Usual seq breed a better mins. 
ence on the grow meat 
th of 
mi. 
—= 
26 
ness”. prove * 
The vical powers rold 
\os 
pees. ences a treat LD HAD 4 
FA 
‘ne 


T MID-YEAR 1953, the annual Spring 
A crop of film festivals and other award 

ceremonies honoring factual films has 
been harvested and the trophies of the chase 
lie secure upon the walls and desks of both 
sponsors and their producers. 

These represent last year’s creative business, 
however, and candidates for 1954 honors are 
already in the lists. Pictures reviewed in this 
issue will certainly qualify in competition and 
some yet to be born may combine the new bril- 
liance of color processes with the greatness of 
story that makes a winning combination. They 
enrich our medium and extend its useful life. 
Such films justify our million-fold audiences on 
sustaining television and among 16mm equip- 
ment owners. 

The obvious limitations and inadequacies of 
film competitions now being held do not detract 
from their real value among sponsors who take 
their rewards quite seriously. Looking at some 
other recent pictures now being offered, we can 
only wish the festival incentive were more wide- 
spread. Some good writers and some experi- 
enced sponsors are guilty of some of this year’s 
worst pictures, 

In this “golden age” of audience opportunity, 
you wonder how this is possible. The only way 
to avoid these pitfalls, it would seem, is utmost 
caution at the creative phase and a strong meas- 
ure of good taste and professional skill during 
actual production. Ask yourself, “would I want 
to see this picture and why?” Take the audi- 
ence viewpoint and you'll find that it pays divi- 
dends in your showing records later on. Or, at 
the script stage, ask any film distributor how 
far he thinks the picture will go. 


Overseas Information Program “Open” 

as Administrator Johnson Resigns Post 

* In these critical times, America’s investment 
of faith and funds in the important business of 
overseas propaganda is of key importance and 
a matter for expert hands and heads. 

Wonder what's in the wind for the Overseas 
Information Program? Administrator Robert L. 
Johnson has resigned that post and the August 1 
deadline for its autonomous operation leaves the 
agency without an experienced chief. The recent 
appointment of J. Cheever Cowdin, financier 
and Universal Pictures’ board chairman (1936- 
1949) as head of the International Motion Pic- 
ture Service was an entertainment industry 
choice, arranged by Cecil B. DeMille. 


* * 


Don’t Miss the National Audio-Visual 
Convention and Trade Show in Chicago! 
* The National Audio-Visual Convention and 
its many related sales and organization meetings 
officially opens at Chicago’s Hotel Sherman on 
Saturday, August 1. Before that time, repre- 
sentatives of Modern Talking Picture Service, 
Bell & Howell, RCA Visual Products, Victor 
Animatograph and other firms will be holding 
their special sessions and the Educational Film 
Library Association is meeting from July 30 to 
August 1. 

Members of the Industrial Audio-Visual As- 
sociation will take an official part in the con- 
vention program on Tuesday, August 4. A 
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Editorial Views and Previews 


OF FILM AWARDS 


general panel session “Serving Industrial Users” 
will be open to both dealers and [AVA members 
on that morning and an afternoon session will 
be held for “members only” preceding a visit 
to the Trade Show. 

You'll enjoy the world’s largest collection of 
modern audio-visual equipment and materials 
which is the No. | feature of this convention pro- 
gram. Give yourself time enough to see them all 
and save endless hours of time later in the fall 
when the buying iron is hot! 


* 


Briefs About Films and Their Sponsors: 

*® A good hobby film that will have widespread 

interest has just been released to audiences 

nationally by Argus Camera Co., Ann Arbor. 

Modern Talking Picture Service will distribute. 
* 


*% Lightning Masters is a new 27-minute color 
film in the General Electric series and was pro- 
duced by Raphael G. Wolff Studios, It shows 
the destructive effect of lightning on electric 
lines and the proper installation of arresters for 
protection. Primary aim of distribution is to 
utility companies but general public interest is 
certainly indicated. 

*® The Breaking Point, which was the Pennsyl- 
vania Railroad’s training film contribution to 
Perfect Shipping Month last April, has some 
pretty sensitive visualizations and deals with 


AND AUDIENCES 


e THE 1953 NAVA CONVENTION 


safer handling of billions of dollars worth of 
freight. Unifilms, Inc. was the producer, One 
good reason why the film earned an Award of 
Merit from the National Committee on Films 
for Safety is shown in the well-composed and 
thoughtfully cast scene on this page. 


* While a number of government agencies are 
reducing their film activities through insensible 
budget reaction and ignorance on the part of 
some members of the new administration, the 
Post Office Department has pioneered its first 
picture Pigeon Holes and Progress. No Night 
Mail this, but a beginning at least that will help 
the American people appreciate the scope of 
their postal services and the job they are doing 
to keep up with our expanding population and 
economy, despite hell and high losses. 

The Post Office people might earn a lot of 
public cooperation and help reduce those deficits 
if they laid their problems on the line as only a 
good series of films could help them do. a 


*® Just before going to Boston for his recent hip 
operation, Arthur Godfrey made his first motion 
picture appearance as pilot-star of the full-length 
color feature Flying With Arthur Godfrey, spon- 
sored by Eastern Air Lines. Film is described as 
a commercial documentary story of flying with 
Godfrey piloting an Eastern Air Lines passenger 


plane himself. 


“Wuy'’p Tuey Break My Bike?” This youngster wants to know in a scene from the new Pennsyl- 
vania Railroad safety film “The Breaking Point.” 
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Film Promotion Earns Sales Dividends 


COLORFUL PRODUCT PICTURE PLUS EFFECTIVE PRINTED MATERIALS 
MAKE A WINNING COMBINATION FOR THE WHIRLPOOL CORPORATION 


HE SOUND MOTION PICTURE has long 
been accepted as a superlative tool for con- 
sumer product demonstration and for sales 
training but all too often the sponsor tends to 
regard his latest screen “epic” as a self-contained 
wonder worker, overlooking other potent  ad- 
vantages which can closely integrate the film 
within the main body of his sales attack forces. 

Not so the progressive Whirlpool Corporation 
of St. Joseph, Michigan, a long-established vet- 
eran of the home laundry field but compara- 
tively little known until five years ago when its 
products entered the competitive arena after a 
quarter-century of exclusively private-brand pro- 
duction. In the initial period, Whirlpool sales 
executives overcame the tough job of building a 
nationwide distribution and dealer organization, 
literally from the ground up. 

In 1953, Whirlpool is helping these distribu- 
tors and dealers appreciate the strength of the 
organization behind them, acquainting them 
with the quality-conscious production line serv- 


ing their potential customers and delivering 
sharp, new promotional tools to build better cus- 
tomer relations. Sharpest of these tools, in our 
opinion, is the combination of Whirlpool’s color 
motion picture Mother Takes a Holiday and the 
extremely complete and effective promotional 
campaign built around that film. 


Planning Began at Distributor Level 

For to Whirlpool’s assistance at this critical 
phase of unifying distributor-dealer relations. 
the company’s film producer brought not only 
an entertaining and highly instructive picture 
hut an entire program with a purpose, built 
around the picture and covering every phase of 
its several useful forms of presentation. 

The Whirlpool “package” opens with the 
initial phase of presentation by its 12 regional 
sales managers. Here the Whirlpool sales man- 
agement team of John Crouse, sales manager; 
Roy Howard, director of advertising and sales 
promotion and John Sparks, sales promotion and 
advertising manager, laid the foundation of their 


Husbands Learn the Facts 


as “Mother Takes a Holiday” 


One of this trio of happy husbands is 
the lucky owner of modern home laun- 
dry equipment and his apt demonstration 
helps convince two doubting Thomases 
stuck with the family wash as their wives 
go on a holiday weekend. A scene from 
Whirlpools color film now showing. 


See what happens 
then... 


“Mother takes 
a Holiday!” 


A Fast Moving 
Full-Color Motion Picture 


heir wives 


Merch 

showine charge tor 
coe fe ott 


(PLACE oF SHOWING) 


program, looking ahead to the important sub- 
sequent phases of distributor presentation and 
the distributor’s regionalized and local showings 
to dealer groups. Lou M. Snyder is Whirlpool’s 
director of training, following through on this 
project. 

Every step of the campaign was laid out in 
a very comprehensive Regional Manager’s Guide. 
This Guide was the blueprint for Whirlpool’s 12 
regional managers’ use in presenting the program 
to distributors; later it served the distributors’ 
sales teams in their subsequent presentations to 
dealer groups. 

Through consultation, planning assistance and 
finally in actual training Whirlpool and distribu- 
tor sales personnel were especially trained in the 
most advanced methods of using the film with 
audience groups. 

Both the producer and the client did consider- 
able imaginative thinking beyond the mere show- 
manship of the film itself. Put these key elements 
of planning and training into position as two 
key sides of the triangle. The third and final 
element will then be the printed promotional 
pieces displayed on these pages. Their use is 
two-fold: before-the-show promotion and after- 
the-show merchandising. 


Training Is Manufacturer's Job 

As sales manager John Crouse points out, “it 
is the distributor's responsibility to furnish the 
people (ise. dealer audiences)—but it is our 
responsibility to train these people to move our 
products.” 

While the basic blueprint and many of the 
materials in the complete Whirlpool film pro- 
motion kit were supplied with the producer's 
help, some of the choice pieces for dealer and 
consumer use were of the client’s origin and 
were most successfully merged into the final 
package. 

One unique feature of this BUsINEss SCREEN 
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editorial review is the comparatively modest at- 
tention we have given the Whirlpool motion pic- 
ture. But Mother Takes a Holiday is the key 
element and it measures up to the important tasks 
cut out for it. For no promotional campaign is 
any stronger than its “theme” piece. 


Picture Aimed at Consumer Audience 
There’s a light-hearted plot story built around 
the conspiracy of three teen-age daughters of as 
many typical American families. From the sensi- 
ble theory that modern home appliances have 
/ made the housewife’s lot a happier one, two of 
the girls representing “have not” homes work 
out a neat scheme which finds their dads doing 
the laundry over a vacation weekend. Needless 
to say the demonstration of Whirlpool efficiency 
which the two “hold-outs” get during this interim 
convinces them that the mothers in their house 
deserve a holiday, too. 

Some good clean selling takes place during 
this half-hour of colorful screen entertainment. 
The film will have special appeal to women’s 
groups of all kinds and to home economics clas- 
ses from teen-age on up. Whirlpool dealers are 
also encouraged to hold their own promoted 
“home laundry clinics” around film showings. 

These dealers have been given well-proven 
tools to help promote local showings. Some have 


INGenious TEEN-AGERS are responsible 
for their fathers’ plight and for the eventual hap- 


piness of two fortunate mothers. 


done extremely well and the average will do 
better as they absorb the techniques and get out 
to meet their potential customers. Beyond this 
phase of utilization, the sponsor is finding ex- 
cellent use for the picture in direct consumet 
distribution just initiated through Modern Talk- 
ing Picture Service, Inc. This 16mm _ group 
distribution acts as a restimulation of direct 
dealer and distribution promotional activity. Ad- 
vance booking notices from Modern may also 
help dealers “break the ice” and arrange further 
consumer group bookings. 


Films Are a Selling Opportunity 

So Whirlpool’s story is not just another movie 
review. The thorough planning, the integrated 
use of promotional tools at every step of the 
campaign, including the training of key person- 
nel, make this film program an example for any 
sales-eminded business. With a good film, the 
sponsor has an opportunity. This sponsor ap- 
pears to be making the most of it. La! 
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TOOLS FOR PROMOTION 


Brief Description of Materials 
Shown in Panels on These Pages 


* Eight of the dealer and consumer pieces 
used in the promotion of Mother Takes a 
Holiday are pictured in these pages: 


(1) DeALER’s PROMOTIONAL FOLDER: 
Whirlpool provided the entire pattern of 
promotion, including many helpful sug- 
gestions, in a 12-page two-color booklet 
with pockets for sample literature. 


(2) Deacer’s Orper Carp: a convenient 
means of ordering printed materials to 
handle local consumer showings. 


(3) News RELEASES: sample: stories to 
help dealers get advance publicity on local 
showings; adaptible for radio and TV. 

(4) Newspaper Abs: supplied in mat form 
to enable dealers to combine product pro- 
motion with publicity on film showings. 


(5) Reminper Carp: colorful postcards 
for dealer mailing to invited guests *for the 
film showing. 


(6) InviTaTION Fouper: for dealer mail- 
ing to prospective guests at scheduled film 
showing. (actually precedes use of the 
reminder card noted above). 

(7) Hanpout Book tet: for distribution 
to members of audience after showing of 
film. “When Women Talk” contains un- 
solicited comments made about Whirlpool 
home laundry equipment. 


(8) Deacer Response Carp: (not shown). 
This is the final step after dealer’s showing 
and contains data on attendance and com- 
ments on the film, for return to distributor. 


CHECK LIST 
for dealer’s promotion of 
“Mother Takes a Holiday” 
1. Find your audience 
2. Determine the time 


3. Determine the place. 


4. Reserve film and order 
promotional aids 


Schedule a projector and 
projectionist 


6. Plan your program and 
rehearse it. 
. Send news releases to papers 


. Place special advertising 


. Send invitations and/or reminder 
cards to your audience, 
* 
[]10. Arrange your meeting room 


11. Present your program. 


[]12. Pass out “When Women Talk” 


13. Fill out and mail your response 
card 


(] 14. Return the film to your Whirlpool 
distributor. 


A 
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Tue Compcete TRAINING Packace developed for members of the National Consumer Finance As- 
sociation is pictured above. At top are individual “take-home” pieces for trainee study; individual 
meeting guides for conference leaders and the efficiently packaged slidefilms and double-faced re- 
cordings are shown at bottom. Wilding Picture Productions was the producer. 


Packaged Training Aids Finance Industry 


N.C.F.A, POOLS KNOW-HOW AND RESOURCES TO PROVIDE A 


VISUAL PROGRAM SERVING 


Mere THAN 890 presidents, vice-presidents 

and other top executives of the consumer 
finance industry, serving 10,000,000 American 
families each year, have pooled their know-how 
and resources to produce an integrated personnel 
training program geared to the needs of some 
7,500 licensed consumer finance offices from 
coast-to-coast, 

The program, which includes films, recordings, 
booklets and training meetings was announced 
this past month by Richard E. Meier of the Na- 
tional Consumer Finance Association. Coordina- 
tor of the program was Paul E. Selby, executive 
vice-president of the NCFA, working with mem- 
bers of the association’s public relations com- 
mittee. Wilding Picture Productions, Inc. was the 
producer. 


Serves All Types of Companies 


The NCFA training program embodies com- 
mon denominators of employee education for 
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500 OFFICES COAST-TO-COAST 


both one-oflice companies and multiple operation 
organizations. Problems peculiar to small towns, 
cities and metropolitan centers have been care- 
fully balanced in the broad overall program 
according to Mr. Meier. 

“It wasn’t an easy task to make this training 
program fit the individual needs of 7,500 differ- 
ent offices nationwide,” he said. “But we be- 
lieve we have gotten down to fundamentals suf- 
ficiently to make the program effective wherever 
employees are required to deal with the public.” 


Aimed to Improve Operating Efficiency 


The main objective, he ¢ »ntinued, was to pro- 
vide means by which an increase in general 
operating efficiencies can be realized. 

“The NCFA,” its president stated, “is con- 
stantly striving to reduce operating costs to per- 
mit us, wherever possible, to reduce the costs of 
our services to the public.” 

The Personnel Training Program consists of 


(1) ten training meeting sound slidefilms on the 
consumer finance business; (2) ten double-faced 
records, with automatic version on one side and 
manual version on the other; (3) a leader’s man- 
ual on how to conduct a training meeting; (4) 
picture reviews and quizzes to insure that all 
employees grasp the subject matter covered; (5) 
illustrated take-home booklets to provide repiti- 
tion for better retention of training material; (6) 
a five-minute slidefilm and record on the best use 
of the automatic projector in training sessions; 
(7) a strong carrying case for keeping all the 
material together. 


Broad Range of Specific Problems 


Subject matter covered in the ten lesson pro- 
gram includes internal office relations, telephone 
usage, best methods of interviewing and evaluat- 
ing customers, how to do a better job of verifica- 
tion, constructive methods of service promotion, 
improved techniques for loan closings and “can’t 
makes,” elimination of costly errors in record- 
keeping, and community relations. 

NCFA’s industry-wide program sets an out- 
standing example of cooperative effort on per- 
sonnel problems; this pooling of knowledge was 
fortified by intensive research through the pro- 
ducer’s creative staff and a careful re-evaluation 
of ideas developed and tested over the years by 
the armed forces and leading American com- 
panies, 


New Motion Picture “Inflation” 
Sponsored by 20th Century Fund 
Sponsor: The Twentieth Century Fund. 


Title: Inflation, 22 min, color, produced and 
distributed by Encyclopaedia Britannica Films. 


* When this new film was previewed in New 
York recently, several economists arose to point 
out what seemed to them to be errors of omission 
in the film’s treatment of the causes of and cures 
for inflation. 

In response, officials of the Fund explained 
that although they were glad that professional 
economists were interested in the film, it just 
wasn’t made for them, but for the average 
citizen. 

Putting a big subject like inflation into a two- 
reel film takes a lot of boiling down; the surprise 
in this film is not at any minor omissions which 
might be discovered, some of which were neces- 
sary, but at the success in which it covers the 
recent and very extensive studies of the Fund on 
this economic malady. 

Inflation tells its story through the personal 
experiences of several typical citizens of a myth- 
ical “our town”—-each of whom reacts strongly 
to rising prices, shortages, lessening quality, etc. 
The scenes lead finally to a meeting arranged by 
the mayor, at which the citizens give free rein 
to their questions about inflation and learn from 
the economist of the local university the policies 
needed to check it. The free-for-all discussion, 
aided by animation sequences, makes clear why 
the various anti-inflation measures are needed 
and how they operate. 

Prints of Inflation may be obtained at eco- 
nomical preview rental cost from regional EB 
Film offices or purchased outright at $200. Ad- 
dress 1150 Wilmette Ave., Wilmette, III. 


BUSINESS SCREEN MAGAZINE 
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In the old days before the turn of the century, this was _ You saw the faces of old friends as you passed their houses, 
the American road. It didn’t take you very far and it Ke waving good-bye and it gave you a wrench. But you saw, too, 
took a long time to get there. If you lived way out in the Sane ¢ how old and tired they looked — worn out by hard work — 
country, fifteen or twenty miles away from the railroad station, Er see locked on the land. You saw the familiar doctor's buggy in front 
you had to get up before dawn to catch the 9:30 train. 


of a house and wondered if he’d gotten there in time... 


Ford’s 50th Anniversary Motion Picture 
Recreates a Half-Century of History... 


* The epochal events of the past 50 years in America hold many close ties 
with the development of this nation’s great automotive industry. In a new 
sound motion picture, The American Road, the Ford Motor Company has 
recreated memorable scenes and events of this historic period as part of its 
50th anniversary program. 


(Lert) You were leaving... for there were things you wanted to do that 
couldn’t get done on a farm. Interested in machinery, you wanted to 
tinker with engines. Your name was Henry Ford and destiny waited . . . 


* Up and down the dark empty streets of the city ran the little 
quadricycle. Past the sleeping houses, ghostlike and unreal, 
flitted the shape of things to come. But the street was never the same. 


The farmer who had come to the city made what he called 
a quadricycle with a new-fangled engine run by gasoline. 
One night he backed the new car out for his first trial run... 


| 
The new era didn’ ; 
ve new era didn't happen overnight . . . : 


. 


The going was rough for those early cars on the American 


road. We should pause to give tribute — not only to the 
indomitable men who kept on making automobiles, but to 
the reckless few who had courage enough to drive them... 


Some people thought that the “sail-wagon” was a 
better solution to the transportation problem . . . 


The Motor Age 
and Mass Production 


In 1903, there were more than 
a thousand automobile makers 
in the U.S., including the 

Ford Motor Company. Farmers 
looked them over but they 
were too big, too expensive, 
too clumsy and undependable. 
They were not for him... 


The “T” Is Born! 


And then one day, there it 
was! It was called Model “T” 

a farmer's car, built by a 
farmer. Henry Ford wondered 
how he could bring the price 
down so everybody could buy. 


Lert: In those days, cars were built 
from the chassis up on one spot. 
One crew handled each car... 


BeLow: They tried moving the men 
from car to car but it still took 12 
hours to assemble each Model “T”. 


Genesis of the Idea: 


Ricut: Henry Ford had an 
idea. He said: “instead of 
moving the men past the cars 
why not move the cars past 
the men?” They tried it 
that way and the modern 
assembly line was born. 
Now it took only 93 minutes 
to assemble a complete car. 
Mass production brought the 
“T” within reach of all. 


The story of American 
progress is a tremendous story, 
indeed. America has changed 
in the past 50 years in ways 
that most of us could never 
have imagined . .. 


Asove: when it came to racing cars, this fellow Henry Ford 

was way ahead of his time. He built a racing car called the “999” 
a big, heavy monster — all engine and wheels. Long, low and 
powerful, it had a prophetic look. In a crude but 


unmistakeable way, it had the shape of cars to come. 


4 levis : 


What a fine feeling it was to own your own car... 


Mama would keep saying “Papa, don't drive so 
Sunday afternoon you dressed in your best clothes and 


fast!” And when you met another car coming 


climbed in and sat there sniffing the faint, indescribable the other way . . . oh boy! That was a thrill 
smell of the car. You wondered when you'd ever get Off you went to visit Uncle Obadiah that stood your hair right up on end! 
old enough to crank the car. It was quite a trick... with the car bouncing along like After a rain, it was like driving in a swamp. 


a boat in a choppy sea... 


The rutted mud gave place to smooth dark ribbons of asphalt, 
wide enough for two cars to pass each other. And down 

every road ran the Model “T,” panting and quivering as 

it ate up time and distance—always eager to go farther. 


People from the cities began riding out into the country 
and people from the farms began going to the cities . . . 
There was a new look on people's faces, a look of 
discovery, and wonderment, and pleasure . . . 


th d There has been some rough going on the American road .. . 
© Gam we have driven long stretches in darkness... and today... 


} 
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What about the man whose 
story began it all... Henry Ford 
farmer-boy ... almost failure at 40 
whose name became legendary? 


The, Story Behind 
“The American Road” 


Or THE many suggestions and pro- 
grams considered by the Ford Motor 
Company in planning its 50th anni- 
versary...the idea of a motion pic- 
ture which would tell to all Ameri- 
cans the story of how far we have all 
come together in the last 50 years... 
received enthusiastic support. 

To begin with, nearly two years 
ago, Ford Motor Company owned a 
priceless collection of documentary 
and historical films — one of the best 
in America, It represented nearly 40 
years of effort on the part of Ford 
photographers and motion picture 
companies all over America. Actually, 
it came to something over 2,000,000 
feet of historical film, some of it un- 
duplicated anywhere else. 

After viewing this priceless film, the 
decision was made to re-create some 


Beiow: now along the American 
road there are new and 
significant images for us to 

see and comprehend . . . 


And today, this is how the American road looks . . . the 


whole nation has become swift and mobile, flowing over 


a network of highways and byways 3,222,000 miles long. 


No longer are the city and the country separated. 


Their ways of life have mingled and each has learned 


something from the other. Tremendous vistas open up! 
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Asove: motion pictures of Henry 
Ford are fragmentary. This 

informal glimpse shows him at his 
office desk, talking to associates . . . 


actual scenes and great moments of 
the past 50 years and to integrate 
these scenes with historical footage 
uncovered in the company’s vaults. 

Once into production, more than 
two years were spent in sorting, iden- 
tifying and editing parts into the 
finished version. 

Production was entrusted to MPO 
Productions and the script was writ- 
ten by Joseph M. March. Narration 
is by Mr. Raymond Massey. An orig- 
inal music score was prepared speci- 
fically for The American Road by 
Alex North, the composer of music 
for such well-known motion pictures 
as Streetcar Named Desire and Viva 
Zapata. 

In addition to this, roving camera 
crews were sent from coast-to-coast 
to record phases of the American 
scene today to point up magnificently 


how far we have all come 
together in the last 50 years. 
BeLow: we have accomplished 
much but tomorrow's works will 


dwarf our own as the road leads 
toward an even better life... 


——< 
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N EVERY ORGANIZATION TODAY, 
| private and public, the need for 

some type of conference, meet- 
ing, or convention arises. These 
serve a variety of purposes, among 
which we mention a few basic areas 
for conferences: 

1. To provide training in duties 
and responsibilities of a supervisor. 

2. To provide information on 
company policies, organizations, 
procedures, products and plans. 

3. To develop unity of interest 
on all levels. 

4. To all levels to formulate de- 
cisions. 

Audio-visual aids for conference 
use are many and varied. In addi- 
tion to motion pictures we suggest 
other projected aids, i.e., slidefilms, 
slides, and the opaque or overhead 
projector. 

For each of these there is avail- 
able a wealth of prepared material. 
The same equipment may be used to 
project material expressly prepared 
for a specific situation. 

The outstanding audio aids are 
are radio, record-player and tape 
recorder. We also call attention to 
various other legitimate aids which 
have long existed but are today be- 
ing used far more successfully than 
ever before with intelligent applica- 
tion of basic principles of effective 
learning. 

The audio-visual materials and 
techniques considered here serve a 
multiplicity of purposes at confer- 
ences, meetings, conventions, and 
group discussions, for example: 
Introduction of a topic. 

2. Background of a topic. 

3. Highpoints of a topic. 

4. Alternative proposals. 

5. Outline of entire discussion. 
6 
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Noting specific points. 
Presentation of problems. 
8. Stimulation of discussion. 
9, Development of thinking. 
10. Job training. 
11. Summarization. 


We will enlarge on the value and 
use of these media for the above- 
mentioned purposes, pointing out 
particular instances when certain 
aids are most desirable. 

Basic to the successful use of a 
projectable aid to implement con- 
ference development, are good phys- 
ical conditions, such as proper ven- 
tilation, sufficient facilities for dark- 
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Conference Tools and Techniques 


Here’s a Basie Overview of the Many Useful Tools 


and Good Techniques to Improve Business Meetings 


by Charlotte B. Polishuk* 


ening the area, and freedom from 
outside distraction, such as phones, 
etc. 

We are aware that on every level, 
personnel are snowed under by more 
written material than they can read 
or absorb. Therefore, given favor- 


CONFERENCE 


able conditions of presentation, they 
gladly turn to other visual media 
and are prepared to understand it 
and attempt to retain it. 


THE CONFERENCE 
ANNOUNCEMENT 

* Notice of the conference should 
be a carefully planned visual aid to 
motivate attendance —— not just the 
same old mimeographed form or 
card. There should be variety in 
format, phrasing and use of draw- 
ings or cuts, in color, when feasible. 
Interest is thus stimulated from the 
initial contact. 


THE CONFERENCE ROOM 
The conference room _ inspires 
various reactions. The floor cover- 
ing, wall coloring and lack or choice 
of pictures often create diverse im- 
pressions. We emphasize the effec- 
tiveness of a proper physical setting 
for large meetings in that the par- 
ticipants are soothed by certain 
colors and jarred by others; pos- 
sibly influenced in certain instances 
by the historic import of the setting, 
or the pleasant scenic backgrounds, 
as opposed to certain spots that are 
grim looking, depressing, and ten- 
sion-arousing; possibly even recall- 
ling past unsatisfactory experiences. 
Avoid blinking lights, changeable 
neon reflections and outside noises. 
Have a place for clothing and pack- 
ages that is out of sight. Floral and 
other decorations set a mood, but 
beware of garish distractions. 


PREPARING THE AGENDA: 

® There should be leaders—that is 
an individual or a committee, who 
know all the communication media 
which are to be used. This avoids 
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duplication, and insures that the 
material used will relate directly to 
the area for which it is intended. 

It is desirable in large setups that 
there be a “Director of Communica- 
tions” to give advice and sugges- 
tions, to coordinate programs, and 
to implement the philosophies, pol- 
icies and methods. This same “ex- 
pert” must recognize the importance 
of well-placed electrical outlets, use 
of satisfactory tables, screens, etc., 
and constant check up of equipment, 
with provision for adequate spare 
parts, and for previewing of pro- 
jectable media. 

With all visual material for con- 
ference purposes, constant revision 
is essential to insure effective con- 
tinuity. Every projected aid should 
be previewed. Likewise, any pre- 
pared material must meet satisfac- 
tory standards. The material must 
be adequate in every respect, or it 
is not to be used. Any aid used 
should have a definite purpose. The 


use of too much equipment at one 
conference is very undesirable. Do 
not hesitate to have a second view- 
ing of a film. It often brings into 
discussion points un-noticed during 
the first showing. 

In every type of conference, the 
human relations aspect of a visual 
aid can be demonstrated to the as- 
sembled group. Basically, every con- 
ference is an attempt at good human 
relations. 


VALUE OF AUDIO-VISUALS 

* Audio-visual aids make for good 

teamwork, They stimulate enough 

interest to eliminate doodling and 

inattention, the twin foes of effec- 

tive conferences in all areas. 
Whatever the nature of the con- 


Meet the Author 


*Mrs. Polishuk has done graduate work 
in the Communications Dept. at New 
York University; was chairman of the 
PR Committee of the Communications 
Council at NYU and is audio-visual co- 
ordinator at P.S. 42, Brooklyn, New York. 


ference group, the technique itself 
is an educational procedure. We are 
therefore, interested in applying 
psychology that has been proven 
educationally successful. 

Efficiency in every organization 
is imperative. Efficiency stems from 
good training organized to show 
results in the quickest time. The 
military’s use of audio-visual aids 
showed they were time saving. 
Herein lies the importance of using 
such techniques to train conference 
leaders. 

Where the conference is a part of 
a training program, reliance on 
specific training films concerned 
with the area is a desirable pro- 
cedure. Again, we are reminded of 
the Army’s success with their vari- 
ous “how to do it” films. This type 
of conference helps the individual 
to think and to develop and improve 
himself. 

Some conventions are very large, 
e.g., trade conventions, scientific, 
technical, political, or diplomatic 


meetings here again goals can best 
be reached by employing audio- 
visual aids. An outstanding example 
is the use of earphones enabling 
concurrent interpretation for mem- 
bers of U. N. This is done when we 
cannot dogmatically establish an 
“official language.” 

Important also to the success of 
this type of meeting are the relation- 
ships they maintain with the large, 
existent outlets of communications. 
The timeliest instance at the mo- 
ment is the varying use made of TV 
during the 1952 political conven- 
tions and campaign, as well as radio 
and motion picture news services. 


CONFERENCE LEADERSHIP 

* In many instances, chairmanship 
or leadership is rotated, Training 
for the entire group of prospective 
leaders can be arranged via one 
film, filmstrip, or set of slides, 


(CONTINUED ON PAGE 70) 
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Annual awards banquet at Hotel Carter concluded Cleveland’s 6th Annual Film Festival. 


Cleveland Film Festival Awards to 16 Pictures 


SIX INDUSTRY-SPONSORED MOTION PICTURES WIN STATUETTES 
AS NATION’S FIRST TWO-DAY CIVIC FILM FESTIVAL IS HELD 


LEVELAND’S sixth annual 
C Film Festival, first two-day af- 
fair of its kind in the U. 
up on Thursday evening, June 18, 


S.. wound 


with the presentation of top awards 
to sixteen sponsors and producers 
of motion pictures adjudged the 
best of their class by festival audi- 
ence juries. Six of the 16 “oscar” 
winners were  industry-sponsored 
films. More than 300 film enthusi- 
asts attended the screening of 149 
pictures in the 16 categories of sub- 
ject matter arranged by festival 
committees, 


Choice of the Audiences 


Winner of the first place statuette 
award in the field of public relations 
films was Gengral Motors’ 16-min- 
ute color film The Look of Things. 
Best of the sales promotion films 
was Out of the North, the 31-min- 
ute color film of Nash Motors, pro- 


duced by MPO Productions. Most 
highly-rated of the films in the cate- 
gory of industrial engineering was 
The Better Way, a 26-minute sub- 
ject produced by Wilding Picture 
Productions, Inc. for the United 
States Steel Corp. 


Best in Science and Safety 


In the field of science films, A /s 
For Atom, a General Electric color 
film, 13! -minutes long, won top 
honors for the sponsor and its pro- 
John Sutherland Produc- 
tions. Poletop Rescue was the best 


ducer, 


of the safety category. This color 
film was sponsored by the Edison 
Electric Institute and produced by 
Motion Picture Productions. 


Best of eight films selected for 
screening in the industrial training 
group was a Pratt & Whitney-spon- 
sored motion picture Here’s Where 
You Came In. This 40-minute color 


TEN OF THE Sixteen “Oscar” Winners at Cleveland are shown below. 
Among producers represented are Robert Brown and Joseph Dickman (EB 
Films); L.T. Young, Wilding; and Don Jones, Motion Picture Productions. 


subject was also produced by Wild- 
ing. 

A well-known industrial film pro- 
ducer, Raphael G. Wolff Studios, 
won top honors in the travel cate- 
gory for River of No Return, a 19- 
minute color picture. 

Approximately 600 of the best 
and latest 16mm films were sub- 
mitted for previewing by the 16 
festival screening committees dur- 
ing the months preceding the event 
itself. According to festival chair- 
man Clarence J. Dover, the ulti- 
mate selection of the 149 pictures 
shown represented the nation’s best 
in each of their respective subject 
categories. Winners were also se- 
lected by audiences viewing teach- 
ing and classroom films (The Amer- 
ican Revolution, produced by Ency- 
clopaedia Britannica Films was first 
in this group); mental health films 
(first award to Shyness, produced 
by the National Film Board of Can- 
ada); religious films (1 Beheld His 


Glory, produced by Cathedral Films 
was first): arts and crafts category 
( Toulouse-Lautree produced by Pet- 
er Reithof): law films (John Mar- 
shall was the winner. also from En- 
cyclopaedia Britannica Films). 


Awards in Other Groups 

In the category of international 
films, Paris on the Seine sponsored 
by the French Embassy and pro- 
duced by J. C. Bernard was the win- 
ner. Among films in the intergroup 
relations category. My Brother, pro- 
duced by Concordia Films won first 


Lecturer-Propucer Julien Bryan 
was the principal speaker at Cleve- 
land’s annual Festival awards din- 
ner on June 18. 


honors. General health film honors 
went to Second Sight, a 17-minute 
subject submitted and produced by 
RKO-Pathe. 


In a brand-new and highly-inter- 
esting category of “experimental” 
films, an impressionistic color pic- 
ture Weegee’s New York was ac- 
corded an “oscar.” The film was 
produced by the New York press 
photographer, Weegee. 

Cleveland’s annual Awards Ban- 
quet was the scene of “oscar” pres- 
entations, made by Omar S. Ran- 
ney, motion picture critic of the 


Festival Committee Members included (1 to r) Harold Nissley, Helen 
Harp, Elizabeth Hunday, Ruth Thompson, Mrs. Elizabeth Alexander, Vir- 


ginia Beard, and C. J. Dover, Festival Chairman. 
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Banquet Luminaries at Cleveland(l to r) Dale Cannon, president, Cleve- 
land Film Council; Julien Bryan, guest speaker; Dennis Williams, vice- 
president Encyclopaedia Britannica Films, master of ceremonies; C. J. 


Dover, festival chairman. 


CLEVELAND Press. The 150 din- 
ner guests also heard Julien Bryan, 
executive director of the Interna- 
tional Film Foundation, speak on 
“Films as Fighters for International 
Understanding.” Master of 
monies for the evening was Dennis 
Williams, vice-president of Ency- 
clopaedia Britannica Films. 


cere- 


Credit Shared by Many 


This sixth in the series of annual 
festivals at Cleveland was sponsored 
hy the Cleveland Film Council 
which is affiliated with the Cleveland 
Chamber of Commerce and the Film 
Council of America. Members of 
the Executive Steering Committee 
who directed arrangements under 
the supervision of Mr. Dover as fes- 
tival chairman were Virginia Beard 
and Elizabeth Hunady of the Film 
Bureau, Cleveland Public Library; 
Harold Nissley and Dwight Han- 
chette. 

Screening committee chairmen in- 
cluded William B. Reynolds, Ohio 
Bell Telephone Co. (public rela- 
tions); Prof. Vance Chamberlin, 
Fenn College (sales promotion) : 
Anthony A. Cox, Cleveland Electric 
Illuminating Co. (industrial engi- 
neering); William H. Gilman, 
Brush Development Co. (industrial 
training); Dr. Wm. von Fischer, 
Case Institute of Technology (sci- 
ence); Otto Haier, Standard Oil Co. 
(Ohio) (safety); Louis J. Burger, 
University School (travel); Ken- 
neth R. Vermillion, East Cleveland 


Board of Education (teaching & 
classroom). 
Law films were screened under 


the direction of Prof. Robert Cook, 
Western Reserve University; men- 
tal health films’ committee chair- 
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man was Mrs. Ruth A. Matson, 
Cleveland Mental Hygiene Assn. Re- 
ligious films were supervised by 
Rev. Warren W. Blodgett of the 
Cleveland Church Federation. Ruth 
L. Pattison handled general health 
films. Mrs. Florence Craig (Cuya- 
hoga County Library) was arts & 
crafts’ chairman; and James D. 
Nobel of the National Conference of 
Christians & Jews supervised films 
on intergroup relations. Jasper 
Wood of the Film Society handled 
experimental films. 
Boon to Film Users 

“Time Saving” headed the list 
of favorable comments heard dur- 
ing the festival screenings. In the 
industrial training category alone, 
a total of 99 films was screened by 
the committee before eight were se- 
lected for showing. In three hours, 
a busy training director saw the 
latest and best films in his field 
without the 50 hours of preliminary 
screening otherwise needed. Wy 


Omar RANNEY, motion picture critic 
of the Cleveland Press makes “Os- 
car” presentation to Don Jones, for 
safety winner “Poletop Rescue.” 
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CASE 


HISTORIES 


Lukens Steel Shows 
Road to New Profits 


Sponsor: Lukens Steel Company 
Title: Equip for New Profits, 30 
min, color, produced by Robert 

Yarnall Richie Productions. 

Lukens Steel Company has re- 
non-technical film 
documenting factual accounts of 
how clad steel equipment is helping 
many industries achieve new profits 
in the $130 billion a year consumer 
goods business. The versatility of 
clad steel plate products is de- 
scribed, explaining uses for these 
economical bi-metals whose ton- 
nage sales have skyrocketed 2,000% 
since 1939. 

The motion picture was designed 
and written (by Oeveste Granducci) 
for use by fabricators in their sales 
presentations to industrial users and 


leased new 


designers of clad steel and _ steel 
plate equipment. This use exempli- 
fies the merchandising policy of 
Lukens, who helps its customers. 


fabricators, sell Their 
the ultimate users of 
equipment. The film is now being 
introduced to fabricators through- 
out the country. Following these 
“industry and subse- 
quent showings by fabricators, the 
film will be made available for gen- 
eral showings. Bookings may be ar- 
ranged from the manager of mar- 
keting service at Lukens Steel Com- 
pany in Coatesville, Pa. 

To help Lukens’ customers get 
the most use from Equip for New 
Profits, the company has put out 
an excellent brochure that explains 
how the film can create new busi- 
ness, how to put on an effective 
screening and how to follow-up the 
film with actual sales. 

Lukens will provide fabricators 
with a personalized title credit iden- 
tifying them with the presentation 
of the film. And, as the brochure 
explains, the film can become a 
strategic vehicle to get the fabrica- 
tor’s resources before whole engi- 
neering groups in companies. iy 


equipment 
customers, 


premieres” 


GRACEFUL TERN spreads wings in a 
scene from “Birds of the Prairie” 
described bhelou 


Minneapolis-Moline Offers 
Three Films on Bird Lore 


Sponsor: Minneapolis-Moline Pow- 
er Implement Company. 

Titles: Birds of the Prairie, Bird 
Nesting Time and Waterfowl in 
the Spring, 10 min. each, color, 
produced by Martin Bovey Films. 

* Minneapolis-Moline, a long-time 
user of films, has sponsored a new 
series of three short bird films of 
genuine interest’ to almost any 
group. As brief additions to a plant 
film program, they would have spe- 
cial appeal during the summer and 
fall months. 


The first in the series is Bird 
Nesting Time, dealing with the home 
life of 13 relatively well-known 
North American birds. Showing 
some of the personalized quirks of 
various birds, it points out that in 
general birds are the guardians of 
our food supply because of the tre- 
mendous number of insects they de- 
stroy. 

Birds of the Prairie won a first 
award in the classroom division of 
the Boston Film Festival. With the 
western prairies as its locale, it 
shows birds to be a part of the 
American Heritage to be cherished 
and guarded, 

Some of the exciting shots in 
Waterfowl in the Spring are of huge 
flocks of Canadian geese, and marsh 
hawks, diving at the camera. Its 
theme is that a camera or field 
glasses are fine for hunting birds. 

All three films are narrated by 
John Cannon, and the excellent pho- 
tography was done by Martin Bovey. 
Distribution is handled by the spon- 


sor. 


Tue Kitprer defends her camo- 
flaged nest in this scene from “Bird 
Vesting Time” reviewed above. 
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Finminc a Biro Interior for “Once Upon the Wa- 
bash” which features Barry Hopkins, Charles Flynn and 
Mina Kolb during its 25 minutes of colorful fact and fan- 
tasy about the history of a railroad. 


The Wabash: Pioneer 


Be.ow: WapasH PRESIDENT Ar- 
thur K. Atkinson is pictured (lejt) 
with producer A. E. Wright, Jr. of 
Condor Films. 


With a Future 


RAILROAD PREMIERES 25-MIN. COLOR FILM “ONCE UPON THE WABASH” 


ARLY AmonG THE Proneens of the rails in 
mid-America was the famed Wabash which 
sent its “Rogers” engine down a crude, 

uneven roadbed as early as 1838. Today, the 
Wabash Railroad Company proudly displays a 
$2,000,000 modern streamliner, the “Blue Bird” 
on its regular Chicago to St. Louis run and has 
recently completed a model $4,000,000 freight 
yard at Decatur, Illinois to facilitate this inereas- 
ing part of its business. 


This 115-year span of history, with emphasis 
on today’s chapters, is told in a new 25-minute 
color motion picture Once Upon the Wabash 
which was premiered last month to a distin- 
guished audience of St. Louis civic, educational 
and business leaders. At the luncheon, Wabash 
president Arthur K. Atkinson spoke briefly and 
introduced the film. The picture was produced 
by Condor Films, Inc. and features a protessional 
cast. 


Although most of the film was made “on loca- 
tion” throughout the Wabash system, from 
Buffalo and Detroit in the East to Chicago, St. 
Louis and Kansas City at its western terminus, 
many of the key scenes were shot in Condor’s St. 


Louis studios. Once Upon the Wabash features 
an entertaining, fantasy treatment which bridges 
time and space between yesterday and today with 
unusual success. 


For clients who want important facts, the 
Wabash film offers a series of shop montages 
together with a block-long dolly shot from an 
overhead crane showing freight cars being con- 
structed. Story of the film was written by 
Oeveste Granducci and original music was com- 
posed by Lloyd Norlin. Condor’s film editor, 
Victor G. Lewis, Jr., cut the picture adroitly. A 
new-type supersonic, variable density sound track 
is said to account for the unusual clarity of music 
and voice throughout this color film. 


Once Upon the Wabash will be distributed 
nationally by Modern Talking Picture Service, 
Inc.. to both adult and youth groups. A special 
television version will also be made available. 
The Wabash is, meanwhile, showing the picture to 
its own employees at a series of on-line meetings 
and to traflie clubs and other railroad organiza- 
tions throughout the country. The employee ver- 
sion includes a 3!2-minute prologue message 
featuring Wabash president Atkinson as he in- 
troduces the film. 


500 Premiere Guests saw the first public showing at St. Louis under the auspices of the 


Chamber of Commerce of that city. 


“Design for Selling” 


NEW JOHNSON AND JOHNSON FILM 


Sponsor: Johnson & Johnson 
Title: Design for Selling, 30 min, b/w, pro- 
duced by Henry Strauss & Company. 

* Old “Doe's” musty drug store down on the 
corner is rapidly becoming a thing of the past. 
The new pharmacy, badly hit by competition 
from the super-market, is rapidly adopting the 
competition’s chief advantage -self service—by 
converting to a “super-drug-market” itself. To 
stave off the serious threat from super-markets, 
retail druggists will spend over $100 million on 
store reorganization and modernization this year. 
If past experience holds true, the “reorganized” 
pharmacy should rack up 20% increased sales 
volume in the year following its conversion to 
modern display methods. 


Helping Fortify the Druggist 


Johnson & Johnson, an important supplier of 
the pharmacist’s and of the super-market gro- 
cer’s wares, feels that its heart is in the drug store 
business, and it has spent much time, effort and 
thousands of dollars to back up the druggist and 
maintain his economic position in the commu- 
nity. 

Latest effort in this campaign is a package of 
materials built upon a lead film, Design for 
Selling. The new film, which will be shown at 
state and regional drug meetings, dramatically 
portrays the need and the methods for modern- 
ization and the benefits to be derived from it. 
Equally as important, a comprehensive Johnson 
& Johnson portfolio gives retailers the step-by- 
step procedure for getting the job done efficiently 
and economically. 

According to E. G. Gerbic, Johnson & John- 
son’s Vice-President, Advertising and Merchan- 
dising, “We feel that it is our responsibility to 
provide druggists with all the tools necessary for 
successful retail merchandising in addition to 
creating product demand through advertising 
support. If our efforts result in increased over- 
all volume and profit for the retailer, our own 
products will prosper in direct relation to his 
success.” 


Old-Fashioned v.s. the Modern 


This store-wide merchandising program, in- 
cluding the motion picture, Design for Selling, 
was produced under the supervision of W. E. 
Sawyer, Johnson & Johnson’s Director of Mer- 
chandising Services. The picture itself centers 
around a pharmacy in an average community. 
Charley Higgins, the owner, is highly respected 
in the community. He is proud of his many 
steady customers, most of whom he has known 
for years. His is a good store, but it has slipped 
behind the times. 

It has a cluttered look, the counters are piled 
with merchandise. The wall cases are covered 
with glass doors, through which little can be seen. 
The picture dramatically portrays Charley’s 
dread of change; his first reluctant and then 
finally enthusiastic conversion to the necessity 
of change to meet the challenge of new customer 
buying habits. ye 
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AWARD-WINNING FILMS 


Award for Outstanding Merit en 
te XI MOSTRA INTERNAZIOI 
D ARTE CINEMATOGR 
= 
| ° ( { I MOSTRA INTERNAZ 
DEL FILM SCIENTIFICC 
DOCU MENTARI 
CHOSEN BY A PANEL OF AUDIO VISUAL LEADERS : aut + \ 
AS AN OUTSTANDING 1951 PRODUCTION FOR SCHOOLS 
STAMFORD FILM COUNCIL STAMFORD FILM COUNCIL 
STAMFORD, CONNECTICUT STAMFORD, CONNECTICUT . 
= ANNUAL FILM FESTIVAL ANNUAL FILM FESTIVAL F 
‘First Award Award 
; to the film QUT OF THE NORTH to the fils AMERICAN COWBOY 
produced by MPO PRODUCTIONS, INC. producad by ___MPO PRODUCTIONS, ING. 
sponsoud by NASH MOTORS sponsored by THE FORD MOTOR COMPANY , 
“8 IN RECOGNITION OF GENERAL EXCELLENCE AND RECOGNITION OF GENERAL EXCELLENCE AND " 
asa SPORTS eater Boston RELATIONS motion picture 
This ts to CERTIEY tha out of the to CERTIFY that the film 
‘THE TANGLEWOOD Nas rms In THE AMEKICAN 
Preductsone Inc. for she Recreation MPO Productions 
Department of Seas 
WAS SELECTED FOR EXHIBITION AS SELECTED FOR EXHIBITION AT rs 
THE FOURTH INTERNATIO} SEVENTH INTERNATIONAL 
EDINBURGH FILM FES’ BURGH FILM FESTIVAL 
REALIST DOCUMENTARY  EXPERIMENTA ALIST DOCUMENTARY — EXPERIMENTAL 


The recognition accorded our past performances 


is gratifying, but the best film we ever made 


will be the next film we create... 


PRODUCTIONS, inc. 


15 EAST 53rd STREET 
NEW YORK 22 
MURRAY HILL 8-7830 


+ 
» 
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Postal Progress 


POST OFFICE DEPARTMENT SHOWS 
GAINS IN “PIGEON HOLES & PROGRESS” 


Sponsor: The Post Office Department. 
Tithe: Pigeon Holes and Progress, 22 min. b&w; 
produced by Vogue-Wright Studios, Ine. 


HE Post Office Department embarked on the 

production of a film initially due to observa- 
tions made of the use of film in commerce and 
industry in the fields of promotion, public rela- 
tions, employee relations, and training, and to 
the interest of certain manufacturers of the newer 
types of equipment which have been adopted or 
are under experiment by the Post Office Depart- 
ment. The manufacturers were considering the 
production of a film on the post oflice for use by 
both their own public relations organizations and 
the Post Office Department. 

When it was determined that a fully satisfac- 
tory arrangement could not be completed under 
such cireumstances, the Post Office Department 
decided upon a contractual arrangement for the 
production at its own expense. 

THESE MODERN 


TECHNIQUES AND 


SpeciaL, HeLicopTeR SERVICE moves airmail 
between airport, main post office and some subur- 
ban post offices in several cities. 


ANOTHER SESTAK ViEW showing consolidation of 
separating work done by approximately 25 per- 
sons in picture right above. 


It was determined that the film would shoot at 
a broad target. This was done because of the 
feeling that a film portraying the course of a 
letter through the postal system from the desk of 
the writer to its reading by the recipient, with 
short side excursions into interesting features 
involved in the handling of mails of other cate- 
gories, would be valuable as a source of general 


post office representative knew nothing about 
making movies and representatives of Vogue 
Wright knew nothing about the post office. Work- 
ing together constantly and coming to a complete 
understanding with respect to features of the 
script and shooting, the cutting and laboratory 
work, the final result was Pigeon Holes and 
Progress, which is now available for distribution 
information to postal and civic organizations; as through requests made to postmasters. 
a vehicle for orienting and indoctrinating new 
employees: as an opportunity for giving a bird’s- 
eye view of the whole postal system to other 
postal groups whose daily duties did not afford 
such an opportunity; and as a means for dissem- 
inating information as to the extent of the grow- 
ing. progressive attitude of postal administrators. 


National Distribution by Modern 


Preliminary distribution has been made by the 
Post Office Department. Further distribution is 
to be made following completion of a contractual 
arrangement being handled on a contractual basis 
by Modern Talking Picture Service, Inc., through 
its nationwide network of 28 exchanges. Earliest 
showings are taking place in principal LU. S. 
cities as print supplies permit and the program 
may later be expanded for public showings. Q 


A Test of the Film Medium 


In view of the fact that the Department had 
not previously used motion pictures for any pur- 
pose, it was decided that the production of the 
film and the distribution thereof would be made 
as an experimental test of production problems, 
of private and Government methods of distribu- 
tion, and of the demand for and the reception of 
motion pictures presenting important features of 
the postal service. 


A Preview of Coming Attractions 


*® In August, Business Screen will bring you 
an article on “How to Get the Best Out of Your 
Scriptwriter” plus the latest installment of “The 
Index of Sponsored Films.” 

Following routine negotiations, Vogue Wright, 
Ine., of Chicago, was selected to produce the pic- 
ture, with liaison and assistance from the Office 
of the Administrative Assistant to the Postmaster 
General. The initial understanding was that the 


There’s a long overdue listing of program di- 
rectors of the nation’s principal TV stations in 
that issue plus supplemental listings on this 
month's Special Service Section. More features 


and more news of significant interest! 


EQUIPMENT 


HELP SPEED HANDLING OF MAIL BY YOUR’ POSTAL 


SERVICE 


THE Sestak MACHINE in action. Here separa- 
tions are made on letters by state, railway post 
office or city, as indicated. 


EnpLess Conveyor BELT on which incoming 
mail is loaded. Each position down the belt takes 
a bag, separates by destination, 


— 


Your PostMan separates letters in the order in 
which he will later make his direct deliveries to 
home or office, etc. 


Many Types of hand carts are being experiment- 
ally used by the Post Office to help relieve the 
postman’s carrying load. 
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Kodascope Pageant Sound Projector. 
The economical, top-choice machine for 
sound and silent projection under aver- 
age conditions. Where optimum sound 
distribution is desired, plug in the Kodak 
Multi-Speaker Unit, three extra speakers 
in matching case. Projector, complete 
with 8-inch speaker, $400. Multi-Speaker 
Unit, $92.50. Sound and silent projection, 


Kodascope Pageant Sound Projector, 
Model AV-071, with Plus-40 Shutter. 
Super-brilliant version of the standard 
Pageant, featuring the Plus-40 Shutter 
which increases light by more than 40%. 
Ideal for projection in hard-to-darken 
rooms, halls, or auditoriums; for long 
screen throws or unusually large picture 
areas. $400. Sound projection only. 


Kodascope Pageant Sound Projector, 
Model AV-151, with 15-watt amplifier. A 
powerful high-fidelity amplifier teamed with 
the extra capacity of the 12-inch Kodak De 
Luxe Speaker provides sound ample for 
auditorium projection. Separate bass, tre- 
ble, and Fidelity controls afford the finest 
sound quality obtainable with a portable 
projector. $530. Sound and silent projection. 


The Eastman 16mm. Projector, Model 25, for theater-quality 
projection. Built for heavy-duty service in large auditoriums, 
theaters, or assembly halls. Powerful optical system and high- 
fidelity sound system assure top performance from any 16mm. 
optical sound film. Two models, high-intensity arc (left), and 


tungsten (right). Prices from $3270. 
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Now...a Kodak Projector for 
your special requirements! 


movies—or both—and whether you 
show them in cramped quarters . 
spacious auditoriums . - 
Kodak Projector exactly "ig 
uirements. 
dak Projectors are 
nently prelubricated at the fac eric 
_ an exclusive 16mm, feature 
eliminates completely the over- 
under-oiling abuses which are ba 
chief causes of wear at damag 
‘ection equipment: 
Kodak Audio Views! 
Dealer about a demonstration, irs 
check slip below for further details. 


Here is good news for — 
who uses sound or silent 16mm. cm 
complete line of 16mm. 
Projectors that offers a wide . ol 
in meeting your specific needs! A 

For example, if illumination 
problem, there are two sound oaced 
tors equipped with Kodak 
able Plus-40 Shutter which provi : 
more than 40° extra 

Or, if you use movies for critical stu ! 
—sports analysis, 
study, etc.—there’s new 16m 
silent projector specifically design 

ga Rees show sound or silent 


entertain, inform 


MOTION-PICTURE PROJECTORS teach, train, 


Kodascope Pageant Sound Projector, 
Model AV-151E, with Plus-40 Shutter and 
15-watt amplifier. Combines the extra light 
from Kodak's Plus-40 Shutter with the pre- 
cise tone-and-volume features of the Model 
AV-I51. Its brilliant screening and superb 
tonal qualityenable you to meet every 16mm. 
sound requirement short of a theater-type 
installation. $530. Sound projection only. 


Kodascope Analyst Projector. Designed for 
16mm. motion-picture analysis. Heavy-duty 
reversing mechanism operates from remote- 
control switch on 5-foot cord. Constant- 
speed blower permits repeated, instantane- 
ous film reversals with complete safety for 
film and projector. Includes Kodak Day- 
light Projection Viewer for desk-top movie 
study. $295. Silent projection only. 


Prices subject to change without notice. 


Please send name of nearest Kodak Audio-Visual Dealer. Complete in- 
formation on equipment checked: ([) standard Pageant (| Pageant 
Model AV-071 (| Pageant Model AV-151 () Pageant Model AV- 
151E () Kodascope Analyst Kodak Multi-Speaker Unit East- 
man lémm. Projector, Model 25. 


NAME 


COMPANY 


STREET 


STATE 


EASTMAN KODAK COMPANY, Rochester 4, n.v. “7 | 
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for 
speedier 


byron 


black and white lab facilities 


SCREEN 
INSPEC TH 


PRINTING 


PRINTING 


INSPECTION 
AND 
ASSEMBLY 


RECEPTION 


NEGATIVE 
PREPARATION 


CHEMICAL 
MIK 


now! 


black 
and white 


Printing timed picture and Separate reversal developing film processing 
sound simultaneously from same machine 
aperture... exclusive with Byron capacity of 


35 mm to 16 mm reduction 


Fades and dissolves from camera rintin apes 
negatives... exclusive with Byron million feet 
Separate positive developing ios per working day! 


machines 


Continuous printing now i 


Separate negative developing 
Peerless Treatment 


machines 
— we can process 


Open daily 8:30 a.m. until midnight 


and ship 25 sound 


prints of a 5-minute 


by ro n Studios and Laboratory TV wens chiuw 


1226 Wisconsin Avenue, N.W. in 2 hours from your 
Washington 7, D.C. DUpont 7-1800 exposed camera negative ! 


PRACTICALLY EVERY FILM PRODUCER IN THE WESTERN HEMISPHERE IS A CLIENT OF BYRON 
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BUYER’S GUIDE TO FILM LABORATORY SERVICES 


Both national and local film laboratory sources are included in this alphabetical 
listing, according to completeness of data furnished. Labs specializing in color 
lm processing are included: see data under “primary services.” 


ALPHA Fi_m LABORATORIES 
6000 Pimlico Road, Baltimore 9 
Phone: Liberty 2-6216 
Date of Organization: 1919 
W. Ernest Wood, Owner 


* * * 


AcME Laporarorirs, INc. 
1161 N. Highland Avenue, Hollywood 38 
Phone: HO 4-7471 
Date of Organization: 1946 
PRincipAL Orricers AND DeparTMENT Heaps 
Sam Sawelson, President 
Gil Scott, Sales 
Lou Vincent, Plant Superintendent 
David Christopher, Office Manager 
PRimaRY Services: Complete l6mm-35mm_ lab- 
oratory facilities. (Editorial, sound and optical 
services on the premises.) 
Faciiities: All latest modern facilities for print- 
ing and developing. 
SpeciaL Services: lomm b&w dupe neg, or 
Kodachrome printer—prints varying lengths lap 
dissolves or fades according to your editorial re- 
quirements. 
Rererences: Bing Crosby Enterprises, Columbia 
Broadcasting Co., Hal Roach, John Sutherland 
Productions, Vitapix Corp. 


AssociATED F1LM LABORATORIES 
5631 Hollywood Blvd., Hollywood 28 
Phone: HO 4-8195 
Date of Organization: 1951 
OFFICERS AND DEPARTMENT Heaps 
Theodore Hageman, Partner 
Wilson Leahy, Partner 
Jack Taylor, Laboratory Superintendent 
Irv Citron, Office Manager 
PRIMARY SERVICES: Specializing in 16mm color 
printing. 
FaciLities: Printers, projection room, vault. 
SPECIAL SERVICES: Cue roll printing, dissolves of 
any length from 15 to 120 frames, Westrex elec- 
tronic re-recording of all sound release prints, 
and printer equipment eliminating the appearance 
of negative splices on the screen. 
Rererences: Cascade Pictures of California, 
Cine-Tele, North American Aviation, Northrop 
Aircraft, Raphael G. Wolff Studios. 


* * * 


Byron, INc. 
1226 Wisconsin Ave., Washington, D. C. 
Phone: DU pont 7-1800 
Date of Incorporation: 1938 
PrincipaL Orricers AND DEPARTMENT Heaps 
Byron Roudabush, President 
Dudley Spruill, Vice President and 
General Manager 
Joseph K. Hooper, Laboratory Manager 
George T. Merriken, Production Manager 


Primary Services: Color-Correct® prints; black 
and white developing and printing; reduction 
printing: step printing; continuous printing: 
titles; art: 


*Reg. U.S. Pat. Off. 
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animation; sound recording; music 


library: sound effects; editing: 
consultation service. 


motion picture 


FaciLities: 2 separate positive developing ma- 
chines; 2 separate negative dev. machines; 1 
separate reversal dev. machine: one 35 to 16 re- 
duction printing machine; 2 step printers: 12 
continuous printers; edge numbering machine; 
animation stand; complete L6mm sound system 
Reeves magnetic and J. A. Maurer optical; 35mm 
film phonograph: air conditioned building and 
film storage vaults; editorial space. 

SpectaL Services: Color-Correct® prints; Color- 
Correct® answer prints in 8 hours. In addition to 
our Color-Correct® prints we have b&w film proc- 
essing capacity of 44 million feet per working 
day. Fades and dissolves from camera negative. 
Printing timed picture and sound simultaneously 
from same aperture. 

Rererences: Available upon request. 


CINEMA RESEARCH CORPORATION 
7000 Romaine Street, Hollywood 38 
Phone: HO 2-7464-65 
Date of Organization: November 1947 
PRINCIPAL OFFICERS 
Harold A. Scheib, President 
Ernest W. Arcella, Vice-President 
George B. Ross, Jr., Secretary 
Primary Services: Optical printing: lomm to 
lomm, l6mm to 35mm, 35mm to l6mm, 35mm 
to 35mm; registration contact printing; anima- 
tion camera photography, 35mm and lomm: 

title photography, 35mm and lomm. 

Faciuities: 3 Aeme optical printers, | Acme ani- 
mation camera, | Acme registration printer, 
SPECIAL SERVICES: Specializing in optical print- 
ing. related to color work; complete duplicating 
service on Eastman and Ansco color negatives; 
also specializing in lomm blow-ups to 35mm 
color. 

REFERENCES: Atomic Energy Commission, Con- 
solidated Film Industries, Dudley Pictures and 
Television Corporation, Houston Color Film Lab- 
oratories, Wilding Picture Productions. 


Crrcie Firm Laporatories, INc. 
33 West 60th Street, New York 23 
Phone: CO 5-2180 
Date of Organization: 1942 
Principat Orricers AND DepARTMENT Heaps 
Herbert R. Pilzer, General Manager 
Joseph S. Salzburg. in charge of editorial service 
Primary Services: Developing and printing of 
35mm and l6mm motion picture film, reduction 
printing, complete editorial service and sound re- 
cording. 
Faciities: Bell & Howell, Houston, Dupue, 
Union, Debrie printing and developing machines; 
Moviola. Bell & Howell splicers; cutting rooms. 
SPECIAL Services: One day service on any lab- 
oratory work, 
REFERENCES: Association Films, Library Films, 
Madison Pictures, Official Films, Seminar Films, 
and Unity TY. 
(CONTINUED ON FOLLOWING 
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FILM LABORATORIES: 


(CONTINUED FROM THE PRECEDING PACE) 
* * * 

Grornce W. LaBoratory, INC. 
164. N. Wacker Drive, Chicago 6 
Phone: STate 2-7316 
Date of Organization: 1936 
Paincipar Orricers AND DerartmMent Heaps 
George W. Colburn, President 
John E. Colburn, Exec. Vice President and 
Treasurer 
Francis W. Colburn, Vice President and Secretary 
Robert A. Colburn, Vice President, 
Laboratory Operations 
PRIMARY Services: Negative and print process- 
ing; editing and matching; slidefilm animation: 
release printing; edge-numbered work prints; 
sound recording and re-recording; Vacuumating; 
titling and animation; contrast masking; slide 

duplicating; film library. 
Faciities: Five-story building, including proc- 
essing, printing, recording and studio facilities. 
Rerenences: American Petroleum Institute; 
Barber-Greene Co.; Dallas Jones Productions; 
Mervin W. LaRue, Inec.; Purdue University; 
U.S. Corps of Engineers, 
* * * 
‘Covor Service Co., INc. 
115 West 45th Street, New York 19 
Phone: JUdson 6-0853 

Date of Organization: 1948 

Principat Orricers AND Department Heaps 
Robert Crane, President 
Nathan Sobel, Secretary-Treasurer 

Robert B. Pell, Sales Manager 

Fred Todaro, Plant Manager 

Anita Tricomi, Negative Dept. 

Walter Ublick, Timing Department 
John Whitaker, Color Processing Department 

Primary Services: Process and print all types 
of l6mm and 35mm color, including Korachrome, 
Ansco, Eastman Negative-Positive, Ansco Nega- 
tive-Positive, Scene to scene color correction and 
automatic printer effects. reversal printing. 
negative matching and edge-numbering. 
Faciiities: Complete laboratory facilities for the 
above services; scene to scene color correction 
printer; negative-positive processing equipment. 
SpeciaL Services: One of a very few color labs 
handling 16mm Eastman and Ansco_negative- 
positive color corrected release printing. 
Rerenences: American Telephone & Telegraph; 
Colonial Williamsburg; Jam Handy Organiza- 
tion; Metro Goldwyn Mayer; Universal Pictures. 


* 
Coton Repropuction COMPANY 
7936 Santa Monica Boulevard, Hollywood 46 
Phone: HO 4-8225 
Date of Organization: 1941 
PRINCIPAL OFFICERS 
Larry E. Layos, President 
Edwin F. Jennings, Vice-President 
E. Max Worley, Laboratory Superintendent 
Primary Services: lomm color and black and 
white duplicating. 
Facuaties: Modern laboratory with complete 
l6omm facilities. 
Rererences: American Airlines, The Jam Handy 
Organization, Lockheed Aircraft Company, North 
American Air Craft Company, Princeton Film 
Center. 
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* 
CONSOLIDATED F1LM INDUSTRIES 
959 Seward Street, Hollywood 38 
Phone: HO 9-1441 
Complete Laboratory Facilities Also 
in New York City and Fort Lee, New Jersey 

Orricers AND Department Heaps 

Sidney P. Solow, General Manager 

Ted Hirsch, Supervisor—35mm 

Sam Cohen, Supervisor _l6mm 

Richard Rodgers, Sales Manager 

Ira M. Johnson, Comptroller 

Primary Services: Film developing and _print- 
ing (35mm and l6mm), color and b&w; titles; 
optical effects; slidefilms; registration printing: 
reduction printing; blow-ups from 1l6mm_ to 
35mm; film storage. 
Facitities: Eastman Kodak & RCA Sound Reduc- 
tion printers; Bell & Howell contact printers; 
DePue picture reduction printers; ERPI Densi- 
tometers; CFI developing machines; Kodak 
16mm projectors; Simplex 35mm projectors; cut- 
ting rooms; storage vaults. 
SpeciaL Services: Can furnish all laboratory 
sery ices, 
Rererences: Desilu Productions: Encyclopedia 
Britannica Films; Family Films; RKO Radio Pic- 
tures: Roland Reed Productions. 


Crescent Firm Lasoratories, INC. 
7510 N. Ashland Ave., Chicago 26 
Phone: AM 2-5000 
Date of Organization: 1948 
PRINCIPAL OFFICERS 
Ellis Smith, President 
Owen White, Treasurer 
Murray Chikofsky, Secretary 
Myron L. Freedman, General Manager 
PRIMARY Services: Developing, printing, l6mm, 
35mm, b&w, color, filmstrips; optical effects. 
Rererences: Available upon request. 


De Luxe Laporatories, INc. 
850 Tenth Avenue, New York 19 
Phone: Clrele 7-3220 
Date of Incorporation: 1932 
Principat Orricers AND DepartMENtT Heaps 
Alan EF. Freedman, President 
Owen White, Treasurer 
Ellis Smith, Secretary 
Edmund A. Bertram, Laboratory Superintendent 
Samuel R. Schlein, Production Manager 
Primary Services: Film developing and print- 
ing. Design and construction of motion picture 
laboratory equipment. 
Facitities: Complete laboratory. 
SPECIAL Services: Complete color and b&w lab- 
oratory services. 
Rererences: Available upon request. 


Du Arr Fitm Laporarories, INc. 
AND 
Trt Art Cotor Corp. 
245 W. 55th Street, New York 19 
Phone: PLaza 7-4580 
Cable: DUAFILM - TRIARTCOLR 
Date of Organization: 1923 
Orricers AND DEPARTMENT Heaps 
Al Young, President 
John G. Stott, Vice President 
Irwin Young, Secretary 
Jack Fellers, Treasurer 
Paul Kaufman, General Superintendent 
Louis Feldman, Sales Manager 


Primary Services: Processing and _ printing 
16mm and 35mm black and white, contact or re- 
duction; processing and printing 35mm Eastman 
negative-positive color; Kodachrome printing, 
contact or reduction; reduction printing from 
Eastman color negative to 16mm color positive. 
Faciuities: Four b&w processing machines: mul- 
ti-purpose color processing machine; 35mm and 
l6mm contact printers, b&w and color; l6mm 
reduction printers, b&w and color; cutting rooms. 
SPECIAL Services: Optical effects, b&w, Eastman 
Color or Kodachrome. Cutting rooms. Complete 
titling service, b&w and color. 

Rererences: Columbia Broadcasting Co.: Co- 
lumbia Pictures Corp.; Jam Handy Organization; 
U.S. Army: Wilding Picture Productions. 


* * * 


Escar Motion Picture Service, INC. 
7315 Carnegie Ave., Cleveland 3 
Phone: ENdicott 1-2707-08 
Date of Organization: 1912 
Principat Orricers AND DeparTMENT Heaps 
Ernest C. Carpenter, President 
Virginia Carpenter, Office Manager 
A. L. Cope, Editorial Director 
Lester Whitney, Laboratory Manager 
H. B. Armstrong, Service Manager 
PRIMARY Services: 16mm and 35mm black and 
white processing; color printing; animation; 
complete sound recording facilities, lomm and 
35mm. Pro tape recording for playback. Re-re- 
cording from l6mm and 35mm film, tape or disc. 

Music library. 

Faciities: Air conditioned lab for l6mm and 
35mm processing, Bell & Howell printers: optical 
printing 35 to 16 & 16 to 16, picture and sound; 
color printing, 16 & 35mm lacquer coating, Sensi- 
tometrical quality control, cinex machines for 16 
& 55mm. Complete editing equipment, animation 
and slidefilm departments, air conditioned screen- 
ing room. lomm and 35mm developing machines. 
SpeciaL Services: Lacquer coating, magnetic 
striping equipment on order. Commercial Koda- 
chrome specialists. 

Rererences: Cleveland Range Company, Green- 
house Vegetable Growers Assn., Griswold-Eshle- 
man Co., Goodyear Aircraft Co.. White Motor 
Company (D’Arey Adv.). 


Em™ett-V ait ENTERPRISES, INC. 
6926 Melrose Avenue, Hollywood 38 
Phone: WE 8-5171 
Date of Organization: Feb. 1952 
Principat Orricers AND DepartTMENT Heaps 
T. H. Emmett, President 
Charles EF. Paul, Laboratory Superintendent 
Clarence Thompson, Sound Engineer and 
Production Manager 
Primary Services: Developing and printing of 
l6mm film; reduction prints from 35mm _ nega- 
tive or positive; Kodachrome duplicates, from 
lomm or 35mm color. Recording facilities. 
Small sound stage. Transfer from tape to film. 

Music library. Animation and titles. 
Facitities: Magnetic tape recorders, sound 
studio, 35mm to l6mm reduction equipment, 
l6mm to 35mm enlarging equipment. 

SPECIAL SERVICES: Special technique for making 
satisfactory lomm prints from old 35mm _nega- 
tives with shrinkage compensated for. Scene to 
scene color and black and white correction. 


(CONTINUED ON FOLLOWING PAGE 56) 
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The most revolutionary advance yet... 
for the Handling of Motion Picture Film 


Get These Positive 

Advantages in Faster, 
More Dependable 16mm 
Film Inspection Now! 


HERE IS WHAT THE 
INSPECT-O-FILM Does 


Torn or enlarged sprocket holes are de- 
tected, and INSPECT-O-FILM stops. 


ye 4 Sprocket punch caused by gear running 


oO out of sprocket holes is detected, and 
INSPECT-O-FILM stops. 


Bi.” Good splices are counted, weak splices 
Q are detected, and INSPECT-O-FILM stops. 

a) Broken film is detected while inspecting 
or rewinding, and INSPECT-O-FILM stops. 

_ Scotch tape splices, pins, etc. are de- 
=) tected, and INSPECT-O-FILM stops. 
oO 


, ALL TYPES of film defects that would cause a poor 
showing are instantly detected by the INSPECT-O-FILM. 


INSPECT-O-FILM MACHINES ARE CURRENTLY BEING INSTALLED IN 
27 REGIONAL EXCHANGES OF MODERN TALKING PICTURE SERVICE 
FOLLOWING EXTENSIVE TESTS PROVING THEIR OPERATING VALUE. 
YOU ARE INVITED TO SEE AN INSPECT-O-FILM DEMONSTRATION. 


INSPECT-O- FILM 


PAYS FOR ITSELF IN ; WAYS: 


1. Saves Labor: tests show that additional daily film output makes 
it possible to pay for your INSPECT-O-FILM equipment out of actual 
savings in labor within three years. Easier, too, on the people who must 
handle increasing numbers of 16mm prints in your library. 


2. Saves Film: tests have shown that a 5% to 100% increase in life 
of valuable 16mm prints can be expected from “defect-free”, clean films 
sent out for showing. This saving, too, enables both libraries and sponsors to 
defray initial cost of an INSPECT-O-FILM electronic film inspection unit. 


3. Saves the Shon: insure perfect performance from “defect-free” 
prints on sponsored or rental film programs. Good prints help increase 
film rentals; help get results on sponsored showings. Increased use of 
films results when audience groups realize they can obtain INSPECT-O- 
FILM “defect-free” prints every time! These are only a few of the many 
advantages of modern, electronic film inspection by INSPECT-O-FILM. 


Write today for detailed, illustrated specification chart 


and purchase terms. Delivertes according to priority of order. 


HARWALD CO., 


| 
| 
| 
| 
1216 CHICAGO AVE., EVANSTON, ILL. 


FILM LABORATORIES: 


Emmett-Vail: continued 
RKererences: Bailey Film Service, Film Classic 
Exchange, Guy D. Haselton, Sterling Television 
Co., Louis Weiss & Company. 


Fitmerrects or HoLLy woop 
1153 N. Highland Avenue, Hollywood 38 
Phone: HO 9-5808-09, 5800 
Cable Code: FILMFEX 
Date of Organization: 1946 
Charles 5. Leeds, General Manager 
PRIMARY SeRviCEs: Specialized laboratory serv- 
ices: 35mm color theatre prints from Lomm color 
originals via 3 methods; Ansco direct reversal, 
Eastman or Ansco color negatives, 3-separation 
negatives. l6mm Kodachrome optical printing 
masters with special effects. Special photographic 
effects for television producers. Reduction optical 
dupe negatives. 
Faciiities: Complete optical and printing equip- 
ment. 
SPeciaAL Services: Eastman and Ansco color 
dupe negatives, Top quality separation positives 
and color inter-negatives with effects, made on 
new specially designed precision contact printer. 
World-wide service to producers. 
Rererences: Allied Artists, Walt Disney, MGM, 
Northrup Aireraft, RKO, U.S. Navy and other 
government agencies, Universal Pictures, Warner 
Brothers. 
FIiLMLAB INCORPORATED 
130 West 46th Street, New York 36 
Phone: JUdson 2-2863 
Date of Organization: 1918 
Date of Incorporation: 1924 
Principat Orvicers AND DerartTMENT Heaps 
Joseph H. Bursch, President & General Manager 
Grace C, Westberg, Secretary 
Edward C, Naylor, Laboratory Superintendent 
Primary Services: Photographing filmstrip neg- 
atives, either “single” or “double” frame from 
client-prepared copy; developing and_ printing 
filmstrips in small or large quantities. Limited 
quantity Lomm silent printing. 
Facitities: Complete equipment on premises to 
handle photography, developing, printing, Vac- 
uumating, cutting and canning of filmstrips. 
SpeciaL Services: Developing unusual types and 
widths of film such as L6mm, 35mm, 70mm, aero- 
graphic film, unperforated film, or any intermedi- 
ate sizes. 35mm contact paper prints for film- 
strips or identification photos. Special handling 
procedures to produce thousands of prints from 
Original slidefilm negative without resorting to 
dupe negatives. 
Rererences: Church-Craft Pictures, Inc., Popu- 
lar Science Publishing Co., Sarra, Inc., Training 
Films, Inc., United Nations Films and Visual In- 
formation Division, Young America Films, Inc. 


FiscHer LABORATORIES 
1731 N. Mobile Ave., Chicago 39 
Phone: MErrimae 7-5316 
Date of Organization: 1948 
Principat Orricers AND Heaps 
Eugene J. Fischer, General Manager 
Donald F. Fischer, Laboratory Superintendent 
Joseph E. Fischer, Head, Art Department 
Esther M. Fischer, Office Manager 
Primary Services: Negative, positive and rever- 
sal 16mm processing; release printing; dupe neg- 
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atives; color duplicates; 1:1 l6mm optical print- 
ing; color printing masters; optical effects; edge 
numbered work prints; editing and conforming; 
animation. 

Facitities: Negative, positive and reversal proc- 
essing machines: 1:1 l6mm optical printer; De- 
pue and Bell & Howell continuous contact printer; 
edge numbering machinery; Moviola and editing 
equipment. 

SPECIAL Services: l6mm | to | optical printing 

color and black and white. 

REFERENCES: Basore Longmoor, Inc.; Borg-War- 
ner Corp., Spring Division; Coronet Flms; Cliff 
Sager Film Productions; University of Illinois. 


GENERAL Fi_m Corp. 
1546 N. Argyle Avenue, Hollywood 28 
Phone: HO 9.6391 
Principat Orricers AND DEPARTMENT Heaps 
G. Carleton Hunt, President 
Hans de Schulthess, Vice-President 
Bob Goodwin, Treasurer 
William Gephart, Superintendent 
Stacy O’Brien, Superintendent 
Harlan Baumbach, Technical Director 
Alton A. Brody, Sales Director 


Primary Services: Complete 35mm and l6mm 
film laboratory for motion picture studios and 
television. 

Facitities: Complete laboratory equipment, 
three projection rooms, twenty cutting rooms, 
vaults. 

Rererences: Broidy Productions, Monogram, 
NBC-TV, Paramount Picture Corporation, 20th 
Century-Fox Film Corp. 


GuFFANTI Laporaronies, INc. 
630 Ninth Avenue, New York 36 
Phone: COlumbus 5-5530 
Date of Organization: 1929 
PRINCIPAL Orricers AND DepaARTMENT Heaps 
Paul Guffanti, President 
Herbert G. McAdoo, General Manager 
QO. Edward Cantor, Laboratory Superintendent 
PRIMARY Services: Complete l6mm and 35mm 
developing and printing service, black and white 

and color. 

REFERENCES: Department of State, Eastman Ko- 
dak Company, General Electric Company, Me- 
Graw-Hill Book Company, E. R. Squibb & Sons. 


Fitm ENTERprisEs, INc. 
6000 Sunset Blvd., Hollywood 28 
Phone: HO 4-218] 

Cable: HOLLYFILM 
Date of Organization: 1907 
PRINCIPAL OFFICERS 
Mickey Kaplan, President 
Robert Warde, Vice President 
David Belinkoff, Secretary 
PRIMARY Services: 8mm and 16mm film devel- 
oping and printing, color printing, and an exten- 
sive home movie library of diversified subjects 

for education, entertainment and sundry uses. 
Facitities: Complete laboratory facilities, cut- 
ting rooms, and all equipment necessary for such 
operations. (Listing continues right above) 


* * * bold-face stars appearing over 
listings in these pages indicate advertising 
accepted for publication from concern. See 
advertisement for additional data. 


Hollywood Film Enterprises: 


SpeciaL Services: Complete coordinating facili- 
ties for producers; transferring tape or track to 
final sound track; editing and supervisory facili- 
ties for production, once film is completed. 
Rererences: Walt Disney Productions, Interna- 
tional Harvester, Jantzen Knitting Mills, United 
Airlines, United States Navy. 


* * * 


Frank Laporatories, INC. 
7619 Sunset Blvd., Los Angeles 46 
Phone: HO 7-6333 
Date of Organization: 1948 
PRINCIPAL OFFICERS 
Frank Holmes 
John R. Wolber, Jr., Slide Film Dept. 
Primary Services: Duplicate 35mm color slides. 
slidefilm masters and prints, duplicate stereo prs. 
Rererences: Atkins Travel Slides, Inc., W. M. 
Cline Co., Columbia Pictures Corp., Graphic 

Films, Minneapolis-Moline Co. 


MANHATTAN Coror Laporatory, INC. 
254 West 54th Street, New York 19 
Phone: JUdson 6-6282 
Date of Organization: June 1952 
PRINCIPAL OFFICERS 
Ray DeRoberts, President 
D. Daniello, Vice President 
Primary Services: 35mm Eastman color nega- 
tive-positive. Developing, printing. filmstrips, 

slides, stereo, mounting. 
Faciities: Automatic developing machines. 
REFERENCES: Depicto Films, Inc., Transfilm, Inc. 


* * * 


McGeary-Smiru Laporartories, INC. 
1905 Fairview Ave., N. E., Washington 2 
Phone: Lawrence 6-4634 
Date of Organization: 1949 
Primary Services: l6mm film developing and 
printing. RCA Sound recording system. Editorial 

Services. Rental sound stage. 

Puysicat Faciuities: 10,000 square feet of total 
plant area and all necessary equipment, including 
16mm continuous contact printers, 16mm double 
head printer, 35mm to l6mm reduction picture 
printer, 35mm to Lomm reduction track printer, 
l6mm positive sprocket driven processing ma- 
chines, 16mm negative sprocket driven processing 
machines, Vacuumating facilities, 16mm and 
8mm ScorcHTRACK magnetic laminate, labora- 
tory hot splicers. Three 35mm dubbers, l6mm 
RCA dubbers, Ampex magnetic 4 inch tape re- 
corder with Rangertone sync head, Rangertone 
magnetic 144” tape syne-signal playback, 16mm 
RCA optical film recorder, 35mm optical RCA 
film recorder, 5 position mixing console, 35mm 
RCA portable magnetic channel, 16mm _ and 
35mm Moviola equipment, Selsyn interlock sys- 
tem; Playback and transfer facilities for mag- 
netic 14 inch tape, 16mm magnetic film, 172mm 
magnetic film or 35mm magnetic film. 


Rererences: Available upon request. 


Mecca Fi_m Laporartonries, INc. 
630 Ninth Avenue, New York 36 
Phone: Clrele 6-5289 
Date of Organization: 1936 


(CONTINUED ON FOLLOWING PAGE 58) 
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Peerless 
Services 
include: 


Peerless Protective and 
Preservative Film 
Treatments 

Release Prints, Trailers, 
Television Shows on Film, 
Kinescopes, TV Commercials, 
Theatre Screen Advertising, 
Prints for Continuous Projection 
Negatives, Masters, Originals, 
Filmstrips, Transparency Slides, 
Microfilm 


Film Rejuvenation 


Shrinkage Reduction 
Scratch Removal 
Rehumidification 

Cleaning and Repairs 


Film Library Servicing 
Shipments, Inspection, 
Cleaning, Repairs, Inventory 
and Booking Records, Storage 


Servicing TV Shows on Film 


Insertion of Commercials, Shipments 
to Stations, Booking Records, 
Follow-up, Inspection on Return, 
Cleaning, Renairs, Replacements, 

‘ Storage, Substitution of 
Commercials, Reshipments 


Film Distribution Servicing 
Storage pending orders, 
Inventory Records, 
Shipments to Purchasers 


Filmstrip Packaging 
Breakdown of rolls into strips, 
Packaging in cans, Labeling, 
Boxing of Sets, Storage 
pending orders, Shipments 
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A Message of interest to: 


Motion Picture Producers, 
Distributors, Advertising Agencies, 
Sponsors, Film Libraries, 


(] TV Film Producers and Distributors . . . 


Without exception, T 
ALL film should be treated, 

if you are to get maximum results 

in terms of good projection and number 
of showings. Without treatment, your film — 
from initial release to the last booking — is much 
more susceptible to damage. And damaged 

film can result in an indifferent audience. 


Peerless Treatment is the finishing touch and the 
least expensive item in the whole process of picture- 
making. Yet it safeguards millions of dollars 
invested in finished prints. 


Peerless Treatment assures: seasoned, toughened, 
smoothly projecting prints. Peerless-treated prints 
start off right and keep in good condition longer. 
So when you order prints, don’t forget to include 


“PEERLESS TREATMENT” in every purchase order. 


FILM PROCESSING CORPORATION 


165 WEST 46th STREET, NEW YORK 36, N. Y. 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 


19 YEARS EXPERIENCE IN SAFEGUARDING FILM 


PEERLESS TREATMENT avoilable olso through Official Licensees in 
ATLANTA + CHICAGO + CLEVELAND DALLAS DAYTON DETROIT 


HOLLYWOOD KANSAS CITY NEW YORK PORTLAND SAN FRANCISCO 
ST. PAUL + WASHINGTON Berne + Brussels + London Mexice City + Sydney Toronto 
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FILM LABORATORIES: 


Mecca Film Laboratories: continued 
PRincipaL 
Harry Glickman, President 
John N. Weber, Secretary-Treasurer 
Ida Vomero, Assistant Treasurer 

Benjamin W. Solomon, Assistant Secretary 
Primary Services: Developing and printing of 
motion picture film in standard and sub-standard 
sizes. 
Faciities: Latest type developing and printing 
machines. Plant is entirely air conditioned. 
Rerenences: American Telephone & Telegraph 
Co., Audio Productions, Jam Handy Organiza- 
tion, Telenews Productions, Western Electric Co. 


Mercury Lasorarories, INC. 
723 Seventh Avenue, New York City 
Phone: Clrele 5-4930-1-2 
Cable Code: MERCURYLAB 
Date of Organization: 1933 
PRINCIPAL OFFICERS 
Nat Saland, President 
Gus Harris, Secretary-Treasurer 
Fred Geiger, Superintendent 
Primary Services: 35mm and 16mm developing 
and printing, including all phases for production 

or release printing. 

Faciuities: Standard modern 35mm and lomm. 
Rererences: Independent Releasing Corp. 
M.P.T.V., RKO Pictures, United Artists, Warner 
Brothers. 


Movieias Firm Lasoratories, 
619 West 54th Street, New York 19 
Phone: JUdson 6-0360 
Date of Organization: 1936 
PRINCIPAL OFFICERS 
Saul Jeflee, President 
Frank Berman, Production Manager 
Ben Bloom, Assistant Production Manager 
Primary Services: Negative developing, first 
print department, L6mm and 35mm release print- 
ing, title department, kodachrome printing, ultra 

violet and flash patch track printing. 
Factuities: Modern and complete film labora- 
tory. 22 cutting rooms, Preview theatre of most 
modern type and design, featuring 3-channel in- 
terlock projection, 

SpeciaL Services: Negative picture and sound 
track developing, as well as first print department 
on a round-the-clock basis. 

Rererences: Columbia Broadcasting System, 
Cunningham & Walsh, Screen Gems, Time, Ine., 
U.S. Department of State. 


MULTICHROME LABORATORIES 
760 Gough Street, San Francisco 2 
Phone: Hemlock 1-6567 
Date of Organization: 1938 
Robert B. MeKenney, Owner and Manager 

Primary Services: lomm and 8mm b&w and 
Kodachrome duplication. Reversal —develop- 
ment. Reduction of 35mm to lomm b&w. Blow- 
up lomm to 35mm b&w. Sound recording. Micro- 
file development. Kodachrome transparencies 
duplication. Vacuumating. Titles. Negative and 
positive development, 
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Facitities: Automatic developing machines and 
automatic printers. 

Rererences: Cutter Laboratories, Denver & Rio 
Grande Western R.R., Douglas Fir Plywood As- 
soc., Mather Air Force Base, Southern Pacific 
Company. 


* * 


Patue LABORATORIES, INCORPORATED 
105 E. 106th Street, New York 29 
Phone: TR 6-1120 
6823 Santa Monica Blvd., Los Angeles 
Phone: HO 9-3961 
Date of Organization: 1946 
PRINCIPAL OFFICERS 
Kenneth M. Young, President and Chairman, 
Hollywood 
W.C. MeMillen, Jr., Vice Chairman, New York 
J. L. Wolcott, Executive Vice President, New York 
Charles Amory, Vice President, Sales, Hollywood 
D. L. Melamed, Treasurer, New York 
C. Ireland, Secretary, New York 
A. Johnson, Asst. Treasurer & Secretary, 
Hollywood 
PRIMARY Services: Processing of motion picture 
and slidefilm; 35mm and l6mm, b&w and color. 
Complete lab facilities, editorial 
equipment, recording studios and sound stage on 
premises. Also complete equipment for color 

processing. 

SPECIAL Services: Special high-speed service for 
TV and newsreel accounts. 

Rererences: Columbia Broadcasting Company, 
March of Time, National Broadcasting Company, 
Telenews, Universal Pictures, Inc., United Artists, 
RKO-Pathe, Warner Brothers News. 


Precision Laporatories, INC. 
21 West 46th Street, New York 36 
Phone: JUdson 2-3970 
Cable Code: PRECISFILM 
Date of Organization: 1937 
PaincipaL Orricers AND DepartTMENT Heaps 
John A. Maurer, President 
Russell C. Holslag, Vice-President & Manager 
Frank V. Papalia, Production Supervisor 
Primary Services: Processing, printing and 
duplicating l6mm and 35mm. Duplicating 
l6mm sound and color. Sound transfer from 
magnetic materials to optical track. 
Factiities: Maurer-constructed unique labora- 
tory machinery. 
SPECIAL SERVICES: Special television services. 
Rererences: Available upon request. 


* * * 


Soutuwest Laporatory, INc. 
2015 Young Street, Dallas 2, Texas 
Phone: Riverside 6782 
Date of Organization: May 1950 
PrincipaL Orricers AND DEPARTMENT Heaps 
Irvin Gans, Vice President, Sales Manager 
Jack A. Hopper, Vice President, Laboratory 
Manager 
Hal DeSylva, Head, Processing Department 
Hope Peters, Head, Printing Department 


Primary Services: Lomm b&w negative and re- 
versal picture processing; l6mm sound record- 
ing and processing; re-recording from 44” mag- 
netic tape synchronously; Music Library (scor- 
ing to picture) B&W and Kodachrome printing. 


16 to 16 optical printing; editing, conforming, 
visible ink key numbered workprints, etc. 
Faciities: Reversal and negative processing ma- 
chines; positive and sound track processing ma- 
chine, Maurer Multiple track sound recorder; 
Rangertone Synchronous Playback for 44” tape: 
DePue Custom-built l6mm to 16mm optical step 
printer; Bell & Howell Continuous printers. 
SPECIAL Services: Special handling for TV 
work; installation of Synchronous 60 cycle pulse 
“head” on mag. tape recorders; 16mm _ optical 
printing (effects, reversal of emulsion positions, 
etc.) 

Rererences: Baylor University, Bell Aircraft 
Corp. Boeing Airplane Company, Fotovox, Inc.. 
Oklahoma Dept. of Welfare, Southwestern Bell 
Telephone Company, “Texas Rasslin’”” Ed Me- 
Lemore, Dallas, University of Oklahoma, Univer- 
sity of Texas, WMCT-TV, KRLD-TV, XELD-TV, 
WKY-TV, KDUB-TV. 


SOUND RECORDING 


These concerns offer sound recording 
facilities for motion picture producers: 
Acme Fitm Laporatories, INc. 
4161 N. Highland Ave., Hollywood 38 
See complete listing under “Laboratories” 


Byron, INc. 
1226 Wisconsin Avenue, Washington, D. C. 
See complete listing under “Laboratories” 


CINESOUND COMPANY 
5968 Santa Monica Blvd., Hollywood 38 
Phone: HO 5-7103 
Date of Organization: 1944 
PRINCIPAL OFFICERS 
Mrs. Albert J. Layos, Owner 
Walter F. Soul, General Manager 
PRIMARY SERVICES: Sound recording and dubbing 
facilities on L6mm and 174mm magnetic film 
and lomm Western Electric facilities on negative 
motion picture film; large selection of music from 
six music libraries; editing; title shooting. 
Faciuities: Western Electric 16mm recording on 
motion picture film; l6mm edge and center re- 
cording magnetic equipment; 174mm magnetic 
recording equipment. 
SpecIAL Services: Music libraries; title shooting 
facilities. 
Rererences: Darrel Brady Productions, Depart- 
ment of Agriculture, Ogden, Utah, Paul Hoefler 
Productions, Hughes Aircraft Co., Lockheed Air- 
craft Corp., Northrop Aircraft, Inc., W. A. Rivers 
& Assoc. 


Laporatories, INc. 
33 West 60th Street, New York 23 
See complete listing under “Laboratories” 


Grorce W. CoLtpurn Laporatory. INc. 
164 N. Wacker Drive, Chicago 6 
See complete listing under “Laboratories” 


Escar Motion Picture Service. Inc. 
7315 Carnegie Avenue, Cleveland 3 
See complete listing under “Laboratories” 


EmMett-Vait ENTERPRISES, INc. 
6926 Melrose Ave.. Hollywood 38 
See complete listing under “Laboratories” 
(CONTINUED ON FOLLOWING PAGE 60) 
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Which job has the higher accident 


@ A year ago the service men of Standard 
Stations, Inc.* had an accident rate 3 times as 
high (per million man hours) as their fellow 
workers in the oil fields. 

As of today that accident rate has been 
reduced 13.2%... thanks to a determined 
management, and an intensive program of 
employee education. 

An important tool in the program was a film 
we produced, called SAFE EVERY SECOND; 
not a “scare” picture, with screaming ambu- 
lances, but a rational teaching document. 

The film won top honors from the National 


*Subsidiary of Standard Oil Company of California 


GENE K. WALKER 


465 CALIFORNIA STREET + YUKON 6-2891 - SAN FRANCISCO 4, CALIFORNIA 
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Committee on Films for Safety. We liked that; 
but we liked even better the fact that our film 
helped a good client achieve a measurable 
result. 

As time goes on, we predict, the accident 
rate in Standard Stations will decline still fur- 
ther; for the film will have a long life, and the 


company’s educational program is still going 
strong. 


If you'd like to see SAFE EVERY SECOND 
(or any other film we produce), let us know. 
It may suggest good ideas to you, and, quite 
possibly, a qualified producer. 


i! 
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SOUND RECORDING: 


(CONTINUED FROM PRECEDING PAGE 58) 


Patne Laporatonies, INC. 
105 E. 106th Street, New York 29 
6823 Santa Monica Blvd., Hollywood 
See complete listing under “Laboratories” 


* * * 
RCA Recorpine Strupios 
411 Fifth Avenue, New York 16 
Phone: MU 3-7611 
Everett Miller, Manager 

Primary Services: Film recording. 
Facwities: l6mm/35mm Optical and magnetic 
recording equipment, 
Rerenences: Available upon request. 


RCA Vicror Division 
Rapio CORPORATION OF AMERICA 
1016 North Sycamore Ave., Hollywood 
Phone: Hillside 5171 

Principat Ovricers AND DerartMent Heaps 
J. Watson Jones, Manager Film Recording Sales 

Earl Spicer, Producers Representative 
PRIMARY SERVICES: Sound recording and re-re- 
cording music scoring. 
Factities: 35mm and photographic re- 
cording and re-recording equipment. 35, 174% and 
lomm single track, magnetic and 35mm triple 
track recording and re-recording equipment. 
Transfer equipment, music scoring stage. 
SPECIAL Services: Engineering consultant serv- 
ices available for all phases of recording opera- 
tions. 
Rererences: Available upon request. 


Reeves SouND Strupios, INc. 
304 East 44th Street, New York 17 
Phone: ORegon 9-3550 
Date of Organization: 1933 
PRincipaL Orricers AND DerartMent Heaps 
Hazard k. Reeves, President 
Chester L. Stewart, Vice President and General 
Manager 
Richard J. Vorisek, Manager Film Department 
John F. Vorisek, Manager Dise Department 
Lyman J. Wiggin, Chie/ Engineer 

Primary Services: Complete services in sound 
for motion pictures, newsreels, phonograph rec- 
ords, television, radio transcriptions. 
Facitiries: Fairchild Pie-Syne Tape Recorder, 
Western Electric 35mm negative-positive record. 
er, RCA lO6mm variable area recorder, Western 
Electric electronic densitometer. Band Stage. 
Complete new dise recording department. Re-re- 
cording theatre and three smaller studios. Five 
story acoustically and electronically engineered 
building. Negative development laboratory. 
SPECIAL SERVICES: One-stop sound service, from 
mike to finished negative. 
Rererences: Batten, Barton, Durstine & Osborn, 
Inc., Columbia Broadcasting System, Department 
of State, General Motors, National Broadcasting 
Company, 


Srupios 
Walnut Tree Hill, Sandy Hook, Conn. 
See complete listing under “Special Photography” 


Souruwest Lasoratory, INc. 


2015 Young Street, Dallas 2, Texas 
See complete listing under “Laboratories” 
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Sonic Recorpine, 
548 Lake Shore Drive, Chicago 11 
Phone: WHitehall 3-1440 

Date of Organization: 1946 

Principat Orricers Department Heaps 
Jack H. Lieb, President 

John McCarthy, Vice-President 

R. F. Lieb, Secretary-Treasurer 

Walter A. Hotz, Chie/ Engineer 

Larry Johnson, Musical Director 

Marvin David, Scripts and Story Dept. 

Primary Services: Sound recording studios. 
stages, and cutting facilities. RCA Licensee. Lab 
services. 
Faciuities: 35mm RCA Synchronous magnetic 
high fidelity tape recorder, 35mm RCA optical 
recorder, lomm optical positive-negative record- 
ing, 174 magnetic recording, 44” magnetic re- 
cording, BRH 202 synchronous magnetic record- 
er, 35mm RCA synchronous playback, 1742 RCA 
synchronous playback, film phonographs, facil- 
ities for most complicated mixing, two complete 
sound stages especially designed for motion pic- 
ture recording and lip syne shooting, available on 
rental basis, complete cutting and editing facil- 
ities, 35mm Moviola and B&H hot splicers, com- 
plete mobile unit for location syne or non-syne 
recording. complete recording crew. 
Rererences: Cavaleade Productions, Columbia 
Broadcasting System, National Broadcasting 
Company, State of Illinois, U. S. Department of 
State, Gene Walker Productions. 


* 
Sounp Masters, INc. 
165 West 46th Street, New York 36 
Phone: PLaza 7-6600 
Date of Organization: 1937 

Charles Bellante, Production Manager 

Robert Rosien, Recording Engineer 
Primary Services: All sound services. 
Factuities: Sound stage, fully equipped with 
35mm and l6mm cameras, complete lighting 
equipment, sound recording facilities and dolly, 
mobile cameras and sound equipment for loca- 
tion use. Two recording studios fully equipped 
for 35mm and Ll6mm optical tracks, l6mm 
and '4 inch tape recording. Projection facilities 
for 35mm and 16mm interlock. Cutting room 
service, fully equipped with Moviolas and sound 
readers for film and tape. 
SPECIAL Services: Complete sound service. 
Rererences: American Telephone & Telegraph. 
General Motors Corporation, Pan American 
World Airways, United States Rubber Company, 
U.S. Government. 


SouND Services, INc. 
1021 Seward Street, Hollywood 38 
Phone: HEmpstead 1136 
Date of Organization: 1933 
PRINCIPAL OFFICERS 
R. E. Warn, President 
G. R. Glennan, Vice-President & General Manager 
H. J. Herles, Secretary-Treasurer 
PRIMARY SeRVICES: Sound recording, re-record- 
ing and scoring facilities for 35mm, 17!2mm and 
lomm, both photographic and magnetic film. 
Factities: Western Electric and Westrex sound 
recording and re-recording equipment for port- 
able, mobile or fixed set usage. 
SPECIAL SeRvICES: Magnetic and photographic 
sound release prints, both 35mm and 16mm. 


Emut Vevazco, INc. 
723 Seventh Avenue, New York 19 
Phone: PLaza 7-8530 
Cable: VELAZREEL 
Date of Organization: 1945 
PRINCIPAL OFFICERS AND DEPARTMENT Heaps 
Emil Velazco, President 
Gladys Browne, Secretary 
Rudolph R. Epstein, Chief Sound Engineer 
Julian Bergman, Chie/ Film Editor 
Emil Velazco, Jr., Chief Music Editor 
Al Adams, Sales Promotion Manager 
Primary Services: Film and tape recording. 
Editing. Music library. Complete service for film 
producers, 
Faciuities: 35mm optical recording. 200 mil 
push-pull, direct positive and negative, variable 
area. 16mm optical recording, direct positive and 
negative. 14 inch tape recording, Fairchild Pic- 
Syne. Six cutting rooms, air-conditioned. Studios 
air conditioned. l6mm magnetic recording: 
35mm magnetic reproducer for transfers; 16mm 
and 35mm interlock facilities; l6mm and 35mm 
editorial facilities. 
SPECIAL Services: Foreign language versions. 
Lip syne dubbing and editing. 
REFERENCES: Cunningham & Walsh. Inc.: Good- 
year Tire & Rubber Company: Bill Sturm Studios, 
Ine.: Time and Life, Inc.: State Department. 


SLIDEFILM RECORDING 


* * * 


CoL_uMBIA TRANSCRIPTIONS 
A Division or CotumBiA Recorps, 
799 Seventh Avenue, New York 19 
Phone: Clrele 5-7300 
Principat Orricers AND DEPARTMENT Heaps 
Alden O. Carlson, General Manager 
Girard D. Ellis, Manager, Chicago Office 
William A. Wheeler, Manager, Hollywood Office 
Carl Reinschild, Account Executive, N. Y. Office 
Albert Shulman. Manager of Order Service 
PRIMARY SERVICES: Sound recording studios. 
matrix processing, manufacturing and shipping 
facilities for all type recordings located in New 
York, Chicago, and Hollywood. 
Facttities: Sound effects, music libraries and 
special equipment for automatic projection avail- 
able. 
SPECIAL SERVICES: Professional, confidential con- 
sultation on all production matters. 
REFERENCES: Available upon request. 


* * * 
RCA Victor 
Custom Recorp Division 
630 Fifth Avenue, New York 20 
Phone: JUdson 2-5011 
Date of Organization: 1929 
Branches: Recording Studios Also 
Located in Chicago and Hollywood 
PRINCIPAL OFFICERS AND DepARTMENT Heaps 
James P. Davis, Manager 
David J. Finn, Sales Manager 
Ben Selvin, Artists & Repertoire Manager 
Bennett S. Rosner, Advertising & Promotion 
A. E. Hindle, Chicago Manager 
Richard Bucholz, Hollywood Manager 
Geoffrey Bennett, Chicago Sales Rep. 
Ralph C. Williams, NV. ¥. Sales Rep. 
(Phonograph Records) 
(CONTINUED ON 


FOLLOWING PAGE 62) 
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FILM 
HEADACHES 
INVITED 


Business Firms, Libraries, Advertis- 
ing Companies, Film Distributors, Etc., 
Vacuumate Corporation offers quick 
relief for film headaches 


BY TAKING OVER COMPLETE 


HANDLING PROBLEMS 


brings to you many services 
you have urgently sought. 


FILM PROCESSING 


Vacuumate Corp. gives you 
the fine Vacuumate Process . . . 
the super Vaporate Film Pro- 
tection against wear, oil, fin- 
germarks, scratches and cli- 
matic changes. 


FILM STORAGE 


Films are catalogued and stored 
with us awaiting your shipping 
instructions - where and 
when you want them. Our in- 
ventory control enables us to 
tell you in a@ moment how 
many good prints are on hand, 
how many are ovt... and 
where. 


FILM SERVICING 


Films used in the field require 
inspection, cleaning and re- 
pairing and other services upon 
their return, for reuse. These 
services are taken care of by 
our skilled staff and the loss 
of time occasioned thereby 
minimized. 


Wf only a single reel or many, Vac- 
vumate will serve you well. Write 


for information now. 


VACUUMATE 


446 West 43rd St., New York, N. Y. 


SLIDEFILM RECORDING: 


RCA Custom Records: continued 
Marjorie B. Tahaney, N.Y. Sales Rep. 
( Slidefilms) 
James R. Cunnison, V. Y. Sales Rep. 
(Transcriptions) 

Primary Services: Dise recording and pressing 
for slidefilms, promotion records and transerip- 
tions. 
Faciuities: Completely equipped recording 
studios and most modern processing and press- 
ing operation. 
SpeciaL Services: Extensive slidefilm music li- 
brary, complete radio production and script writ- 
ing services. 
Rererences: Depicto Films, Inc.. The Jam Handy 
Organization, Ross Roy, Inc., Transfilms, Inc. 
Wilding Picture Productions. 


OPTICAL EFFECTS 


* * * 
CINEFFECTS, INC. 
115 West 45th Street, New York 36 
Phone: Clrele 6- 0951 
Date of Organization: 1939 
PRINCIPAL OFFICERS 
Nathan Sobel, President 
Isaac Hecht, Secretary-Treasurer 
Primary Services: Producer's aids — special ef- 
fects, art, animation, lettering, inserts, table top 
photography, 3-D or flat, lomm-35mm, b/w or 
color. 
Facitities: Complete machine shop; three self- 
contained optical benches, copying cameras; en- 
largers, etc., for inserts; 12 B&H motion picture 
cameras; turn table and other mechanical set-ups: 
three completely equipped animation stands; 
rotoscope animation equipment. 
Rererences: March of Time, Pathescope Produc- 
tions, RKO-Pathe, Warner Pathe, U.S. Navy. 


CONSOLIDATED Fitm INDUSTRIES 
959 Seward Street, Hollywood 38 
See complete listing under “Laboratories” 


Du Art Firm Laporarories, INc. 
AND 
Trt Arr Cotor Corporation 
245 W. 55th Street, New York 19 
See complete listing under “Laboratories” 


Francis Lee Stupios 
179 Sixth Avenue, New York 11 
See complete listing under “Animation” 
Hecia Oprerrects 
245 W. 55th Street, New York 19 
Phone: PLaza 7-3868 
William G. Heckler, Owner 
Ray Mercer & ComMPANY 
4241 Normal Avenue, Hollywood 29 
Phone: Olympia 8436 
Date of Organization: 1928 
Principat Orricers AND DEPARTMENT Heaps 
Ray Mercer, Owner 
Morton Stein, Sales Manager 
James Handschiegl, Head of Optical Department 
PRIMARY SERVICES: Special effects and titles— 
laps, wipes, miniatures, inserts, animation, trick 
shots, ete. References on request. 


ANIMATION STUDIOS 


THE CARTOONISTS 
100 East Ohio Street, Chicago 11 
Phone: SU 7-2755 
Date of Organization: 1948 
Principat Orricers AND DepartMENT Heaps 
Ross Wetzel, President 
William Langdon, Vice-President, 
Charge of Production 
Roger Sloan, Vice-President, Charge of Sales 
Primary Services: Complete animation produc- 
tion short of recording and film developing. 
Faciuities: Animation stand with all movements 
including spins. 16mm and 35mm B&H Camera. 
Complete editing equipment. Moviola. Slidefilm 
setup. Still photo equipment. 
SpeciaL Services: Limited animation, full ani- 
mation, slidefilm. 
Rererences: Leo Burnett, Inc.; Foote. Cone & 
Belding: Needham, Louis & Brorby, Inc.; J. 
Walter Thompson; Young & Rubicam. 
CINEFFECTS, INC. 
115 West 45th Street, New York 36 
See complete listing in adjacent column. 
Fitm-Art ANIMATION SERVICE 
1587 Broadway, New York 36 
Phone: Clrele 6-2426 
Date of Organization: Dee. 1951 
Neil Sessa, President 
PRIMARY Services: Animation, creative story- 
boards, slidefilms, song jingles. 

Rererences: C&G Film Effects, International 
Films, Partens Corp., Technical Films, Unifilms. 
Francis LEE Stuptos 
179 Sixth Avenue, New York 11 
Phone: CHelsea 3-8914 
Date of Organization: 1948 
Principat Orricers AND DEPARTMENT Heaps 
Francis Lee, President 
George Kapsis, Production Manager 
William Turner, Art Department 
William Heins, Camera Department 
Primary Services: Motion picture producers’ 
service specializing in: Animation (technical ani- 
mation and photography), optical printing, spe- 

cial effects, experimental film work. 
Faciuities: One Lomm and one 35mm complete 
animation stand; still cameras and dark room: 
cutting and editing room; art department. 
SPECIAL Services: Animation production and 
experimental animation. Have evolved new tech- 
niques in animated films. 

Rererences: Columbia University, Fordel Films, 
International Film Foundation, Sound Masters. 


KLEIDON ANIMATION STUDIOS 
159 East Chicago Avenue, Chicago 


GRAPHIC Fitms 
1618 North Las Palmas Ave., Hollywood 28 


Ray Mercer & Company 
4231 Normal Avenue, Hollywood 29 


SpiInN & AssociaTEs 
623 South Wabash, Chicago 
Phone: WE 9-7334 
Date of Organization: 1932 


(LISTING CONTINUED ON PAGE 79) 
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Way Back in 1907 When THEDA 
BARA Was a Little Girl 
HOLLYWOOD FILM WAS 
SERVING MAJOR PRODUCERS 


Of all the existing film laboratories, only 
Hollywood Film can point to a history of 
outstanding leadership since 1907! In that 
time, we have developed unexcelled tech- 
nical ability plus the finest production facili- 
ties. Our modern electronic controls elimin- 
ate notching, make splicing invisible, 
provide brilliant sharp definition, and guar- 
antee perfectly balanced color and density 
prints. Our 46-year “know how” assures 
you highest quality prints at a price well 
within your budget. Try us and see. You 
will be delighted with the results. Send us 
your NEXT laboratory job. 


Write or Phone HO 4-218] 


STAR PERFORMER 
in the 16mm Film panama Field 


Way back 
in 1907.. 


was 1926 
when Rudolph Valent 
captivated the hearts 


Has Been a 


Our COLOR 
PRINTS 


Are the Closest 


to Nature 


HOLLY WOOD FILM ENTERPRISES, Ine. 


6060 Sunset Blvd Hollywood 24, Calif 


HOLLYWOOD FILM 
ENTERPRISES, INC. 
6060 Sunset Bivd. 
Hollywood 28, Calif. 


MAIL TODAY 


on your laboratory service, over- 
night delivery and top quality 
COLOR prints. 


Name 
Address 
City 
State 


it was 1917 
when Theda Bora 

starred in 
“Cleopatra” 
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Sales Training on Allen Screws 

Is Provided in “Hold Everything" 
*® Hold Everything is the title and 
theme of a 20-minute color motion 
picture released by the ALLEN MAN- 
UFACTURING COMPANY, originators 
of Allen Socket Screws. 

The sales training film was pro- 
duced by Bay Strate Propuc- 
TIONS, and for accuracy the script 
was prepared in cooperation with 
Squire, Schilling and Skiff, of New 
Jersey, one of the leading distribu- 
tors of Allen Screws. 

Many users of the product per- 
mitted reproduction of their trade- 
marks, enabling the film to show 
typical applications in support of 
its three aims: To describe the rea- 
sons why industrial distributors 
carry the sponsor's line; to point up 
the differences between socket screws 
and other types of fasteners: and to 
illustrate why Allen thinks its own 
screws are best. 

Business film users may obtain 
the film for sales training programs. 
or further information, from the 
sponsor's Sales Department, Hart- 
ford 2, Conn. 


McCulloch Motors Releases Film 

on Use of Fire Fighting Equipment 

* Standing By, a 10-minute color 
film on fire fighting has been com- 
pleted by McCulloch Motors Cor- 
poration, Los Angeles. Made in co- 
operation with the Inglewood, Cali- 
fornia Fire Department, using the 
portable McCulloch 7-hp. fire pump, 
the film shows fire to be man’s 
friend as well as his worst enemy 
in the destruction of property and 
resources. It is available through 
McCulloch dealers to farm, logging 
and municipal organizations, par- 
ticularly in rural areas where stand- 
ard fire-fighting equipment is not 
readily available. 


“America Eats Out" Tells Story 

of 4th Largest Retail Business 

* The story of the restaurant in- 
dustry, fourth largest retail busi- 
ness in America, is told in America 
Eats Out, a color film sponsored by 
the National Restaurant Association, 
American Restaurant Magazine, and 
Restaurant Magazine. 

The producer was Olympus Film 
Productions, Inc., a newly acquired 
subsidiary of the Crosley Broad- 
casting Corporation, formerly Bert 
Johnson Productions. The script 
was prepared in cooperation with 
the University of Chicago School of 
Business, and the film is tailored for 
showings to sales personnel, adver- 
tising agencies and other interested 
groups. Distribution is handled by 
Ahrens Publishing Company and 
American Restaurant Magazine. 


ot 


The Commercial Newsreel 


NEW SPONSORED FILM PROGRAMS OF THE CURRENT PERIOD 


Byron Releases Civil Defense 
Film on Emergency First Aid 
*® Emergency Action to Save Lives, 
a potential aid to people interested 
in industrial safety and first aid, 
has been released by Byron, Incor- 
porated in cooperation with the Fed- 
eral Civil Defense Administration. 

Designed to show the average 
American “what to do” and “how 
to do it” in the event of an emer- 
gency mishap, the LO-minute film 
offers instructions in on-the-spot 
first aid. Phases of the film depict 
how to provide effective treatment 
for shock, intensive bleeding, burns, 
broken bones, suffocation, and mov- 
ing the injured. 

Color or black and white sound 


prints are available through United 
World Films and Byron, Inc. 


Resin’s Use in Wood Industries 
Is Shown in New Reichhold Film 
* The use of various resins in the 
plywood, wood waste and furniture 
industries is shown in Resin and 
Wood — Permanent Partners, pro- 
duced by Reichhold Chemicals, Inc. 
Filmed in the Northwest and 
Southwest, the 20-minute color 
film covers methods of making sev- 
eral kinds of plywood. The story 
starts with falling trees and ends 
with the finished products. 
Prints are available for group 
showings from Reichhold Chemi- 
cals, Inc.. 630 Fifth Avenue. N. Y. 


SOUND 


Suce 


FRENES 


1909 BUTTONWOOD STREET + PHILA. 30, PA. 
Ritrennouse 6-1686 


PDroducers of Dine 
Brcleves 


35 MM-16 MM-COLOR-BLACK & WHITE 


SYSTEM 


Western Pine Association Films 
Documentary Story of Wood 


* The story of wood from its 
growth through harvest, manufac- 
ture and utilization, is told in The 
Bounty of the Forest, produced in 
color by the Western Pine Associa- 
tion. 

Filmed in the 12-state western 
pine region, the motion picture 
gives a detailed account of logging 
operations, manufacture in mills, 
and a step-by-step story of the 
utilization of wood in building a 
home. It identifies many of the 
west’s trees, showing the different 
uses to which they are put, and 
pictures and describes the Western 
Pine Association research labora- 
tory in Portland, Ore. 

The film is available to lumber 
dealers, manufacturers and other 
interested groups for one-way post- 
age charges from the sponsor, Yeon 


Building, Portland 4. 


New Atlas Powder Company Film 
Casts New Light on Blasting 

* Blasting, once an instantaneous 
operation, is shown to be an orderly 
and controlled sequence of events 
in The Inside Story, produced for 
AtLas Powper Company by Unt- 
ritms, Inc. The 15-minute film uses 
unusual photographic techniques to 
show how modern methods make 
blasting closely adaptable to the 
type of rock, the surroundings, and 
the specific result desired. 

The principles of blast detona- 
tion are explained together with the 
virtually universal practice of milli- 
second delay blasting, and a new 
refinement of that technique known 
as the alternate velocity method. 
Some of the most revealing por- 
tions of the film owe their clarity 
to the use of a “machine-gun” still 
camera, 

This technical film is available 
from Atlas offices for showings be- 
fore mining, quarrying and con- 
struction engineers at company 
meetings or in professional society 
sessions. Where more complete dis- 
cussions are desired, The Inside 
Story may be supplemented with 
slidefilms showing special types and 
methods of blasting in sequence pic- 
tures, 


Reid Ray Completes Short Film 

on New Cutler Hammer “Stacker” 
* A one reel motion picture was 
recently completed by Rem Ray 
Fitm Inpustries, INc., depicting a 
new machine developed by Cutler 
Hammer. 

Called a “stacker,” the new prod- 
uct is said to provide a more efhi- 
cient method of sorting, counting 
and stacking newspapers for dis- 
tribution. 
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to show the mechanical operation 
of the “stacker” should make the 
film an effective tool for demon- 
strating the machine. 


NEW SLIDEFILMS 
Trade Magazine Sponsors Sales 
Slidefilm for Garment Industry 


Corsets & Unperwear Review, 
industry trade magazine, has pro- 
duced a 15-minute slidefilm to show 
salesgirls how to help a customer 
choose a girdle or brassiere cor- 
rectly. Entitled Fitting Facts That 
Make Sales, it was previewed dur- 
ing Corset Market Week at a special 
breakfast for buyers and merchan- 
dise managers. 

The magazine-produced film pre- 
sents basic facts and techniques of 
professional fitting and selling. Pho- 
tographs taken in one of New 
York’s busiest corset departments 
are combined with charts and draw- 
ings to bring to life the “how-to” 
information. 

Prints of the film and a complete 
script to go with it are available 
for sales training at a nominal 
charge direct from the sponsor. 


Florist Council Signs Sarra | 
To Produce Story of Flowers | 
* The Florist Information Council, | 
through its advertising agency, Bo- 
zell & Jacobs, Inc., has signed Sarra, 
Ine., to produce a color sound slide- 
film on the story of flowers. 

How flowers are used to express 
unspoken sentiments will be the sec- 
ond message of the film. It will be 
shown nationwide to women’s clubs 
and similar audiences. 

The script was written by Helen 
A. Krupka of Sarra’s creative staff, 
and the 15-minute film will be pro- 
duced under the supervision of 
Joseph G. Betzer, director of film 
planning, and Harry W. Lange, pro- 
duction manager of Sarra’s Chicago 
studios. 


McCall's Patterns’ Offers a 
Visual Package for Teen-Agers 
* McCall's Patterns has announced 
a new package for home economics 
classes encompasisng a 40-frame 
color filmstrip, a 15-page script, a 
body measurement chart for each 
pupil, a good grooming chart and 
a personal wardrobe survey chart. 
Produced in cooperation with the 
Institute of Visual Training, New 
York, the filmstrip illustrates the 
three figure types most common 
among teen-agers, shows the right 
and wrong ways of dressing each 
type, and presents 20 fashions in 
pattern and fabric combinations for 
teen-agers. 


The package sells for $4.50 from 


EQUIPMENT 


Wherever motion picture comeras roll, you'll find 
Houston-Fearless equipment. For complete 
camera mobility in the studio and on location... 


for maximum efficiency and dependability in the 


processing lab...it’s Houston-Fearless the 
World over. 


HOUSTON 
FEARLESS — 


11801 W. OLYMPIC BLVD + LOS ANGELES 64, CALIF. 


Coproralion 


*"WORLD’S LARGEST MANUFACTURER OF MOTION PICTURE PROCESSING EQUIPMENT’ 


the Institute of Visual Training. 


NUMBER 4 © VOLUME 14 


FOR BETTER SHOWS USE “THE AUDIO-VISUAL PROJECTIONIST’S HANDBOOK” 
* Many large U. S. business firms now use the 
Audio-Visual Projectionist’s Handbook to train 
employee projectionists. This graphic, illustrated 


manual contains step-by-step lessons on good show- 
manship; sells at only $1.00 per copy, postpaid. 
Order today from Business Screen, Chicago 26. 
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Acton Tim How stars in new TV series 


“Shooting Straight” now in production 
at Princeton Film Center (see below). 


Tim Holt Will Star in Series 
of Educational Western TV Shows 
* Tim Holt has been signed for a 


new television series, with a “west- 
ern flavor” without the “blood and 
thunder” approach, being produced 
by Tne Princeton Firm Center, 
Inc. in cooperation with THe Na- 
TIONAL RIFLE ASSOCIATION OF 
AMERICA, 

“Viewers of all ages are becom- 
ing more discriminating in select- 
ing television fare,” said Gordon 
Knox, Film Center president, “and 
our new series is geared to what we 
consider a happy combination of 
education and entertainment.” He 
called it an effort to bring children 
and their families wholesome, edu- 
cational television that retains much 
of the popular “western” idea. 

Holt, son of the late star, Jack 
Holt, and veteran of 100° Holly- 
wood motion pictures, is co-director 
of the series with John Capsis. Pro- 
duction is underway, and previews 
for prospective sponsors are sched- 
uled for July. 


ABC Documentary Show Features 
Allegheny-Ludium “Shining Heart" 
* ABC-TV's new weekly dramatic 
documentary series, Better Living 
Television Theatre, had its premiere 
Sunday evening, June 21, with the 
film story, Shining Heart, starring 
Donald Woods. 

A pictorial view of the various 
uses of steel, Shining Heart, pres- 
ented Woods as the public relations 
director of a steel company who 
seeks means to illustrate the many 
purposes steel serves. 

Preceding the drama a panel dis- 
cussion was held, headed by Mr. 
E. J. Hanley, president of Allegheny- 
Ludlum Steel Corp., which brought 
viewers further insight into the 
story of steel. 

Shining Heart, on TV, was a ver- 
sion of the film produced last fall 
by Mode Art Pictures from an orig- 
inal story by Oeveste Granducci. 

Highlighting the part played by 
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Notes and Comment on 


American Industry in the commu- 
nity, Better Living Television The- 
atre is presented as a public service 
by the American Broadcasting Com- 
pany. 


Kling Studios Signs Victor Borge 
For Crosley Prod. Announcement 
Frep A. NiLes, vice-president in 
charge of motion pictures and tele- 
vision for Srupios, INc., has 
announced the signing of Victor 
Borge to star in The Crosley Con- 
certo sponsored by the Crosley Divi- 
sion, Aveo Manufacturing Corpo- 
ration. 

The film, currently in production 
in Kling’s Chicago studios, was de- 
signed to present Crosley’s new 
1954 line of television models. 


“OKLAHOMA" 
for 


Sinclair Refining Co. rr 


Business film 
producers for over a 
quarter-century 


Slide films Motion pictures Films for TV 


6063 Sunset Boulevard, Hollywood 28 


New Programs for Video 


RCA Victor Produces Picture 

For Promotion in New TV Areas 

* Television, a 10-minute film de- 
signed specifically for use in new 
TV market areas, has been pro- 
duced by RCA Victor and shipped 
to the company’s distributors. 

The purpose of the film, accord- 
ing to J. M. Williams, advertising 
and sales promotion manager for 
RCA’s Home Instrument Depart- 
ment. is to point up the quality 
and diversity of today’s television 
programs. 

To give a quick cross-section of 
what TV offers, the film incorpo- 
rates scenes from different types of 
programs. Continuity is provided 


by the comments of Dave Garro- 
way, the narrator. 


* Hillside 3183 
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Actor and Newscaster Star in 2 
3-minute Films by March of Time 

*® Conrad Nagel and Lowell Thom- 
as are the stars in two three-minute 
film trailers produced as a public 
service by Marcu or Time, film- 
makers for the 1953 United Com- 
munity Campaigns. The announce- 
ment was made by the Community 
Chests and Councils of America, 
and the United Defense Fund. 

In The American Scene, actor 
Conrad Nagel draws an analogy be- 
tween the mutual helpfulness of 
pioneer times and today’s way of 
helping one another “the united 


way” through contributions — to 
Community Chests and United 
Funds. 


Newscaster Lowell Thomas speaks 
for the United Defense Fund in 
Operation Defense, which docu- 
ments the need for USO clubs and 
camp shows and other services pro- 
vided by member agencies of UDF. 

Both trailers were directed by 
March of Time’s Jack Alexander es- 
pecially for theatre and television 
showing by the nation’s 1700 Com- 
munity Chests and United Funds 


this fall. 


Foley Doing Feature Sequences 

Georce F. Forry, New 
York producer of business and tele- 
vision films, has signed with Cite 
Films, French film company, to pro- 
duce American sequences for Public 
Enemy No. 1, said to be the first 
foreign film to go on location in 
New York. The picture is a French 
satire on American gangsters star- 
ring Fernandel with Zsa Zsa Gabor. 
The principal shooting in New York 
will be in subways and on Fifth 
Avenue. Some location shooting 
will be done in Northern New Jer- 
sey and in Connecticut. There will 
be sound tracks in three languages 

French, Italian and English. 

The Foley company is also pres- 
ently engaged in making a series of 
filmed television shorts for United 
States Coast Guard recruiting. 


Marathon's Helicopter Short 

* A new film on the use of heli- 
copters in atomic warfare is about 
to be released for theatre and tele- 
vision showings by Marathon TV 
Newsreel. The new 12! minute 
film, Airhead, was produced in co- 
operation with the Department of 
Defense, the U. S. Marine Corps 
and Sikorsky Aircraft. It shows Ma- 
rine Corps use of helicopters in 
beachhead operations. Some scenes, 
never before seen by the public. 
will depict the application of “ver- 
tical envelopment,” a technique di- 
rectly resulting from research in 
atomic warfare. 
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New Government Film Catalog 
Available from United World 

* A 94 page educational film cata- 
log has been released by Unitep 
Wortp Fitms, Inc. Completely re- 
edited from former editions, the 
1953-54 catalog lists 2,700 films and 
filmstrips produced by 22 different 
agencies of the Federal Government. 
United World. the official distributor 
for U.S. Government films, has just 
completed an initial mailing of 7,500 
catalogs to industrial and educa- 
tional film users. 

Each film and filmstrip is de- 
scribed and classified in addition to 
having running time, color notation 
and purchase price. A subject index 
of 210 different classifications has 
been included for the first time. A 
three column title index covers nine 
pages. A table of contents lists the 
22 producing agencies, and numer- 
ous sub-headings within the catalog 
make for quicker and more accurate 
identification of a desired subject. 

Dr. Seerley Reid of the U.S. Office 
of Education did the editorial work 
for the giant catalog and introduces 
the films with a message on the in- 
side front cover. Thirteen large 
photographs head the major sections 
of the book. 

Libraries, schools and industrial 
training directors may obtain free 
copies of the catalog from United 
World Films, Inc.. 1445 Park 
Avenue, New York 29, N. Y. 
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Promoting Your Sales With 
Economical Custom Records 

RCA Victor's Custom Record 
Sales Division has been telling the 
business world that the spoken word 
(on records) is a better salesman 
and attention-getter than printed 
direct mail material. Brochures 
were sent out this month enclosing 
seven-inch dises which let the spoken 
word tell RCA Victor's story. Side 
one on each record tells the value of 
sound in promoting sales, while side 
two deals with records as premiums 
and as sales builders. 

Idea for promotion-minded film 
producer: Record an interesting part 
of the narration from one of your 
best films. Send out a hundred or 
so little dises to good prospects sug- 
gesting a full screening. It might 
attract a lot of attention — people 
don’t pitch records in the wastebas- 
ket along with other piles of direct 
mail. 


Copies of the brochure and sam- 
ple disc may be obtained on your 
company letterhead request ad- 
dressed to RCA Custom Record 
Sales. Dept. E-50, 630 Fifth Ave., 
New York 20, N. Y. 


NUMBER 4 © VOLUME 14 


| 
| 
| 


SERVICE. 


VICTOR 
PROJECTORS 
STAY YOUNG LONGER 


When you buy a Victor Sound Projector, you can confidently look 
forward to extra years of trouble-free performance. So many Victor owners 
point with pride to projectors purchased as long as 15 or 20 years ago 


which are still in first-class operating condition, 


There are several important reasons behind Victor dependability. First of 
all, Victor pioneered in 16mm — and for more than 40 years has devoted 
its time and effort almost entirely to the development and improvement 

of motion picture projectors and service. Victor Service Centers, stafled with 


factory-trained personnel, are located in key cities throughout the 


world to bring you better service and longer projector life, 


Only Victor has MAGNESOUND 
— a low-cost attachment for re- 
cording sound or music (or both) 
on film. Fits any Victor projec- 
tor, old or new. 


DAVENPORT, |OWA 


EQUIPMENT SINCE 


THE BUSINESS EXECUTIVE’S GUIDE TO AUDIO AND VISUAL PRESENTATIONS 
*U.S. and Canadian business, large and small, pages of features, news, equipment data and case 
turns to the pages of Business ScREEN MAGazine, histories in every issue . . . more advertising of 
for accurate and informative data on all modern products and service. That's why the buyers look 
forms of audio and visual communication. More to Business SCREEN as their preferred market place. 
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Scuipren at work : Charles (Cap) Palmer, 
top creative hand of many sponsored 
films, uses tape recorder and sound pro- 
jector to check current assignments for 
International Harvester: Socony films. 


M. J. Rothenberger Is New Manager 
of Kodak's Hollywood Laboratory 
* Appointment of M. J. Rornen- 
BERGER as manager of EASTMAN 
Kopak Company's Hollywood proc- 
essing laboratory has been  an- 
nounced by Ivar N. HULTMAN, vice 
president and general manager of 
Kodak Park Works. 

Rothenberger, who is replacing 
B. J. Burns for reasons of health, 
joined Kodak in 1922 and has been 
assistant manager of the company’s 
Chicago processing Laboratory. 


Bovey Films in Production On 
Color Film on Greater Boston 

Martin Bovey Fiims, of Chelms- 
ford, Mass., has begun work on a 
new color film of the Greater Bos- 
ton area. The picture is being spon- 
sored by the Convention Bureau of 
the Greater Boston Chamber of 
Commerce and will deseribe the 
tourist attractions of Boston. 

The Bovey company is currently 
completing two color films for the 
Ashaway Line & Twine Manufac- 
turing Company, called Knight on 
the Broadhead and Hewitt on the 
Neversink (and Lewis Carroll 
couldn't have picked more tantaliz- 
ing titles). These exciting little 
films of trout fishing on two famous 
Eastern trout streams show the fish- 
ing skill and technique of two of 
the country’s best known anglers. 


Medical Film Guild's Studio 

Tue Mepicar Firm Guitp, Lrp., 
has opened new studios for film pro- 
duction at 506 West 57th Street, 
New York. Twelve permanent sets 
suitable for production of medical 
motion pictures are a feature of the 
film center. They include a corner 
of a retail pharmacy, an operating 
room for minor surgery, doctor's 
reception room, dental office, and 
others, 


Along the Production Line 


Busy Slidefilm Schedule at 
Transfilm’s New York Studio 

* The house is full of new slide- 
films at TRANSFILM INCORPORATED 
this month. Four, on sales training, 
are in production for the Appliance 
Division of General Electric. The 
Carrier Corp. is getting two sales 
promotional pictures on air con- 
ditioning. Management Develop- 
ment is the theme and title of a 
130 frame slidefilm for Esso Stand- 
ard Oil Company, and Landers, 
Frary & Clark, makers of Universal 
household appliances, are sponsor- 
ing a sales promotion film for show- 
ing to distributors. 


Wayman Robertson Is Appointed 
Sound Engineer at Kling Studios 


* The appointment of Wayman R. 


have 

you 

lost 
something? 


Do your color prints only 

faintly resemble the original? 

Those brilliant hues can be 

retained only by controlled printing, 
insuring a b-a-l-a-n-c-e-d harmony 

of amazing fidelity... Yes, find 

that brilliance again 


by calling 


RowerTsON as chief sound engineer 
for Kiinc Stupios, Inc. has been 
announced by Frep A. Nives, Kling 
vice-president and director of mo- 
tion pictures and television. 

Mr. Robertson has worked as a 
sound engineer for Paramount Pic- 
tures in New York and Chicago for 
the past 20 years, and prior to that 
he was with the National Broad- 
casting Company. 

Kellman Productions Names 
Marshall Lewis Ad Manager 

G. H. Lewis, for- 
merly with the Pep Boys, has been 
named director of advertising and 
public relations for Louts W. KELL- 
MAN PRopUCTIONS, a division of 
News Reel Laboratory, Philadel- 
phia. 


color Service CO., inc. 


th ST., NEW YORK, N.Y. 


Send for our brockure on what 
scene-for-scene color correction 


means to your production, 


BUSIN 


Coton Speciatist Margaret Gunst of J. 
Arthur Rank’s Denham Labs in England 
was recent guest of Clifford Potts, presi- 
dent of Fordel Films, who has special 
technique for making color release prints. 


Sarra Starts Shooting Off-Job 
Safety Film for National Council 

¢ When The Whistle Blows, new 
safety training film being produced 
for the National Safety Council by 
Sarra, INC., is scheduled to go be- 
fore the cameras this month. Loca- 
tion sites now are being selected, 
and casting is taking place. 

Designed for showings to indus- 
trial audiences, the film deals spe- 
cifically with off-the-job safety dur- 
ing the frantic rush periods when a 
worker hurries to his job and when 
he leaves the job to return home 
again. The dash for the bus . . . the 
daily struggle against traffic . . . the 
hazards of the parking lot . . . these 
are some of the many safety prob- 
lems which will be illustrated. 

The 10-minute film will be pro- 
duced both in 16mm motion picture 
and 35mm sound slidefilm versions. 
Supervising preparation are Charles 
Alexander, manager, and Roy Ben- 
son, assistant manager, of NSC’s in- 
dustrial department. 

The film was written and will be 
directed by Wayne A. Langston of 
Sarra’s creative staff. Production of 
the film is under the supervision of 
Joseph G. Betzer, Sarra director of 
film planning, and Harry W. Lange, 
production manager. 

Princeton Film Appoints Henning 
New Production Control Manager 
* Perer Henninc, formerly in 
charge of the Information Services, 
United States Allied Commission to 
Austria, has been named Production 
Control Manager of THe PRINcE- 
TON FILM CENTER, INC. 

Henning spent four years in 
Vienna supervising all motion pic- 
ture production for the U.S. forces 
in Austria, Prior to going abroad, 
Henning operated the Wyman Press 
Bureau, a motion picture counsel- 
ing service in New York City. 
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New Brumberger Slide Carrier 

Will Show Single Stereo Frame 

* A new carrier for Brumberger 
slide projectors permits the projec- 
tion of a single frame of stereo 
slides without separating the pair. 
Any standard stereo binders may be 
used. 

While the scene is not projected 
in 3-D, it is blown up on a screen, 
providing new color and detail. 
Called the No. 128 carrier, it will 
permit buiness to use stereo slides 
for group showings, while still 
allowing non-stereo slides to be 
shown on the same projector, using 
another carrier. 

The carrier retails at $3.95. Brum- 
berger projectors, starting at $59.50 
with one carrier, are described and 
illustrated in the new Brumberger 
catalog C-3, available by writing 
Brumberger, 34 34th street, Brook- 
lyn 22, N. Y. 


Neumade Products Introduces New 
16 and 35mm Film Synchronizer 

* The “Synchromaster” film syn- 
chronizer brings to industry a syn- 
chronizer meeting the requirements 
of lomm, 35mm and television tech- 
nicians according to Oscar F. Nev, 
founder and president of NEUMADE 
PrRopucts CORPORATION. 

The new product was introduced 
for the first time at the 73rd con- 
vention of the Society of Motion 
Picture and Television Engineers in 
Los Angeles. It is the latest addition 
to the Neumade line of film acces- 
sories. 

Models are in production and 
available from stock with two, three 
and four hubs for 16 and 35mm. 
Assemblies containing five, six or 
more hubs will be assembled to or- 
der. Combination machines will also 
be available for matching 16 and 
35mm frame for frame while record- 
ing frame and footage for both 
types of film. 

All Neumade “Synchromasters” 
are available from Neumade dealers 
throughout the world. 


Stock Footage for Pictures 

* TELENEWS is calling attention to 
its stock footage library of six mil- 
lion feet of film maintained at the 
company’s New York office at 630 
Ninth Avenue. 

Thousands of feet a day on “al- 
most every conceivable subject” go 
into the vaults for later use in edu- 
cational, business, television and 
feature films. Telenews says, “Can 
a pyramid sell your product? Need 


footage of the beach at Waikiki, a! 


raging fire or a busy street? You 
name it, we've got it.” 

Virginia Dillard, chief librarian, 
has all the rates, and can locate 
almost any subject quickly in the 
big cross-indexed catalog. 
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MODEL 


The ideal 35mm movie camera for TV Newsreel, Industrial, 
Travel and Scientific Motion Picture Photography. 


FAMOUS ARRIFLEX FEATURES: 


@ Reflex focusing through taking lens, even when camera is 
running. 


Bright erect image finder, 6/2 x magnification. 
“Follow-focus" without assistant. 

No parallax or other finder problems. 

Full frame focusing and viewing. 

3-lens turret. 


Quick change geared film magazines (200 and 400 feet). 
No belts to connect. 


Variable speed motor built into handle. 

Tachometer registering from O to 50 frames per second. 
Compact, lightweight. 

Equally adaptable for tripod or handheld filming. 
Easily detachable matte box-filter holder. 


. 


COATED LENSES in ARRIFLEX MOUNTS 


28mm Schneider Xenon* 990mm f/3.5 Kilar 
50mm Schneider Xenon* 135mm f/3.8 Kilar 
75mm €/2 Schneider Xenon* 150mm f/3.5 Kilar 


300mm f/ 5.6 Kilar 
* Follow-Focus Gri 
400mm £/5.6 Kilar 


3-DimMENSIONAL 
CINEMATOGRAPHY 


is one of the greatest contributions to the advance- 


ORIGINAL ARRIFLEX ACCESSORIES 


LENS EXTENSION TUBE for close-up filming and 
cinemacrography 


HI-HAT for mounting Arriflex 35 on standard tripods 
SHOULDER-POD for vibration-free, hand-held filming 


BATTERY — 16 Volt, lightweight, non-spill, with 
carrying case and shoulder strap 


BATTERY CHARGER 


rue new ARRIFLEX 35 


@ Sturdy, rugged and rock 
steady. Weighs only 


ment of movie making. Its rapidly growing popu- 19 Ibs. 
larity is sure evidence of its destined success and © Lorge universal ball- 
acceptance wherever movies are at work. joint for leveling. 


Velvet smooth pan 


: is better suite stereo adaptation 
No camera is better suited for ste I antidihauaien cm 


than is the Arriflex 35, known everywhere for rock 


steady pictures .. . every frame in precise register. @ tents 
It is the least expensive camera in the field, the Seeianain 
lightest in weight, it easily couples to synchron- ontel 
motor, and in every other way it is the simplest © Spirit level. 
and most economical way to 3-D movie making. © Guideendute 

all professional 
Available at leading dealers. : 
Write for literature and price list. @ Leather boot 
available. 


PHOTO SUPPLY CORPORATION 


$ 235 FOURTH AVE., NEW YORK 3, N. Y. * GRomercy 5-1120 


WEST COAST OFFICE: 7303 MELROSE AVENUE, HOLLYWOOD 46, CALIFORNIA « WYOMING 9026 


A BUSINESS FILM REFERENCE AND RESEARCH LIBRARY AT YOUR SERVICE 

Write today for complete details on the Film Guide 
Library and the Business Film Bookshelf Services 
available to subscribers. These economical reference 


services have now been improved to meet your needs. 
Address: Film Guide Library, Business Screen, 7064 


Sheridan Rd., Chicago 26. Write today 


don’t delay! 
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(CONTINUED FROM PAGE 45) 
rather than by relaying separate in- 
structions to each one. 

Every conference leader has been 
faced with the problem that certain 
concepts or terms are used differ- 
ently by different people and are 
entirely unknown to some people. 
The much clarification or 
definition can be provided by use of 
a good filmstrip, some slides, or the 
opaque projection of a photo or a 
few lines of printed terminology 
from an authority in the field. 

Many times a conference leader 
prefaces the group discussion by an 
informational lecture. A good film, 
filmstrip, record, tape recording or 


needed 


even a radio or TV broadcast can 
give more information for the same 
purpose. 

Conference leaders in every field 
are dealing with certain broad areas. 
Human relations, safety, the 
chology of getting along with peo- 
ple, interest in world affairs, ete., 
are universal concerns. These lead- 


psy ° 


ers can avail themselves of a wealth 
of carefully produced films and film- 
strips which inculcate better think- 
ing and reasoning among the confer- 
ence group and prove beyond doubt 
that “one picture is worth more than 
a thousand words.” Many leaders 
are not able by themselves to handle 
such abstract matters. 

Where the conference leader is 
interested in stimulating sugges- 
tions, he can present the basic facts 
necessary to stimulate discussion by 
either flashing them via prepared 
slides, or by the showing of a fac- 
tual filmstrip, or the preparation of 
a scale model of the locale or area 


which provides the background for 
the problem. 


TRAINING FOR LEADERSHIP 

* Training of the conference lead- 
ers has always been a stupendous 
job. Today this can be simplified 
and unified by using audio-visual 
techniques such as recording ma- 
chines, films on diction, poise, and 
leadership; slides listing qualifica- 
tions; and overhead projectors for 
noting suggestions to trainees, These 
resources should similarly be made 
available to the trainees for study 
and concentration on the major 
points. The preparation of a good 
set of slides will do more than a 
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long series of lectures to bring home 
the important facts to these trainees. 
When the same trainees then take 
over the conference leadership on 
their own for the first time, a play- 
back machine will afford them an 
excellent opportunity for self-anal- 
ysis and improvement. 
INTEGRATING REGIONAL 
MEETINGS 

* When a large conference is plan- 
ned to follow up a series of regional 
or sectional conferences, it is often 
desirable to use the taped record or 
photographs, slides, or films based 
on some of these regional meetings 
for the purpose of integrating the 
various representatives meeting in 


the large group. Conversely, with 
the introduction of magnetic tape 
on film, an individualized sound 
track for a small group may be 
taped on a motion picture used in 
the training or educational develop- 
ment of a large group. 
Chain-of-command meetings, or 
foremen conferences face the need 
for types of aids by which discus- 
sion, information, and results can 
be transmitted from one group or 
one meeting to another. Here the 
effectiveness of the tape recorder, 
magnetic tape on film, filmstrip, 
charts, slides and other techniques 
can all be employed. The specific 
purpose and amount of time allowed 


112 West 89th Street 
New York 24, N. Y. 


TRafalgar 3-6221 


/ 
motion pictures 
for Television 
and Industry 


dynamic films 


The Biow Company 


incorporated 


wanted to make a series of 
television commercials on 
a nationally known 

drug product. 


Television Advertising 
Associates, Incorporated 


wanted to film a national 
sales program for 
television. 


The Joseph Katz Agency 


wanted to prepare filmed 
introductions to their 
weekly television show. 


-.. they all chose 


dynamic 


will determine which is most desir- 
able. 

Every conference leader bucks the 
unpleasant effects of the existent 
grapevines. We must, therefore, bear 
in mind the assistance that some of 
these audio-visual aids can be if they 
are projected or distributed before 
a planned conference, or as a follow 
up, for dispelling rumors. 

From the communications view- 
point, the use of status symbols has 
marked value, i.e., symbolic of the 
conference leader, is the desk or 
phone or name plate that stands 
before the group and influences its 
reaction to the entire conference 
policy set forth. 

In instances where an entire new 
policy is to be presented, the charts 
or graphs taken from the literature 


prepared in support of such a policy 
may be blown up to show in simple 
form the precedents behind it. 

Where job assignments have re- 
sulted from a conference, a purpose- 
ful film should be a follow up to the 
conference to eliminate lack of un- 
derstanding, and reluctance. If no 
film can be found, slides may be pre- 
pared for this purpose. Details of 
the assignment may be clarified in 
the same way. 


USING SPECIFIC TOOLS —1 


* A conference of executives may 
decide to prepare material indicat- 
ing the nature of the work they ex- 
pect employees to perform. Far 
more desirable than presentation of 
a printed list, would be the showing 
of a filmstrip or film prepared from 
such a list. Scale models and di- 
oramas are dynamic for explana- 
tions of this sort. With business 
firms spending substantial amounts 
to write all kinds of directives to 
employees, the cost of preparing 
these would be far less in terms of 
effectiveness. 

Very often, the participants are 
people of equal rank where the lec- 
ture method has a negative effect; 
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therefore, desirable visual aids can 
be pre-planned and used to demon- 
strate techniques designed to assist 
each conferee, including any _par- 
ticular aspect of the job he is to 
handle. 


USING SPECIFIC TOOLS — 2 


* In a guided conference, a set of 
slides which are easily prepared, or 
opaque projected drawings, or 
sketches will summarize the points 
of agreement. If there is a follow up 
meeting or conference. a set of 2 x 2 
slides, a filmstrip, or a short film 
can be produced and projected for 
this precise purpose. It gives a valid- 
ity and reality to the agreed upon 
points, that a statement will never 
make sufliciently vivid to the assem- 
bled group. 

There are informational confer- 
ences which are not aiming at pre- 
determined conclusions and which 
can be motivated or clarified if they 
are begun with a film. 


PRINTED OR VISUAL AGENDA? 

* In every field, the conference of 
today is a flexible situation. There- 
fore, the mimeographed agenda is 
less satisfactory than the projected 
agenda, A set of slides prepared to 
fiash the agenda for group viewing 
focuses attention more positively 
than a printed agenda. Also, any 
one of these slides can be projected 
again for review purposes. The over- 
head projector may be used for this 
purpose. Then the agenda can be 
added to and changed when deemed 
necessary. If the conferees are asked 
to jot down such changes or addi- 
tions on printed agenda, their notes 
may differ in context. Sometimes 
adjournment of a conference is ne- 
cessitated by lack of time before 
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A TRULY GREA? 
CAMERA for TV, 


Newsreel and 
commercial films 


For tough and trying assignments, ARRIFLEX 35 is 
in a class by itself. Reflex focusing through photo- 
graphing lens while camera is operating—this is 
just one outstanding ARRIFLEX feature. 


Model 11 


onl problem is covered. Here again, 
the use of slides for the agenda 
makes them available for continua- 
tion whereas mimeographed or 
printed sheets disappear. Again, if 
notes have been made at Part | of 
the Conference, these can be referred 
to at Part 2 on the overhead pro- 
jector for group viewing. 

Important data can be easily 
noted on a pad and projected on the 
overhead projector so that the notes 
can be read and interpreted by each 
conferee, rather than asking the 
secretary to review points by re- 
ferring back to her minutes. Since 
this can be done in the dark, while 
the film or filmstrip is being viewed, 
it is a more satisfactory way of 
bringing the notes to the attention 
of the group than jotting the same 
points on a blackboard. When the 
agenda includes a series of prob- 
lems, this type of memo for keeping 
pertinent points in the foreground 
is doubly valuable, and avoids con- 
fusion. 


USING SPECIFIC TOOLS — 3 

* The use of magnetic tape record- 
ing for verbatim note taking is to- 
day superior to written transcrip- 
tion. It can be erased and edited 
when necessary and is not prohibi- 
tively expensive. From the tape a 
technically correct written record 
can be prepared at leisure, if it is 
desired, with proper headings, sub- 
( CONTINUED ON PAGE 72) 


Equipped with bright, right-side-up image finder, 
6'/, x magnification. Solves all parallax problems. 
Variable speed motor built into 
handle operates from lightweight battery. Tachom- 
eter registering from 0 to 50 frames per second. 
Compact, lightweight for either tripod or hand-held 


3 lens turret. 


filming. Takes 200’ or 400’ magazine. 
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Gamera EQu Ipment 


1600 AA YORK CITY 


Write for free folder. 
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AN ANNOUNCEMENT OF IMPORTANCE 
TO U.S. AND CANADIAN INDUSTRY! 


PYRAL 


AND ITS WORLDWIDE LICENSEES 
ARE NOW EQUIPPED TO PROVIDE 


Magnetic Striping 
for Overseas Versions 
of Motion Pictures 


@ Foreign versions of any motion pictures can now 
be released in the languages or dialects of principal 
countries throughout the world, wherever their distri- 
bution may be beneficial to the sponsor or producer. 

Magnetic striping facilities have been established 
on a worldwide basis by Pyral of France. Services of 
native commentators and faithful translation within 
the countries to be served are available together with 
the economical and highly effective method of sound 


striping. 


ing optical prints or on silent versions. 


Aid to Export Sales 


This Pyral service is a defi- 
nite asset to increased export 
sales through more effective 
demonstration films. The sound 
striping equipment which is 
precision-made by Pyral, is al- 
ready operated by Pyral’s li- 
censees throughout the world. 


with 
Magnene Track 


These sound tracks may be added to exist- 


with Magnet & 
Optwal Track 


Airmail Your Inquiries or Cable “Dispyral Paris” 


for Further Information and Film Estimates 


MAGNETIC SOUND SERVICE 


2 RUE BERANGER. PARIS (3). PHONE TUR. 62-62 & 63 


WORLDWIDE 
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headings, etc. For those members 
who may, of necessity, be very late, 
or even absent, the taped record 
may be preserved and played back. 
In fact, in some instances, the leader 
is unavoidably absent for part of the 
discussion and can have this brought 
to him on the recording machine. 
In cases where he is not present to 


start the meeting, his introductory 
message may be recorded. Also, 
there are official messages which 
can be brought to the group in this 
manner. At times, the radio or TV 
broadcast is involved in this type of 
presentation, particularly with com- 
munity groups, or in regard to 
human relations. 

In considering using phonograph 
records instead of tape, we must 
realize that while the initial cost of 
the recording is higher, they may be 
more lasting an can be distributed 
as a conference follow-up. After the 
initial expense, copies are not ex- 
tremely high. 


SPECIFIC TOOL: 
Public Address System 


* The public address system should 
be adopted as part of the conference 
machinery in a large organization. 
It can preface the meeting, or per- 
haps follow it up, with on the spot, 
last-minute changes. Also, in train- 
ing leaders, it affords opportunity 
for try outs in informal situations. 


J) 


Sometimes the need for bringing 
the same day's news to the attention 
of the assembled conferees can be 
accomplished best by flashing the 
actual newsprint via an opaque pro- 
jector. The bringing in of a radio 
for a pertinent and timely broad- 
cast serves much the same purpose. 
Projecting via the opaque a ready 
made chart from a book saves the 
need for preparing a chart on the 
same subject, which may not even 
be so good, 


SPECIFIC TOOLS: 
Chart and Flannelboard 


* Large charts are used very effec- 
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tively, as are flannelboards, in the 
conference. They are transportable 
and can be used over and over 
again. The highest standards of 
clarity and aesthetic appeal should 
be applied to their preparation and 
they should be kept in a size that 
is portable and able to be set up for 
a good display. A chart that is 
planned to show structure or organ- 
ization should have one main idea 
at a time. Graphs are excellent for 


statistics and are quite dramatic if 
we remember to make them as in- 
telligible as possible. 


SPECIFIC TOOL: Plant Tour 
* Just as the field trip is effective in 
educational systems, a plant tour is 
visual instruction on the industrial 
level. The assistance of maps in set- 
ting geographical scenes must not 
be overlooked. Also, in providing 
material for the projectors or the 
blackboards, sometimes a symbol 
will give clarity beyond many words. 
The ever growing use of puppet 
dramatizations for solving unsatis- 
factory situations carries with it 
none of the sting of personal re- 
minders and rebukes. It can be as 
effective for adult meetings as for 
children’s assembly programs. Sim- 


your employees. 


HOW IS THE 
MANAGEMENT 
UNDER YOU? 


How well are your policies and orders carried 
out by your subordinates? 


The answer to that question depends upon how 


well your supervisors represent management to 


Make sure that the management under you is 
what you want it to be. Show your supervisors 
how to represent management with: 


“The Supervisor 
as a Representative 
of Management” 


one of the sound stripfilms in the outstanding 
eight-part visual course SUPERVISOR TRAIN. 
ING ON HUMAN RELATIONS. 


You may obtain a preview without obligation. 


ADDRESS REQUESTS TO: 


Rechet Pictures, Iuc. 


ply made puppets serve the purpose 
well. The dramatization of sales 
techniques is another version of this 
method. At times, live dramatiza- 
tions may be arranged. This is a 
combination audio-visual technique 
that has proved its value to psychol- 
ogists, educators, and the army. It 
gives information, creates under- 
standing, and releases inhibitions. 
Sometimes, it need not be pre- 
arranged, but can be ordered spon- 
taneously when members present 
have a point they want to get across 
at the moment. 

In some instances, using the picto- 
graph technique simplifies complex 
situations. Also, it is more cheaply 
produced than some of the other 
visual aids, and is quite dynamic. 
It consists of simple drawings and a 
few accompanying words, much on 
the order of some of the cartoon 
narratives. It is not to be overlooked 
in considering available media. 

The use of a questionnaire is an 
intelligent and legitimate prelim- 
inary aid before a conference, or a 
useful follow up to poll effectiveness. 
Again, the format and appearance 
brings a reaction, possibly an eager- 
ness, or perhaps an unwillingness to 
answer it. The questionnaire must 
he attractive, clear, and preferably 
one that needs only checks in boxes, 
or under columns for completion. 


Use the Suggestion Box 


If a really effective suggestion box 
is designed to assist conferences, it 
should be made easily visible with 


SUGGESTION 


BOX 


paper and pencil available. Making 
suggestions should become a desir- 
able activity. At conference time, the 
written suggestions can be projected 
amid the comfortable anonymity of 
the darkened room on the opaque 
projector. This is more desirable 
than hearing them read, because in- 
flections in the voice bring connota- 
tions and interpretations which had 
not been in the original meaning of 
the suggestion. 

Where conferences are a regular 
established procedure, a good news- 
letter can emphasize or remind the 
conferees of the problems and de- 
cisions. Thus the conference be- 
comes a mutually organized pro- 
gram. 


Bulletin Boards Can Help 


Organizations employing bulletin 
boards find them excellent visual 


BUSINESS SCREEN MAGAZINE 
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aids when placed in strategic spots, 
i.e., near the water cooler, the time 
clock, or the cafeteria. It assists in 
promulgating the policies that have 
been formulated at conferences. 
Posters and bulletin boards may be 
three dimensional to arouse and 
hold interest. 

For summarization during the 
course of the conference, an over- 
head projector is invaluable. We 
must also remember that the black- 
board is a similar aid, and can be 
used for this purpose. 


Tips for Good Meetings 


If the conference group is ex- 
tremely small, it is vitalized by a 
film or filmstrip. If, on the other 
hand, the group is large and un- 
wieldy, procedures are simplified by 
the use of projectable materials, and 
by tape recording in advance of cer- 
tain pertinent information. This is a 
great savings in time. Again, previ- 
ous conferences can in this way be 
summarized without interruptions. 
If important members of the group 
are absent, the taping of proceed- 
ings and photographing of the actual 
situation will be an apt substitute in 
bringing the conference to them. 


Realia may be brought to the 
conference in the form of bits of 
raw material as well as finished 
products. Even where a film or slide 
is to be used, these things give a 
feeling of texture, smell, weight, 
etc., not conveyed by the photog- 
raphy. If the group is too large to 
make it practicable to pass such 
materials from hand to hand, they 
are frequently readily projectable 
via the opaque projector, still re- 
taining something of the desired 
feeling. 

Of infinite visual assistance to the 
speakers and chairman is a large 
clock at the rear of the room. Other 
extras for the large group are ade- 
quate tags for members, in that they 
provide for easy recognition, and 
lend a feeling of belonging; and 


COLORSLIDE AND FILMSTRIP 
DUPLICATING» 


FRANK A. HOLMES 


7619 Sunset Boulevard 
Bee Angeles 46, California 
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samples and other realia brought in 
by speakers and well displayed. 

There are certain problems which 
are mutual to all types of confer- 
ences, such as people who talk too 
much. For this, the bringing in of 
a projectable aid, will create a break 
in a discussion that has become too 
long winded and sidetracked, and 
will offer a jumping off point to 
stimulate discussion among the more 
silent members of the conference. 

Sometimes, when conferences are 
voluntary, people are reluctant to 
attend, or prone to make excuses. 
This can be minimized by showing 
them a film on the purpose of the 
conference, a week or so in advance. 
With greater understanding, attend- 
ance will improve. Even showing of 
a set of pictures or photos will 
motivate attendance. 

When good communications are 
established as a result of confer- 
ences, both employees and employ- 
ers recognize their goals, respec- 
tively real job satisfaction for the 
former, and the achievement of 
maximum production for the latter. 
With the implementation of the 
existent conference program by the 
audio-visual techniques we have 
mentioned above, comes the estab- 
lishment of effective communica- 
tions between employer and em- 
ployee and the attainment of the 


desired goals. 
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GREAT MOTION PICTURES ARE PROCESSED BY Sathé 


JAY BONAFIELD. 


Executive Vice Pres., RKO-Pathé, Inc., savs: 


"We have never settled for less 
than the best. We use Pathé Labs. 


| 


RKO-Pathé’s varied product 
includes the best in theatrical 
and industrial shorts, as well 
as OPERATION 
\-BOMB and its HEAVYWEIGHT 
FIGHT PICTURES 


is such specials 


Both New York and Hollywood Have Complet 


75MM 


16MM 


“When it comes to film laboratory 
services we have never settled for 
anything less than the best in skill and 
dependability. Consequently, we have 
never settled for less than Pathé 


Laboratories.” 


COLOR 


BLACK 


Laboratory Facilities 


AND WHITH 


Dathé Laboratories, Inc. is a subsidiary of Chesapeake Industries, Inc, 


use BRUMBE 
STEREO EQUIPMENT 


FREE SAMPLE 
BINDER 
ON REQUEST 


STEREO VIEWER 


Brilliant three dimensional 
pictures. Optically ground and 
polished lenses, battery op- 
erated with push-button 
switch. Lightweight, hard-im- 
pact Polystrene (practically 
unbreakable). Takes all 
standard 1%” x 4” stereo 
mounts. 

#1265 Viewer... . List $9.95 

(less batteries) 


STEREO FILE 
Completely portable all-stee! 
file, holds 50 metal or glass 
binders (or 125 cardboard 
mounts), in groups. Scratch. 
proof compartment holds 
Viewer. Designed especially 
for the salesman who needs 
a compact, lightweight sales 
kit. 


Also, other convenient sizes 


BRUMBERGER 


34 THIRTY-FOURTH STREET, BROOKLYN 32, N. Y. 


STEREO BINDER 
The only all-steel binders with 
glass, that automatically cen- 
ter and align your transpar- 
encies. No kits, jigs, tape or 
masks required. Accurate 
prongs hold film correct for 
viewing in standard projectors 
or hand viewers. Simple snap 
assembly. 

#1166 Box of 24 Sets 
List $4.50 Pat. Pend. 
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Available At Last! 
16mm & 35mm VISIBLE EDGE 


FILM NUMBERING MACHINE 


Mounted on a cast alum- 
inum base .. . non-inter 
mitt. st. Automatic metal 
numbering block. Film 
passes over drying roll 
ers before being rewound 

Central lubricating 
point. 2000' capacity; 
printing speed 50° per 
minute 


16mm machine prints be 
tween the perforations 
only model prints 
between the perforations 
or on the outside edge 
as specified. Both nega 
tive and positive films 
can be numbered. 


F.0.B. New York $}995 


Most Recent Purchasers are: 


Movielab Laboratories, Inc., New York 

U S. Air Force, Wright Patterson Field, Ohio 
Southwest Film Laboratory, Inc., Dallas, Texas 
U.S. Photographic Equipment Corp., Brooklyn, N.Y. 
U.S. Public Health Service, Atlanta, Ga. 


ALSO AGENTS FOR: Acme Animation, Acmiola Editors, Auricon 1200 Cameras, Bardwell & 
McAlister Spots, Beli & Howell Printers, Blue Seal Recorders, Bodde Background Screens, 


Century Li 
corders, 


ting, Colortran Lites, 
Kinevox Synchronous Magnetic Recorders, 
— Sound Readers, Raby Blimps and Gearheads, 


Contimatic Printers, Fearless Cranes & Dollies, Hallen Re- 


Mole-Richardson Lights, Moviolas, Pre- 
$.0 S. Edge Machines, Studio 


Readers and Synchronizers. MANY ITEMS AVAILADLE ON TIME PAYMENTS. 


§.0.5. CINEMA SUPPLY CORP. 602 W. 52nd ST., N.Y. 19 


THOMAS VALENTINO, 
wes ath seer [Bop New York 36, 


Cable: SOSOUND 


Estoblished 1932 


NEW PRODUCTS 


Ampro Corp. Introduces New Model 
16mm Projector for Business Use 

* A new “Premier” model 16mm 
sound motion picture projector de- 
signed for business use has been 
announced by the AMpRo CorPorRa- 
TION, Chicago. 

Called the Premier “40,” it is the 
latest model in that Ampro series 
of projectors, first’ marketed in 
1945. 

The “40” features Ampro’s “lift- 
out” case construction, permitting 
the entire projector to be removed, 
and the case’s bottom half to be 
used as a stand to raise the level 
of the projected beam, if desired. 

The “Dyna-Tone” 
used in the “40” 


sound system 


has a high-fidel- 


Ampro’s New Premier “40” 


ity amplifier, said to permit full- 
range theatre-type sound reproduc- 
tion. A special circuit permits its 
use as a separate amplifier for pub- 
lic address systems. The 12-inch 
speaker is of the Alnico-5 type. 
Other features include perma- 
nently attached, swivel-type reel 
governor - controlled sound 
and silent speeds: centralized lu- 
forced air cooling for 


arms; 


brication; 
lamp. amplifier and motor; auto- 
matic fire shutter to prevent film 
damage from heat; and film trans- 
port device using three mechanical 
“fingers” said to provide a smooth 
performance even with partially 
damaged film. 

List price of the projector, with 


speaker, cases, 1,600-foot reel, 50- 
foot cord, and 10-foot power cord 
is $579. It is available from author- 
ized Ampro dealers. 


Electronic Mixer, Volume Control 
for Magnetic Film Production 

* An Electronic Mixer and Vol- 
ume Control is now available for 
users of the Filmosound 202 16mm 
magnetic recording projector ac- 
cording to a recent announcement 
by Bert & Howet. The new ac- 
cessory unit is said to embody 
many features previously found 
only on equipment intended for 
professional should 
make possible the recording of pro- 
fessional quality magnetic sound 
tracks. 


studios. and 


The announcement said a simple 
but accurate means of mixing sound 
signals from microphones, phono- 
graphs, and tape recorders is pro- 
vided. Four separate input chan- 
nels permit their mixed use in any 
combination. Each channel can be 
independently operated by controls 
located on the front panel of the 
cabinet. The output of all four 
channels terminates in a single cable 
which plugs into the microphone 
jack of the Filmosound 202 mag- 
netic recording projector. 

An illuminated volume level me- 
ter, calibrated directly in volume 
units, is said to permit positive 
setting of the recording level at 
any time. A set of matching head- 
phones to permit monitoring dur- 


B&H Electronic 


Vixer Unit 


COLOR SLIDEFILMS 


FOR INDUSTRY 


COLOR FILMSTRIPS 


FOR EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have produced over 350 color films. If you have a production problem, 
contact Henry Clay Gipson, President. . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, N.Y. 
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ing recording is supplied as stand- 
ard equipment. 

Also included in the list price of 
$140.00 are two 25-foot extension 
cables, one for the microphone and 
one to connect the mixer and pro- 
jector. 

The Electronic Mixer and Vol- 
ume Control is available now from 
Bell & Howell dealers according to 


the manufacturer. 


DuKane Announces Production 

of Tape Recorder 

* Production of a new “Tru-Fi- 
delity” Tape Kecorder has been 
announced by the DuKane Cor- 
PORATION, St. Charles, Illinois. The 
DuKane engineered mechanism is 
said to have a minimum of mov- 
ing parts and the quality, dura- 


DuKane Tru-Fidelity Recorder 


bility and facilities required by 
those who use a tape recorder as a 
working tool in their professions. 

All components of the 39-pound 
tape recorder are made by DuKane. 
It is a dual track at two speeds, 71 
and 3%4 inches per second with a 
fast forward of 100 seconds and 
rewind at 80 seconds for 7-inch 
reels. 

Other features include single tape 
motion selector, keyboard facility 
selector, tape counter, “Magic Eye” 
recording level indicator, tape copy- 
ing facility, separate inputs for mi- 
crophone, radio and phonograph, 
public address system, watt 
amplifier, headphone monitoring, 
and 6 by 9 matched dynamic power 
speaker. It operates on 105-125 
volts, 60 cycle AC, and the profes- 
sional price is $299.50, 


Houston- Fearle ‘ss Film Processor 


Houston-Fearless Announces New 
Film Processor for TV Stations 

* Tue Houston-FeaRLEss Corpo- 
RATION of Los Angeles has designed 
a new l6mm motion picture film 
processor said to meet the needs of 
television stations. The company 
announcement described it pro- 
cessing film “at the rate of 20 to 
40 feet per minute to high commer- 
cial standards, within the limits of 
a practical operating budget.” 

The manufacturer said Model 
16R40 film processor automatically 
develops, fixes, washes, dries and 
reels 16mm film ready for showing. 
All necessary equipment is con- 
tained in the compact cabinet. 

Any competent persons should be 
able to operate the processor, even 
on a part time basis. The machine 
is always ready for use because an 
automatic refrigeration unit main- 
tains the proper solution tempera- 
tures. Light-tight hoods enable the 
machine to be operated in ordinary 
light, and only a small darkroom, 
such as a closet, is required for 
loading the film in magazines. 

All necessary equipment is said 
to be furnished with Houston-Fear- 
less Model 16R40, including: ther- 
mostatically controlled refrigera- 
tion, recirculating pumps, replenish- 
ing system, air compressor, indi- 
vidual tanks, drains and overflow 
system, loading elevator, speed con- 
trol, two magazines, 
staples. 


stapler and 


—— SCREENS for REAR PROJECTION 


_ We Manufacture a Complete Line for _ 
All 1omm, Television & Display 


“NEW: Black translucent screens 


available for immediate ship- 
ment in any standard size. 


NEW: White or blue. trend: 


cent screens in any size, with 
or without frames. 


PIPER MANUFACTURING COMPAN 


3146-48 W. Lake St. ° 
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Chicago 12 


SAcramento 2-6534 


MM-II9 


A practical stor- 
age cabinet for 
the varied film 
library. Holds 
400, 800, 1200, 
1600 ft. reels; 


PROTECTS 
YOUR 


70” high, 16” 
deep. Over 50 


models to 
choose from. 


RK-250 
Ideal for School Film 
Libraries. Seven -tlers 
of Separator Racks hold 
250-400 feet reels 
Many models to choose 
from. 


FOR COMPLETE FILM 
EQUIPMENT SEND 
FOR FREE CATALOG 


Nowmade 


PRODUCTS CORPORATION 
330 West 42nd Street New York 18, N 


Profits are automatic with BRIDGAMATIC 
continuous Developing Machines ll 


j AWARDED FEDERAL SUPPLY SERVICE 


CONTRACT 3rd STRAIGHT YEAR FOR 
ALL U.S. GOV'T AGENCIES 


Producers, TV stations, small labs., 
colleges, photo finishers microfilm- 
ers——do it on your own premises— 
control your production from the 
start. 


BRIDGAMATIC straightline ‘'Add-A- 
Unit" idea lets you buy the basic ma- 
chine with stainless steel tanks, then 
add re-circulation, aeration, refrigera- 
tion, replenishment, filtration, etc. as 
needed. Costs little more than old fash 
ioned, cumbersome slow acting rack 
and tank methods. 


Reversal, 16/35mm and 70mm models, 
black and white or color are available. 


The BRIDGAMATIC Blue Book of users 
now includes: 


Esso Standard Oil Co. 

International Business Machines Corp. 
The Fox Co. of Louisiana 

Alpha Radio, Indo China 


BRIDGAMATIC 216C35, Combine- 
tion 16 35mm Automatic Developing 
Machine. Pos. Motion Picture Film 
Speed 900° per hour. $4495 


Madison Film Productions, Wisconsin BRIDGAMATIC JR. $1095 
Fine for TV Stations, positive speed 
Write for lilustrated brochure. 600° per hour. 


ALSO AGENTS FOR: Acme Animation, Acmiola Editors, Auricon 1200 Cameras, Bardwell & 
McAlister Spots, Bell & Howell Printers, Blue Seal Recorders, Bodde Background Screens, 
Century Lighting, Colortran Lites, Contimatic Printers, Fearless Cranes & Dollies, Hallen 
Recorders, Kinevox Synchronous Magnetic Recorders, Mole-Richardson Lights, Moviolas, Pre- 
cision Sound Readers, Raby Blimps and Gearheads, $.0.5. Edge Numbering Machines, 
Studio Sound Readers and Synchronizers. MANY ITEMS AVAILABLE ON TIME PAYMENTS. 
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you have problem? 


Script? research, or help you write it. 


P. reduction ? 


We will write it, complete, including 


SPACE? We have 3200 square feet of 
sound stage 
SETS? Whatever you need 
CAMERAS? For every need 
SOUND? The best 
TALENT? All types 
EDITING? Years of experience 


2 


Distribution 7 National or “spot” ... and TV 


R, les ? Reasonable 


THE VENARD ORGANIZATION 


PEORIA 2, ILLINOIS 


Distributors and Manufacturers of Professional Motion Picture Equipment 


Technical Awerd 1952 
ROBOT AUTOMATIC 
SPLICER 
Academy of Motion Picture 
Arts ond Sciences 


Write for free Ulastrated 


brochures and price liste 


HOLLYWOOD 3 


avaiable fer leate and 


Strauss Occupies New Offices 

* Henry Strauss & Co. has moved 
to new offices at 668 Fifth Avenue. 
New York. Phone number is PLaza 
1-3290. While the staff was pulling 
up stakes in the old location down 
the street, Strauss was off in Japan 
doing another big film for Pan 
American World Airways. 


New Quarters for Film Art 
* New Sessa, president of FiLM- 
art Service, has moved his non- 
competitive animated art service for 
film producers to new offices at 
1587 Broadway, New York. 


Joop Geesink Visits Transfilm 

* Joor famed puppet 
film producer of Amsterdam, Hol- 
land, planed into New York last 
month for hurried conferences with 
American clients and his co-pro- 
ducer in the U. S., TRANSFILM IN- 
CORPORATED, 

Geesink’s clever little characters 
are now selling on television here 
for International Salt, Ecko Prod- 
ucts, Flint Cutlery, Phillips of North 
America and Goebel Brewing. He is 
discussing the idea of doing a 
couple of new films along the lines 
of his famous Kermesse Fantastique, 
sponsored by Phillips Eindhoven, 
and Grand Prix, winner of the 
Venice Biennale last year. 

Geesink says that American ad- 
vertising techniques are being pick- 
ed up by European advertisers, 
notes a change in sales attitude 
among European film sponsors in 
the last year, feels that he is par- 
tially responsible because of the 
many American firms, such as Shell, 
Gillette and Borden’s for whom he 
advertises on film in European the- 
atres. 


Elms Forms Production Firm 

D. former associ- 
ate producer at Leslie Roush Pro- 
ductions, has formed his own com- 
pany, Charles Elms Productions, at 
331 Madison Avenue, New York. 


People 


Sam Orleans & Assoc. Appoints 
H. L. Wilson General Manager 


® Sam ORLEANS AND ASSOCIATES. 
Knoxville, Tennessee producer, has 
announced the appointment of H. L. 
WILSON as general manager. 

“Chick” Wilson, a former radio 
broadcaster, has a film background 
dating to the early 1930's. He be- 
gan narrating newsreels while still 
in radio, and later switched to writ- 
ing and selling business films. 


* 


J. A. West Joins Fletcher Smith 

* J. Arruur West, independent 
film writer and consultant, has 
joined FLetcHerR SMITH Stuptos 
in an executive capacity, according 
to a recent announcement by the 
New York producer. 


* * 


Productions on Film Announces 
Two New Executive Appointments 


* The increasing use of motion pic- 
tures by industry has made neces- 
sary an expansion of production fa- 
cilities and two executive appoint- 
ments at PRODUCTIONS ON FILM, 
INc., according to an announcement 
by Ropert FLemine presi- 
dent. 

To supervise the installation and 
operation of a laboratory for the 
production of slidefilms for busi- 
ness slides for television, 
GEORGE MURPHY has joined the firm 
as an assistant to Murphy McHenry, 
vice president in charge of produe- 
tion. Mr. Murphy was with Esear 
Motion Picture Service, Inc. 

Another reason given for the ex- 
pansion was the growing number of 
television stations. The first job of 
Rosert BEeasLey, new director of 
sales for Productions on Film, Inc. 
was to tour all television stations 
and advertising agencies in North- 
ern Ohio, Indiana and Western 
Pennsylvania. Mr. Beasley was for- 
merly with the Jerry Fairbanks Or- 
ganization. 


If You 


HAVE FILM EQUIPMENT OR ACCESSORIES THAT MUST 
BE MOVED INTERNATIONALLY .. . 


AND 
if YOUR MATERIAL MUST BE PACKED FOR EXPORT... 


OR 


if You WANT TO IMPORT ANYTHING THEATRICAL 


THEN EITHER... 

Cl 5-6080 

cable “BARINTFOR" 
write 723 7th Ave., N. Y. 


BARNETT Intl. Fwders., Inc. 


723.7TH AVENUE, NEW YORK 19, 


SPECIALISTS TO THE M 
AND T.V. INDUSTRIES 
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FRANK J. HAaviicek 


F. J. Havlicek Is Named Assistant 
to President, Reid Ray Films 
Frank J. Havircek, former bus- 
iness manager of athletics at the 
University of lowa, was recently 
named assistant to the president of 
Rew H. Ray INpustries, INe. 
Originally from Chicago, Havli- 
cek graduated from the University 
of Iowa. After service with the 
Army Air Foree during World War 
Il he joined the department of 
physical education at the University. 
While filming sports activities he 
met Reid Ray and became interested 
in motion pictures. 


Drucker to Transfilm Staff 

* Rosert Drucker, for the past 
eight years with Pathescope Produc- 
tions and recently production super- 
visor on that company’s TV series, 
The Hunter, has joined Transfilm, 
Incorporated, as project supervisor. 


Boggs Opens Counsel Offices 
* Tuomas B. Boces, who has been 
an account executive at Transfilm, 
Incorporated, for the past seven 
years, has set up shop at 595 Madi- 
son Avenue, New York. as a con- 
sultant on business and television 
films. 

Mr. Boggs has been in the plan- 
ning and production end of the busi- 
ness film industry for 15 years. 


Tuomas B. Boces 
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Bradford Named Account Exec 


* Ricuarp Braprorp has joined 
TRANSFILM INCORPORATED as an ac- 
count executive. Prior to four years 
service in Korea as a B-29 pilot, 
Mr. Bradford was associated with 
Vance, Sanders and Company, in- 
vestment underwriters in Boston. 


Gene Reichert Is Director of TV 

at Princeton Film Center, Inc. 

Gene Reicuert, formerly an aec- 
count executive and director of ra- 
dio, TV and films of the G. M. 
Basford Company, New York ad- 
vertising agency, has been  ap- 
pointed director of television of 
Tue Princeton Center, INe. 
He will headquarter at the firm’s 
New York office. 

Reichert has a background of 15 
years as a creative advertising ex- 
ecutive and free lance writer. Prior 
to his agency connection he was 
advertising and sales promotion 
manager of five divisions of the 
Armstrong Cork Company. 

He is chairman of the Radio and 
Television Executives Society's com- 
mittee on film commercials, 
which in 1951 surveyed film  pro- 
ducers and advertising agencies 
throughout the nation and last year 
established a standard production 
specifications form for TV com- 
mercials. 

Vilardi Handles Foley Sales 
* J. Vitarpt has been ap- 
pointed Eastern Sales Manager of 


the film department of Georce F. 
FoLey, 


The artist is at last free to express his full creativeness in movie, slide. 


and television titles. Use existing art, logo-types, line drawings --- 


* DOCUMENTARY 
TRAVEL 

SPORT 

CONSERVATION 

WILDLIFE 


MARTIN 
BOVEY 


“The Finest In Outdoor Films”’ 


BUSINESS SCREEN IS THE PREFERRED BUYER'S GUIDE 
OF MORE THAN 7,000 U.S. BUSINESS FILM USERS 


COMPLETE FLEXIBILITY of line photography. 


Large type assortment available. 


IT'S NEW! 
TITLE CELS 


hy 
Photographically 
WS WHITER - SHARPER - 


NO EMBOSSING - NO HALATION 


A new photographic emulsion giving a white image on CLEAR acetate 


159 €. Ontario, Chicago SUpertor SAMPLE 


1953 


CHELMSFORD 
MASSACHUSETTS 


4 


4 
FOR 
11 | 


WRITER OR WRITER-DIRECTOR 


of Current Award-Winning Industrial Documentaries 


"And Then There W ere Four” 
"Day In Court” 

"The Story of Menstruation” 
“United 6534" 

“How to Catch a Cold” 


Other films for General Electric, Monsanto, Dow 
Chemical, Westinghouse, et al. 


Now SHOOTING: “We” employee relations film for Mobilgas Cos. 


Now EpbItinG: “Bic Rep” theatrical-release for Int. Harvester 


THEATRICAL FEATURES 


“Make Mine Music” Disney-RKO 
“Lost Boundaries” 


“The Sellout” MGM 


IN PRODUCTION 


“Main 


(The Railroad Story) MGM 


Schedule Filled for 1953 
This Adv. for Record Purposes 


CHARLES PALMER 


WRITER-PRODUCER 
“Man With a Thousand Hands” 


Feature-length documentary with Raymond Massey 
sponsored by International Harvester 


L. deRochemont 


Mobilgas Companies 
International Harvester 
International Cellucotton 
United Air Lines 


International Cellucotton 


Book—W ITH Dore SCHARY 


Case History of a Movie 
Random House * 1950 


FEATURE IN WORK 
“The Big Brass Band” 
Jesse Lasky Productions 


2085 Balmer Drive 
Los Angeles 39, Cal. 


BOUND VOLUMES OF BUSINESS SCREEN ISSUES 


* Complete bound volumes of 
all 1952, 1951, 1950 and 1949 
issues of BUSINESS SCREEN are 


available while supply lasts at 
$7.50 per volume, Order today 
at 7064 Sheridan, Chicago 26. 


Expert Factory Repairs 


Lenses mounted — “T” stopped — 
calibrated and tested. 


WE SELL 
WE RENT © WE SERVICE 


the film and TV needs 
of the universe. 


A complete line of 35mm 
and lémm Cameras, Moviolas, 
Dollies and accessories. 


MITCHELL BELL & HOWELL MAURER AURIC 
lighting & Editing i Pr 


Machines. Whatever your needs—you name 
it—we have it. 


FRANK C. ZUCKER 


GAmeRA EQuipment ©. 


1600 BROADWAY NEW YORK CITY 


Better 16mm Showings Result 


| of Film Treatment Research 


The 


scratched motion picture 
print, sometimes the nemesis of the- 
atrical, television and business film 


distributors, is becoming more and 


more of a rarity. Not too many 
years ago, the only thing a con- 


scientious film distributor could do 
_with a beat-up print was junk it, 


but cinema science has now come 
pretty close to solving the problem. 
Today a film has to be very badly 
battered before it cannot find an- 


_ other hundred hours or so of pro- 


ductive existence after treatment by 
one of the film “rejuvenators,” 


/ companies which promise to, and 
' usually do, make old prints look 


like new. 
Insures Life of Prints 


It is pretty well established that 


film treatment, prior to any projec- 


tion, is good insurance for long life 


of the print. But, it’s a lucky film 


that, somewhere in its existence, 


_ doesn’t run into a malformed aper- 
ture or a dirty gate that no prior 


treatment will protect it from, 
When this happens, film men can 


usually put the print back into use 
| by sending it to get “the treatment” 


- often at such a place as Rapid 
Film Technique, Inc., one of the 
oldest firms in the business, who 


| have been “de-seratehing” films for 
_ some 14 years. 


General 


Rapid’s president, Jack Bernard, 
has obviously latched onto a good 
thing, serving customers in 48 states 
and such blue chips as U.S. Rubber, 
U.S. Steel, du Pont, General Motors, 
Electric, Dow Chemical. 


| American Can, Jam Handy and a 


half a thousand others, and he is 
mighty cozy about what goes on in 


his back rooms (he has got compe- 
tition). Best guess is that the bat- 


tery of tanks and gurgling solutions 
first get all the dirt out of the 
scratches, soften up the emulsion 
without effecting the image, then 
swell it up tight so the scratched 
parts don’t show and harden it so it 
won't gap open again. Anyway, it 
works, and business is burgeoning. 


Local Licensees Set Up 


Film producers and distributors 
don’t have to send their prints (orig- 
inals are serviced, too, with “loving 
care”) all the way to New York any 
more. Rapid has just recently set up 
licensees to cover the country. Way 
out west it will be Bailey Films, Inc., 
in Los Angeles. In the midwest are 
Swank Motion Pictures, Inc., in St. 
Louis and International Film Bu- 
reau, Inc., in Chicago. Down south, 
the Rapid people are Delta Visual 
Services, Inc., in New Orleans. & 


SauL ELKINS 


Saul Elkins, Hollywood Producer 
Joins Reid Ray Television Co. 

ELkins, well-known Holly- 
wood producer-director, has been 
named head of television film pro- 
ductions for Rem H. Ray Tete- 
VISION Propuctions, INc. 

Mr. Elkins has been engaged in 
independent production since leav- 
ing Warner Brothers about a year 
ago. He has a background in many 
phases of the motion picture indus- 
try with leading Hollywood organi- 
zations. 

He started his career at Fox 
Films, Inc., in 1934 as a feature 
scenario writer and dialogue di- 
rector. He has also been a feature 
scenario writer at 20th Century 
Fox, RKO, Columbia and Warner 
Brothers. 

For seven years, Mr. Elkins was 
under contract to Warner Brothers 
as writer, director and producer. 
During that time he amassed over 
150 short subjects credits. Of these, 
11 were nominated for academy 
awards and three won. He also pro- 
duced 14 feature films for Warner 
Brothers. 

* * 
Next Montn: The Index of Spon- 
sored Films in these pages. 


complete 


Color 
Corrected 
Kodachrome Prints 


2015 YOUNG ST. DALLAS 2, TEXAS 
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ANIMATION STUDIOS: 


Spinn and Associates: continued 
PRINCIPAL OFFICERS 
Mrs. Louise Spinn, Partner 
Mr. William McHugh, Partner 
Primary Services: Highly technical motion pic- 
ture animation. Complete visual programs in- 
cluding production of all types of slides and 
slidefilms. Creative engineering services for 
special visual problems. Laboratory for slide- 
film release prints. Material for 7,000 watt pro- 
jector. 
FaciLities: Many varied cameras and projectors. 
Complete slidefilm laboratory. 
REFERENCES: University of Illinois, Standard Oil 
Company (Indiana), Super Market Institute, 
Swift & Company. Zenith Radio Corporation. 


Vipearr, INc. 
240 East 39th Street, New York 16 
Phone: LE 2-7378-9 
Date of Organization: January 1951 
PRINCIPAL OFFICERS 
Albert Zuckerman, President 
Florence Hartman, Secretary 
Primary Services: Art work, animation, titles. 
slidefilms, optical effects. 35mm and 16mm: 
black and white and color. 
Faciuities: 35mm animation stand, l6mm anima- 
tion stand, 35mm optical bench. Fully staffed art 
and animation department. 
Rererences: Farkas Films, Inc., Gray-O’Reilly. 
Robert Lawrence Productions. March of Time 
TV. Video Pictures. 


EDITING FACILITIES 


* 
HoL_Lywoop Fitm CoMPANy 
946 N. Seward Street, Hollywood 38 
Phone: HO 4-719] 
Date of Organization: 1938 
PRINCIPAL OFFICERS 
Ben Teitelbaum, Partner 
Harry Teitelbaum, Partner 

PRIMARY Services: Equipment. Rent film cutting 
rooms. Film storage. 
Facitities: 10 new modern equipped editing 
rooms. 35 safety film vaults. 
Rererences: Acme Film Laboratories, Consoli- 
dated Film Industries, Encyclopaedia Britannica 
Films, General Film Laboratories. 


TITLE SERVICES 


CINEFFECTS, INC. 
115 West 45th Street, New York 36 
See complete listing under “Animation” 


Francis LEE Stuptos 
479 Sixth Avenue, New York 11 
See complete listing under “Animation” 


* * * 
Grapuic Arts Worksuop, INc. 
159 East Ontario Street, Chicago 
Phone: SU 7-2422 
PRINCIPAL OFFICERS 
R. W. Wirtz, President 
L. Ek. Livingston, General Manager 
Primary Services: Film titles — photographic. 
Facitities: Complete facilities for photo-com- 


position and line photography, as well as com- 
plete equipment for processing a white image on 
clear acetate, formica, ete. 
Rererences: Atlas Film Corporation, The Car- 
toonists. Needham. Louis & Brorby, Sarra, Ine., 
The Venard Organization. 


KNIGHT STUDIO 
159 East Chicago Ave., Chicago 11 
Phone: SU perior 7-5069 
Date of Organization: 1942 
PRINCIPAL OFFICERS 
Ivend H. Krohn, Owner and Manager 
Arthur F. Krohn, Sales Director 
Primary Services: Hot stamping of motion pie- 
ture. slidefilm and TV titles in black, white or 
colors. 
Factuities: Ludlow and Linotype casting equip- 
Vandercock Precision Proof Press for 
black on white proofs; hot stamping equipment. 
Rererexces: Atlas Film Corporation, Cinecraft 
Productions, Department of Interior Bureau of 
Indian Affairs, Sarra, Inc., Vogue-Wright Studios. 


ment: 


Knicur SERVICE 
524 West 25th Street, New York 1 
Phone: W Atkins 4-6688 
Date of Organization: March 1949 
Robert B. Knight. Sole Owner 
Primary Services: Printing of hot press titles 
for motion pictures, slidefilms, television and 
filmstrips. 
Faciuities: Complete assortment of type styles 
and special hot press printing presses for long 
(CONTINUED ON 80) 


FOLLOWING PAGE 


Stereophonic Sound 


color or black and white. 
We can also convert 
your present projectors or 
furnish new projection 
equipment for 3-D use. 


Telephone, telegraph or 


write for full information. 


WE CAN DELIVER A COMPLETE 3D FILM PRODUCTION PACKAGE, INCLUDING: 


new life, new impact, 
NOW... your story in 


Now—-today we offer third-dimen- 
sional film production service, with 
complete 


from script to sereen-—in lomm 


1. Writing script and handling 
entire production. 


2. In addition to two black and 


white negatives (or color orig- 


inals) we will deliver one dupe 
negative or color master to 
make prints for normal use. 


3. Record with binaural sound 
for stereophonic effects with 
3-D projection. 


4. Deliver one standard l6mm 
answer print and one 3-D an- 
swer print. 


5. Convert eclient’s own projec- 
tors for 3-D use, or deliver 
new projectors completely con- 
verted, if he so desires. (See 
illustration above of De Vry 
JAN 16mm Stereo pair.) 


6. One special 3-D screen. 


hew meaning 


—EXPERIENCE SINCE 1914— 

211 w. comberlond 
knoxville, tenn. 
116 nw. 2nd street 


NUMBER 4 * 


Attention is called to the fact that in delivering 3-D films and Stereophonic sound, 
your standard equipment and prints continue to be available for normal use. 
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SAM ORLEANS PRODUCTIONS 


Rapid Insurance tor 
- Perfect Performance” 


A single showing of your film may reach ao 
° million people. Why take a chance with field- 
worn, damaged prints? Keep your prints up to 
quality standard with Rapid-Film-treatment 
and care. 


Our service includes two exclusive processes: 


RAPIDWELD: 


We remove scratches, fingermorks, 
oil stains from both sides of film, 
restore flexibility to brittle film and 
repair faulty splices. 


RAPIDTREAT: 


We coot the emulsion side of new 
film to protect against scratches, 
staining and brittleness that occur 
through handling and projection. 


Consult our representatives: 


Bailey Films, Inc., 6509 De Longpre Ave., Hollywood 28, Calif. 
. Deita Visual Service, Inc., 815 Poydras St., New Orleans 12, La. 
International Film Bureau, 57 E. Jackson Bivd., Chicago 4, Ill. 
. Swank Motion Picture, Inc., 614 N. Skinker Bivd., St. Louis 5, Mo. 


*Scratch-free 


TECHNIQUE INC. 


21 WEST 46th STREET * WEW YORK'96, N.Y. * 302-2446 


SEE the Selectroslide 


Fully automatic projector * * * 48 2x2 slide 
capacity 750-1000 watt projector * * * Remote 
Control. 

For personnel instruction, sales meetings, show- 
rooms and Customer ice presentations. 
Ask for a demonstration and be convinced. 


Write jor SPINDLER & SAUPPE 


9, for bi 2201 BEVERLY BOULEVARD 


LOS ANGELES 4, CALIFORNIA 


TITLE SERVICES: 


Knight Title Service: continued 
TV “crawlers” and rolling titles for motion pic- 
tures. 
SPECIAL Services: Specialists in foreign lan- 
guages and hot press color work. 
Rererences: C & G Filmeffects, Cineffects, Inc., 
Princeton Film Center, State Department. 


Main TitLe SERVICE 
238 East 47th Street, New York 17 
Phone: PLaza 9-3074 

Date of Organization: 1949 
Principat Orricers AND DEPARTMENT Heaps 

Charles D. Murray, Director 

Thomas Silvester, Compositor 

Joseph D’Angio, Art Director 

Larry Kean, Photography 
Primary Services: Hot press printing on acetate 
for film and TV titles, art, charts, cartoons for 
film and TV. Original photography for slidefilms. 
Facitities: Printing presses and type, normal 
studio equipment for art and photography. 
SPECIAL SERVICES: Specialize in art and printing 
for slidefilms. 
Rererences: Bergman Associates, Campus Film 
Productions, Popular Science Publishing Co., 
Projection Art Studios, Tested Teaching Films. 
Ray Mercer & ComPpaNy 
4231 Normal Avenue, Hollywood 29 


See complete listing under “Animation” 


QQ Motion Picture Tires 
1243 Sixth Avenue, New York 19 


VipEART, INCORPORATED 
240 East 39th Street, New York 
See complete listing under “Animation” 


MUSIC FOR FILMS 


AssociaTep Music, INc. 
9032 Burton Way, Beverly Hills, Calif. 


* * 
Aupto-Master Corp. 
341 Madison Avenue, New York 17 
Phone: MUrray Hill 3-3881 

Cable: Heroservic 

Date of Organization: 1947: 

Herbert Rosen, President 
Primary Services: Mood and bridge 

brary for background purposes. 

Rererences: WKNB-TV (Hartford, 


Acoustic Equipment Company. 


music li- 


Cain-SCHUMANN Music SERVICE 
16006 North Radford Avenue, North Hollywood 


Conn.), 


CINESOUND COMPANY 


5968 Santa Monica Blvd., Hollywood 38 


See complete listing under “Sound Recording” 


CoLuMBIA TRANSCRIPTIONS 
A Division of Columbia Records, Inc. 
799 Seventh Avenue, New York 19 
See complete listing under * ‘Sound Recording” 


Lanc WortTH INc. 


113 West 57th Street. New York 19 
Mr. C. Y. Langlois, Jr. 


RCA Victor Custom Recorp Dtvision 


630 Fifth Avenue, New York 20 
See complete listing under “Sound Recording” 


* * 


Tuomas J. VALENTINO, INC. 
150 West 46th Street, New York 36 
Phone: CIrcle 6-4675 
Date of Organization: 1932 
Date of Incorporation: 1940 
PRINCIPAL OFFICERS AND DEPARTMENT Heaps 
Thomas J. Valentino, President 
Peter J. Riolo, Sales Manager 
Richard Valentino, Vice President 
Mario Alcalde, Advertising Department 
PRIMARY SERVICES: Sound effects records and 
mood music records for use in films, television 
and stage presentations. Pressing of records, spe- 
cial acetates, preparation of special sales material 
on records. 
Rererences: Charles Antell. Inc., Dramatists 
Play Service, Firestone, Schenley, Inc., Television 
Advertising Associates, Young & Rubicam. 


Emit Vetazco, INc. 
723 Seventh Avenue. New York 19 
See under “Sound 


STOCK LIBRARIES 


ADvANe Fux LIBRARIES 
729 Seventh Avenue, New York 
FiLMs OF THE NATIONS 
Distriputors, INc. 
62 West 45th Street, New York 36 
Phone: MUrray Hill 2-0040 
Date of Organization: 1946 
PrincipaL Orricers AND DepartTMENT Heaps 
Maurice T. Groen, Executive Vice-President 
Charles Getts, Chief Librarian 
Ronald T. Groen, Head Stock Shots Department 
PRIMARY Services: Supply stock shots, 16mm or 
35mm, black and white or color. Over 5.000.000 
feet of stock footage available. 


FILM LABORATORIES 


Hillside 7471. 


1161 NORTH HIGHLAND AVE. == HOLLYWOOD 38, CALIFORNIA 
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The Mark of 
Excellence in 
Commercial Films 


CATE & McGLONE 
Films for Industry 
1521 CROSS ROADS OF THE WORLD 
HOLLYWOOD 28, CALIFORNIA 


magnetic film 
recorder for 
motion pictures 
and television. 


MOTION: PICTURE 
TELEVISION ART. 


Animation-Titles 
Jor Motion Picture 
“Producers 
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STOCK LIBRARIES: 


Crassic EXCHANGE 
1611 N. LaBrea Avenue, Hollywood 28 
Phone: HO 7-4255 
Date of Organization: 1919 
Charles H. Tarbox, Owner 

Primary Services: Very large library of early 
movie material from first films made by Thomas 
A. Edison in 1895 down to the last pictures made 
in 1929 with the advent of sound. Stars available 
include Valentino, Keystone Kops, Mack Sennett 
Bathing Girls, and early documentary and topical 
subjects such as Mckinley, Billy Sunday, ete., 
etc. 
REFERENCES: Cinerama uses 3 of our subjects in 


their prologue, also WNBQ, WOW, WAAM, 
Philco, etc. 


Lioyps Firm Liprary 
729 Seventh Avenue, New York 


Stock Suots UNLIMITED 
1600 Broadway, New York 


TELENEWS Propuctions, INc. 
630 Ninth Avenue, New York 36 


FILM TREATMENT 


Services offering preservation, care and 
film rejuvenation, including handling 
COMPREHENSIVE SERVICE Corp. 
245 W. 55th Street, New York 19 
Phone: CO 5-6767 
Date of Organization: 1929 
Principat Orricers AND DeparTMENT Heaps 
Michael Freedman, President 
Jane Leni, Treasurer 
Wm. A Smith, Comptroller 
Hannah Dursten, Credit Department 
Esther Rice, Manager, Rejuvenation Dept. 


Primary Services: (a) Rejuvenation of motion 
picture film, 16mm and 35mm, negative and 
positive, color and b&w. Only scratch removal 
process for both celluloid and emulsion which 
does not use coatings. 

(b) Supplying the professional user of motion 
pictures with all equipment and accessories such 
as reels, cans and shipping cases. rewinds, tables, 
cabinets, ete. 

(c) Television film distributing department han- 
dling the physical distribution of film to TV 
stations. 


Faciuities: Film rejuvenation department 
equipped with especially designed processing and 
laboratory equipment occupies 5000 sq. ft. area. 
15,000 sq. ft. warehouse area devoted to carry- 
ing inventory to provide immediate services for 
equipment department. 

SpeciaL Services: Television film distribution 
dept. provides editorial services such as making 
editorial changes in finished prints to conform 
with individual station’s time requirements and 
sponsor's quick editorial changes. 

Rererences: DeLuxe Laboratories; Walt Disney 
Productions; Eastman Kodak Company; General 
Electric Co.; General Motors Corporation. 
(FILM CARE LISTINGS ON PAGE 83) 


Supplemental listings will appear in the follow- 
ing (August) issue of BUSINESS SCREEN. 


MERCHANDISING & SALES TRAINING 
PROGRAM THAT COSTS PEANUTS 


Modern Merchandising Requires 
Better Training for all Branches 
of Distribution 


Because of the scarcity of good men whe can teach it's best to 
seek out the one man in your organization whe con tell the real 
story of your product and put it on tape recording. Send record- 
ing tape to 8.C.A. or Columbia Studios'in New York, Chicago or 
Les Angeles to hove long playing records mode. Plan your story 
(obout 2500 words) so that it will go on a 25 minute micre 
groove record. Thus, you get away from conned soles tolks ond 
professional voices. Use from 25 to 40 slides to illustrate totk. 
A toned down clicker tells when to change slides ond elimi- 
nates noisy, distracting bell ly vused. 
PICTUR-VISION SALES TRAINING PROGRAM... . 
is personolized and it eliminates the high cost of professional 
talent. Stort the program with a picture of the official the first 
minute of his tolk. He'll put the story over as he knows what 
he's talking about. All the equipment needed is a Pictur-Vision 
99 projector, collapsible x 30’’ or 40'' 60°" Pictur-Vision 
Show Boord, a recording unit and series of long playing micro 
groove records. Your sales manager can board plone and 
present any number of your officials to the dealers and distribu. 
tors all over the country. 
COSTS PEANUTS COMPARED TO MOVIES 
The cost of setting up @ progrom using 35mm slides and long 
playing records is pennies compored to the cost of Témm 
movies. Eliminate the possibility of your program being obseo- 
lete before it's started. Eliminate the brassy and scrotchy 
sound, the background noises that make listening so dificult. 
Sell @ practical busi ting. Do not try to put on entertoin- 
ment. Let your men sit in the light without the shades drown. 
You can develop three or four progroms a yeor ond change 
progroms as desired. The cost is peanuts. 


For further information write — 


Preture Re 


OCONOMOWOC, WISCONSIN Phone 1230 


Library 
of 

MOOD & BRIDGE 

MUSIC 


A diversified library of musical recordings 
providing incidental and mood music in 
various lengths and characters — ranging 
from fanfares, openings, endings and ro- 
mantic moods to weird and frolic melodies. 
Suitable for every type of production: TV 
programs, l6mm films, theatrical shows, 
newsreels, sound slidefilms, ete. High Fi- 
delity recordings performed by full-size 
orchestras. Available either on a per se- 
lection or unlimited use basis, 


License Conditions and 
Full Details on Request. 


AUDIO-MASTER Corp. 


341 MADISON AVE, 
NEW YORK 17, Y. 
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A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


__EASTERN STATES 


CONNECTICUT 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


DISTRICT OF COLUMBIA 


Jam Handy Organization, Inc., 
1730 H Street, Washington 6, 


The Film Center, 915 12th St. 
N.W., Washington. 


MARYLAND 


Howard E. Thompson, Box 204, 
Mt. Airy. 


MASSACHUSETTS « 


Cinema, Inc., 234 Clarendon St., 
Boston 16. 


NEW JERSEY 
Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


Association Films, Inc., Broad at 
Elm, Ridgefield, N. J. 


NEW YORK 


Association Films, Inc., 347 
Madison, New York 19 


Buchan Pictures, 79 Allen St., 
Buffalo. 


Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 


Comprehensive Service Co., 245 
W. 55th St., New York 19. 


Crawford & Immig, Inc., 265 W. 
14th St., New York City 11. 


The Jam Handy Organization, 
Inc., 1775 Broadway, New York. 


Ken Killian Sd. & Vis. Pats. 
P. 0. Box 364 Hempstead, N. Y. 


Mogull, Film and Camera Com- 
my, 112-114 W. 48th St., New 
ork 19. 


S$. O. S. Cinema Supply Corp., 
002 W. 52nd St., New York 19. 


Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 


United Specialists, Inc., Pawling. 
Visual Sciences, 599BS Suffern. 


PENNSYLVANIA ¢ 


Jam Handy Organization, Inc., 
930 Penn Ave., Pittsburgh 22. 


J. P. Lilley & Son, 277 Boas St., 


Harrisburg. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


* RHODE ISLAND ¢ 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3. 


WEST VIRGINIA 


Haley Audio-Visual Service, 
Box 703, Charleston 23. 


Pavis, Inc., 427 W. Washington St., 
Phone 2-5311, Box 6095, Station 
A, Charleston 2. 


B. S. Simpson, 818 Virginia St., 
W., Charleston 2. 


_SOUTHERN STATES 
ALABAMA 


Stevens Pictures, Inc., 217 - 22nd 
St., North, Birmingham. 


FLORIDA 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


GEORGIA 
Colonial Films,71 Walton St., 
N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


LOUISIANA 


Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 


MISSISSIPPI 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 


¢ TENNESSEE ¢ 


Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 


VIRGINIA 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371. 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


ARKANSAS ¢ 


Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


MIDWESTERN STATES 


¢ ILLINOIS ¢ 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 


Association Films, Inc., 79 East 
Adams St., Chicago 3. 


Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 


Jam Handy Organization, Inc., 
230 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


INDIANA 


Burke’s Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


IOWA e 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


KANSAS-MISSOURI 
Erker Bros. Optical Co., 610 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


¢ MICHIGAN 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


OHIO e 


Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati. 


Academy Film Service Inc., 2112 
Payne Ave., Cleveland 14. 


Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton. 

M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


WISCONSIN 


R. H. Flath Company, 2410 N. 3d 
St., Milwaukee 12. 


WESTERN STATES 


EQUIPMENT, FILMS AND PROJECTION SERVICE 


e CALIFORNIA 

Baron Film Service, P.O. Box 
291, Phone Mu. 3331, Los An- 
geles. 

Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Jam Handy Organization, Inc., 
5746 Sunset Boulevard, Holly- 
wood 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

Association Films, Inc., 351 Turk 
St., San Francisco 2. 

C. R. Skinner Manufacturing 
Co., 239 Grant Ave., San Fran- 
cisco 8. 


Westcoast Films, 350 Battery St., 
San Francisco 11. 


COLORADO 


Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 
ver 3. 


¢ OKLAHOMA 


H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 


OREGON 


Moore’s Motion Picture Service, 
33 N. W. 9th Ave., Portland 
9, Oregon. 


e TEXAS 

Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 

George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 

Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin. 


UTAH 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 


_CANADA - FOREIGN 


Audio-Visual Supply Company, 
Toronto General Trusts Building, 
Winnipeg, Man. 

Distribuidora Filmica Venezo- 
lana De 16MM.., S.A., Apartado 
706 Caracas, Venezuela, S.A. 


BUSINESS SCREEN MAGAZINE 
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A CABINET TO FILE 
11x 14 ART CARDS 
Backgrounds & Animation 


1414" wide, high, 24” deep 
(inside measurement) 


We have designed this cabinet to fill a long 

felt need—filing accommodation for your 11 x 

14 art cards. All steel construction 

Each drawer has 4 roller bearings 

Dust proof... Fire proof... Reinforced 

with channel formed ribs for lifetime rigidity 
. « Smooth hammertone office green baked 

enamel . . . Base Interlocks in any arrange- 

ment of installations. 


Each Cabinet $22.50 
Index _..... 3.00 
4.00 


Phone or Write for TV supply bulletin 
Phone: HArrison 7-1447 


TELEVISION EQUIP. CO. 


1318 S. Wabash Ave. Chicago 5, Ill. 


EVERYTHING FOR THE STUDIO 


BLY 


IT FROM’ BUSINESS 


SCREEN ADVERTISERS 


For |6mm. Film — 400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Only bear 
original this 
Fiberbilt TRADE 

Cases MARK 


NUMBER 4 * 


VOLUME 14 


1953 
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FILM TREATMENT 


* * * 


PEERLESS Fi_mM PRrocessinG CORPORATION 
165 West 46th Street, New York 36 
Phone: PLaza 7-3630 
Date of Organization: 1934 


New York Pant: 130 West 46th St. Phone: 
JU 2-0052. Louis J. Mikulka, Manager 
West Coast Brancu: 959 Seward St., Holly- 


wood, Calif. Phone: Hollywood 7 
C. Krupa, Vice President 


7-9223, Victor 


Principat Orricers AND DepartMeNt Heaps 
Kern Moyse, President 
Victor C. Krupa, Vice President, Technical 
Director 
R. S. Moyse, Vice President, Treasurer 
Suzon Steinle Krupa, Secretary 
Barbara Holz, Assistant Secretary-Treasurer 
Thomas E. Ayers, Manager Western Plant 


Operations 

Raoul J. Menendez, Eastern Sales Manager 

Jens Steemann, Manager Columbia Installation 

Miller Wilson, Manager Fort Lee Installation 

Allan De Forest, Special Services, New Y ork 

Paul Krupa, Special Services, Hollywood 

PRIMARY SERVICES: Peerless treatments to protect 
and preserve release prints, television shows on 
film, kineseopes, commercials, theatre advertis- 
ing, prints for continuous projection, filmstrips, 
transparencies, microfilm; treatments to preserve 
negatives, masters, color originals; film rejuvena- 
tion, including Peer-Renu for shrunken negatives 
and originals, scratch removal, rehumidification, 
cleaning and repairs. 
Facitities: Processing equipment for protective 
and preservative treatments; film rejuvenation 
equipment; film shrinkage gauges: cleaning and 
repair equipment; Bell & Howell and DeVry pro- 
jectors: film vault. 
SPECIAL SERVICES: Servicing, shipments and stor- 
age of TV shows on film; film library servicing; 
film distribution; laboratory liaison and expedit- 
ing: film storage. 
Rererences: Columbia Pictures Corporation, 
Federal Telefilms, Gross-Krasne, Inc.. MeCann- 
Erickson, Inc., National Broadcasting Company, 
United Artists Corporation, United 
Programs, ete. 


Television 


Domestic LIicENSERS 
ATLANTA, Ga.: The Distributor’s Group. 
caco: Atlas Film Corporation; Chicago Film 
Laboratory; Crescent Film Laboratories; Ideal 
Pictures Ine.; Wilding Picture Productions. 
CLEVELAND: Motion Picture Productions. DALLAs: 
Southwest Soundfilms. Dayton: Film Associates, 
Inc.; Wright-Patterson Air Force Base. Derrort: 
The Jam Handy Organization. HoLLywoop: 
Acme Film Laboratories; Color Corporation of 
America; Columbia Pictures Corporation; Con- 
solidated Film Industries; Hollywood Film Enter- 
prises; Pathe Laboratories; Telefilm, Inc. Kansas 
Crry: The Calvin Company. New York: Cineque 
Colorfilm Laboratories; Consolidated Film Indus- 
tries; DeLuxe Laboratories; Fordel Film Labora- 
tories; Pathe Laboratories. PoRTLAND: Sawyer’s, 


Inc. St. Paut: Reid H. Ray Film Ind. San 


Francisco: W. A. Palmer Films, Inc. Wasn- 
incTon, D.C.: Byron, Inc. 
(LISTINGS ARE CONCLUDED ON PAGE 84) 


GEO. W. COLBURN LABORATORY INC. 


464 NORTH WACKER DRIVE* CHICAGO 6 


TELEPHONE STATE 2-7316 


16mm 
SERVICES 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., Cleveland 3, Ohio 


pradg 
productions 


oF conn 


WEW YORK 19, WEW YORK 
Plaza 7-2657-2667-2668 
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specialized laboratory services 


35mm Color Theater 
Prints from 16mm Color 
Originals . . . 3 meth- 
ods: Ansco Direct Re- 
versal, Eastman or Ans- 
co Color Negatives, 
Three-Separation Nega- 
tives. 


35 am 


Kodachrome Optical 
Printing Masters with 
Special Effects 


16 mm 
TV 
3D 
NEW 


Special Photographic Ef- 
fects for Television Pro- 
ducers 


Kodachrome 
blown up to 35mm East- 
man Color 3D Negatives 


Unsurpassed separation 
positives and Color In- 
ter-negatives with Ef- 
fects, made on our New 
Precision Contact Printer 


Filme fects 
OF HOLLYWOOD 


1153 NO. HIGHLAND AVENUE 
HOLLYWOOD 38, CALIFORNIA 
HOllywood 9-5808 


Superimposures 
3D convergence 
correction 
Special Optical 
Effects 
Dissolves 


Montages 
Fades 
Wipes 
Zooms 


IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIFLEX, DE BRIES, B&H STAND- 
ARDS AND HI-SPEEDS, WALLS, AKELEYS, CINE 
SPECIALS, AURICONS, MAURERS, FILMOS. 
ALSO BALTARS, COOKES AND OTHER LENSES. 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED. PLEASE 
SHIP INSURED OR FORWARD DESCRIPTIONS 
AIRMAIL. IMMEDIATE PAYMENT. 


GORDON ENTERPRISES 
5362 N. CAHUENGA + NORTH HOLLYWOOD, CAL. 


FOR SALE 


16mm Holmes Arc Projector, 
1952 model, includes ped- 
estal and 35 ampere recti- 
fier. 


Price: $700 


Write Box 580 


BUSINESS SCREEN 
48y Fifth Ave., New York 17, N.Y. 
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FILM TREATMENT: 


* * * 
Rapip Firm Tecunigue, Inc. 
21 West 46th Street, New York 36 
Phone: JU 2-2446 
Date of Organization: 1939 
PRINCIPAL OFFICERS 
Jack Bernard, President 
Henry Lloyd, Secretary-Treasurer 
Larry Bernard, Director, Public Relations 
PRIMARY SERVICES: Scratch removal and rejuve- 
nation specialists for used l6mm and 35mm 
films, prints, negatives (b&w or color) and pre- 
servative treatment for new film. 
Facitities: All work is done in our laboratories. 
Specially designed machinery and equipment for 
our use only. 
SPECIAL Services: Rapidweld—-Trade name for 
scratch removal and rejuvenation. Rapidtreat 
Trade name for new film treatment. 
Rererences: Atchison, Topeka & Santa Fe Rail- 
way, Columbia Broadcasting System, E. 1. Du- 
Pont de Nemours Co., Eastman Kodak (Roches- 
ter). Ford Motor Company, Jam Handy Organi- 
zation, National Broadcasting Company, Pan 
American Airways, Penn. Water & Power Co., 
Portland Cement Co., Precision Film Labora- 
tories, U.S. Army Signal Corps, U.S. Navy, Ziv 
elevision Programs. 


STANDARD PRocessinG COMPANY 
723 Seventh Avenue, New York 19 
Phone: Clrele 5-4997 
Date of Organization: 1932 
Principat Orricers AND DeparTMENT Heaps 
Albert Beck, Proprietor 
Moris Vogel, Supervisor 
Ben Rosen, Supervisor 
Primary Services: Protective processing and 
cleaning of motion picture films. Inspection, re- 
pairs, revitalizing, shipments, softening of 16mm 

and 35mm films—color and b&w. 

Factuities: All necessary equipment for our 
services, 

SPECIAL Services: Protecto film, a film preserver. 
Rererences: Film Vision Corp., Hygo Televi- 
sion, Inc., Mercury Film Lab, Inc., Monogram 
Pictures Corp., Unity Television Corp. 


* * * 


VACUUMATE CORPORATION 
446 West 43rd Street, New York 36 
Phone: LOngacre 4-1886 
Date of Organization: 1947 
PRINCIPAL OFFICERS 
Lucile H. Fleck, President 

Samuel H. Bunchez, Treasurer 
PRIMARY Services: Vacuumate: A film treatment 
for the preservation of film to prolong its life and 
give better projection. Film cleaning, repairs, etc.. 
film cutting, canning, shipping, ete. 
Facitities: All equipment to handle the storing. 
shipping, and physical distribution of film. 
SPeCIAL Services: Complete physical handling 
of motion pictures and filmstrips, both outgoing 
and incoming, bookings handled, complete inven- 
tory controls, inspection, ete. 
Rererences: VacuumMate Users: George W. 
Colburn Laboratory, Coronet Instructional Films, 
National Film Board of Canada, Sarra, Inc.. So- 
ciety for Visual Education. FiLM HANDLING SERv- 
ice: Young America Films, McGraw-Hill Book 


Co., Eastern Airlines. American Cyanamid Co., 
Women’s Christian Temperance Union. 
VACUUMATE LICENSEES 

Cuicaco: George W. Colburn Labs., Inc.; Coro- 
net Instructional Films, Inc.; Society for Visual 
Education, Inc. Detrorr: General Film Lab., 
Inc. New York: Color Service Company; Film- 
lab. Inc. Rateicu: National Film Service. San 
Francisco: Multichrome Labs. WaAsHINGTON, 
D. C.: MeGeary-Smith Laboratory, Inc.; National 
Cine Lab. Orrawa: National Film Board. 


FILM HANDLING 


BARNETT INTERNATIONAL 
Forwarpers, INC. 
723 Seventh Avenue, New York 19 
Phone: Clrele 5-6080 
Cable: Barintror 
Established 1887 
PRINCIPAL OFFICERS 
William Barnett. President 
Norman Barnett, Vice President & Secretary 

Alan Barnett. Treasurer 
Primary Services: International shipping agents 
and custom house broker, specializing for the 
motion picture and TV industries. 
FaciLities: Shipping rooms for export packing of 
film, equipment and accessories. Vaults. Airport 
office at Idlewild. Hollywood office. 
SPECIAL Services: Experienced and all inclusive 
service available for specialized needs of motion 
picture and TV industries. “Worldwide” network 
of agents. 
Rererences: Metro Goldwyn Mayer. Levitan 
Manufacturing Co.. March of Time, J. Walter 
Thompson, Victor Animatograph Corp. 


Bonpbep Storace Co., Inc. 
630 Ninth Avenue, New York 36 
Phone: JU 6-1030 
Cable: Bondedfilm, N.Y. 
PRINCIPAL OFFICERS 
Chester M. Ross, President 
Philip Ross, Exec. Vice President 
Emanuel Kandel, Vice President 
Chester M. Ross, Secretary 
Harry Ornstein, Asst. Secretary 
Oscar Regen, Treasurer 
Primary Services: Film Storage, Exchange dis- 
tribution service, Examination, Shipments. 
FaciLities: Projection room for 16mm and 
35mm and interlock of separate picture and 
sound track. 
Rererences: Most laboratories, government 
agencies, producers and distributors, advertising 
agencies and television stations. 


PHOTO COPIES & SLIDES 


ADMASTER Prints, INC. 
1168 Sixth Avenue, New York 36 
Phone: JU 2-1396 
Date of Organization: 1949 
PRINCIPAL OFFICERS 
Henry Roth, President 
Charles Corn, Visual Slide Division 
Services: VuGraph slides, color, B&W; photo 
copies, photostats, diazo prints. 
Special Services: VuGraph slides. 
Rererences: Chartmakers, New York Telephone 
Co., Shell Oil Co., Squibb, U. S. Navy. 
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It’s an art to blend colors 


-that’s why 
you always find 


the best color 
correc’ 


Byron Color-Correct™ prints, . . the film 


industry's highest standard, . . can be 


made from your original in a matter of a 
als few hours. Here's the finest available in 
— quality and dependable service. You're 
Trademark exclusive with invited to visit our studios, or if 


you can’t, ask for our 


by r oO n new illustrated brochure. 


Studios and Laboratory — 1226 Wisconsin Avenue, N.W., Washington 7, D.C. 


DUpont 7-1800 
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MOTION PICTURE 
STAGES + STUDIOS 


ANIMATION «© LABORATORIES 


WRITING + EDITING 


SPECIAL EFFECTS -+- DISTRIBUTION 


... to inspire action 


when you use One 


ities for every phase 
Motion Pictures 
¢ f Visual Presentation. 


| one self-contained Organization 

3 at a single source. Nothing farmed out. 
Get all the specialized help you need 


in one easy step! Write or phone 


3 
414 
t 
| ave time, money, ion picture 
PICTURES | vi ii | Te 
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SLIDEFILM G ASSISTANCE 
IVE Hows. SUNSET BL 


